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Proofs 


ROLIG 
sinclair Lewis promises that his 
serary criticisms for Esquire will 
. “completely honest, however | 
discreet.” 
Usually you can’t be one with-| 
it being the other. 


¥ 


Dale Nichols says Container | 
prporation art is European and 
cellently complicated. For the 
verage reader it falls somewhere | 
etween cross-word puzzles and | 
fr. Goren’s bridge problems. 


y 


ose 


J. Clark Samuel says a lot of) 
eaders of the ads.are asking, | 
Where the hell is WTIC?” 
But they should know that Trav- | 
les Insurance Company is in the) 
orld’s underwriting capital. 


, =F 


Contests are coming back, re- 
prts ADVERTISING AGE, and maybe 
e can count on the revival of 
hose sprightly and helpful pub- 
cations that were prepared to 
how you how to win them. 

-' * 

For every penny spent for ad- 
ertising in 1943, the Creative 
ackages to 3.2 for Camels and 
9 for Chesterfield. 
Maybe L.S. does M.F.T. 


= Poe 
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e Civil WimgS a Lucky. 
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Roy Howard had to wait twenty- 
even years to have the last word 
n that “premature armistice” 
of 1918, but he finally got 
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hat waste paper so enthu- 
ally to the streets are not 
ame ones who have been 
out in salvage collec- 

v 


a 


mers who have visited 
n’s bar in Washington’s 
Statler insist that the an- 
aditions of saloon art have 
»bly maintained, 


v 


ence L. Shenfield is a 
ist, ADVERTISING AGE says, 
would have been just as 
tell you he’s a stamp col- 


v v 


~~ = 3 


can Magazine is starting 
ily poll of experts, and if 
sagree with the _ public 
polls, they’ll probably dis- 
ven more violently with 
er, 


li 


= = 


seeing that nostalgic il- 
n of Horatio Alger’s class- 
‘hilton advertising, people 
remember back to 1900 
demanding reprints for 
indchildren. 


v v v 


evival of racing ought to 
inflation by providing the 
’s most confirmed optimists 
ure way to dispose of their 


Copy Cus. 


Man says, Lucky Strikes sold 6.5 | 


If American Tobacco gets more | 


igaret sales for its advertising | 
ollars, as the statistics indicate, 
Mr, Hill’s stockholders are en-| 


tled to reach for a sweet as well | 


V-E celebrants who threw | 


Marauder Group — 
Wants to Write 
anAd—for You — 


G.l.'s Eager to 
Turn Out Copy; Can | 
You Help Them? | 


Chicago, May 8.—G.I.’s all over | 
the world are turning an increas- 
ing amount of thought and atten- 
tion to postwar activities, and| 
many of them are giving serious | 
consideration to advertising once | 


} 
| 
| 


|again, if ADVERTISING AGE’s mail- 


bag last week is any criterion. 

Within the space of two days) 
AA received almost a dozen let-| 
ters from servicemen all over the | 
world, requesting information in| 
connection with their postwar 
plans, asking for material of one 
sort or another, and expressing 


|appreciation for the Servicemen’s 
| Pony Edition of ADVERTISING AGE, 


which now goes to about 10,000 
servicemen each month. 


Offers to Write Copy 


One of the most interesting let- 
ters came from S/Sgt. Smith W. 
Moseley, somewhere in France, 
who wrote: 

“We have determined upon an 
|ambitious project. We want to 
prepare some actual advertising 
and see it appear in a nationally- 
_circulated publication. We feel 
that somewhere in the U. S. A. 
(which we haven’t seen for two 
years) there is a manufacturer 
and an agency who will give us 
an assignment—tell us what they 
| want in the way of an ad or a 
|series of ads and let us ‘knock 
;ourselves out’ in furnishing some 
| good copy that they will be proud 
to run and to which they can 
|affix a dramatic little line: This 
|advertisement prepared by the 
|class in advertising of a Marauder 
|Group somewhere in Europe. 


Professional Service Guaranteed 


| “We are capable of turning out 
|the finished layout, complete with 
‘illustration, either hand-drawn or 
| photographic, and we want to 
| build the ad from the ground up. 
|Of course we won’t quibble about 
| changes made by the agency and 
recognize our handiwork and see 
our basic ideas accepted.” 
| “We,” explained Sgt. 

“are a class in advertising. 
|night we decided to 
evening time 


double the 


we added four new names to the 
| roll and wrote ‘missing in action’ 
|after one. The class includes a 
| variety of talent: artists, cartoon- 
| (Continued on Page 56) 

| 
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London offices... 


sion to England. See 
‘Private Lines,’ Page 22. 
Other features: 


Sundbury, Pa., May 11.—First product advertising by the home 
radio division, Westinghouse Electric Corporation, appears in the 
May 19 issue of Collier’s, with similar full-page insertions on the 
new radio-phonograph scheduled for Life, The Saturday Evening 

Agencies plan expan-| Post and Time. Copy describes such features as FM, record-changer, 
and six times more record space than prewai Fuller & Smith & 
Ross, New York, is the agency. 

‘Benrus Names Flanter Ad Manager 

New York, May 11.—Adrian Flanter, formerly assistant direct 
Ad-libbing 12| public relations with Fawcett Publications, has been appointed id- 
Business Paper Figures 44| vertising manager of Benrus Watch Company, New York, succeeding 
Editorials 12! William Scheibel, who has resigned to form his own company 
Feature Page 35 . . 

Getting Personal 36 Ice Industries to Launch $1,200,000 Drive 

Information for Advertisers 12 Washington, May 11.—The National Association of Ice Industrie 

Obituaries — ‘ 55 will launch a $1,200,000 two-year magazine and public relation 

Photographic Review f } _ San ; . Se 

, |campaign through Donahue & Coe, New York, beginning in June 
Postwar Planning 40 
Initial insertions will feature the use of ice in transport vhole 


| Rough Proofs | 
Voice of the Advertiser 28 


| first time in its 32 years, the Bu- 


| will 
| against magazines, radio and other 


i\tives Association of New York to- 
| day. 


|reau’s new 


|nounced soon. 


manufacturer so long as we can| 
Moseley, | 
Last | 


we have been de-| 
voting to classes. At the same time | 


V-E Day Mix-up Allters 
Advertiser, Media Plans 


Rapid Shift to 
Civilian Economy 
Is Deemed Likely 


| Officials Cautious, 
but Observers See 
Hopeful Factors 


CANADIAN CAUSE—This full 
ad in the May 2 Winnipeg Tribune | 


page 


backed Canada's current 8th War 
Loan. The artwork was produced lo- 
cally in the Tribune advertising office 
and the ad is one of a series contrib- 
uted by leading Manitoba companies. | is 


|the reconversion road, and that 
eke . — —— we" L ecigeonind be 
Dailies Will Sell aster than any official source is 
’ mgt ' 

Competitively 

s 
in Bureau Plan 


now willing to admit. 
York, 


Washington, May 10.— There 
|were abundant signs here this 


now advancing steadily down 


Despite the cautious tone of the 
post-V-E Day statements of War 
Mobilization Director Fred Vin- 
son, WPB Chief J. A. Krug and 
General Somervell, all of which 
put emphasis on the task that 


here are inclined to believe that 
the remaining months of 1945 will 
mark off some giant strides toward 
rebuilding the civilian economy. 


New May 10.—For the 
reau of Advertising, American 
Newspaper Publishers Association, | 


employ competitive selling 


transport situation may be 
tougher than ever during the next 
few months, the following factors, 
among others, are sure to mean 
a rapid and considerable switch- 


media, Vernon Brooks, New York 
World-Telegram, recently ap- 


pointed chairman of the bureau’s|over from war to peacetime 
sales committee (AA, April 30), | pursuits: 
told the Newspaper Representa- 1. Cutbacks of war orders, al- 


ready beginning to be felt, will 
probably be substantially 
'than official estimates, thus releas- 
ing a considerable amount of both 
manpower and material. 


Heretofore, the bureau has 
concentrated on citing newspapers’ 
“advantages.” 

Mr. Brooks said that the bu- 
sales director, being 


appointed as part of its expansion Fighting Men to Return 


|program, had been chosen from 2. By Aug. 8, three months 
a field of 150 advertising execu- after V-E Day, 845,000 fighting 
|tives, and probably will be an-|men will return from Europe to 


He is a prominent | the United States, and in less than 
advertising executive and, it 
reported, will be paid a salary of 


(Continued on Page 55) 


is 
3,100,000 men out of the European 
(Continued on Page 54) 


Last Minute News Flashes 


Airlines Resume European Service; Place Ads - 

New York, May 11.—American Export Airlines, resuming transat- 
lantic schedules, will launch a newspaper campaign this week in New 
| York, Chicago, Washington, Boston and West Coast cities, to tell busi- 
ness men they may now fly to Europe if their work is ‘of national 
interest” for relief and rehabilitation. Agency is Campbell-Ewald 
| Company, New York. 
| European service, plans limited advertising on service to New Found- 
|\land and Nova Scotia, through J. Walter Thompson Company. 


First Ads Placed for Westinghouse Radios 


blood to military theaters 


| week that the American economy | 


lies ahead in the Pacific, observers | 


While all admit that the food and} 


larger | 


a year the Army expects to move | 


Pan American World Airways, also resuming | 


Cunard, Greyhound 
Note Day; Auto-Lite 
Runs Export Copy 


(Picture on Page 59) 


New York, May 8.—The official 
announcement of V-E Day today 
was greeted with many special in- 
|sertions by general and retail ad- 
| vertisers—most of which empha- 
sized the need of redoubled efforts 
to win the war against Japan— 
,and by varied policies by the na- 
tional radio networks and New 
| York’s metropolitan dailies. 
| The varied policies were due 
jlargely to Monday’s unconfirmed 
news story on Germany’s uncondi- 
tional surrender. The belief in 
some quarters for several weeks 
that there would be no official an- 
nouncement of the day also caused 
a few advertisers, such as Philip 
Morris, to drop plans for a V-E 


insertion. 

(Reports on how advertisers. 
media and the general public 
marked the day throughout the 


U. S. and Canada appear on Pages 
4, 6, 46 to 49, and 538 of this issue.) 


‘Time’ Uses Special Ad 


One of the largest special V-E 
campalgns was by Time. It ap- 
peared today in 118 newspapers, 
including two in Honolulu and two 
in the Canal Zone, through Young 
& Rubicam. Titled ‘Lest We For- 
get,” it showed Tokyo as the cen- 
ter of a great target, and was 
intended to “remind Americans 
everywhere that we still have a 
major war to fight.” 

In its first institutional insertion 
in the United States since the out- 
break of the German war in Sep- 
tember, 1939, Cunard White Star 
|Ltd., whose Queen Elizabeth and 
Queen Mary liners and scores of 


smaller vessels have helped to 
carry the soldiers of the United 
|Nations to victory, told of the 
“Dawn after the long night 
watch.” Once again, Cunard 


White Star announced, in 25 news- 
papers through Buchanan & Co., 
that it is prepared for ‘sailings to 
Europe.” 

Export Copy Run 
| Under the slogan, “Las Ameri- 


cas Unidas—Unidas Vencieron” 
(‘The Americas United—United 
We have Won") Electric Auto- 


Lite Company prepared a special 
V-E Day ad last summer, through 
National Export Advertising Serv- 
ice, for publication in newspapers 


throughout Latin America. The 
Broadway 
. 

Gets Lit as 

7. 
Dim-Out Ends 

New York, May 9 The huge 

pectacular electric signs were li 
again over Time Square last 
night after a hiatus of three year 
and 10 day Of the ever! pec- 
taculars, all but ne ng 
Dougla Leig Inc Ne Yo 
The lone exception e Pe 
Cola sig) 

Fla hing agall are Bo | 

thes, Gillette Fou Rose 
( ‘a - Col na S< ( pee! 

! The Cam . 

¢ m { rin a 

The dim-out which er int 
effect on April 28, 1942 is re- 
laxed on Oct. 21, 1943, when there 
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ad was sent to all newspapers last 
August, and the release cabled to 
them immediately following an- 
nouncement of V-E Day. In it, 
Electric Auto-Lite crossed out 
the “We Will Win,” used by ad- 
vertisers for several years, and 
made it “We Have Won.” 

Greyhound Bus Lines, through 
Beaumont & Hohman, published 
a newspaper insertion showing a 
crowd welcoming the day, under 
the headline, “You’ve Earned This 
Celebration! But—let’s not let up 
until FULL victory.” 


Supports Bond Drive 


P. Ballantine & Sons, Newark 
brewer, had a large war bond in- 
sertion scheduled, through J. 
Walter Thompson Company, to 
run in 181 newspapers in the next 
two weeks. Some papers ran it 
on V-E Day. Under the caption, 
“For their boy, the war’s just be- 
gun .. .,” Ballantine points out 
that “it’s wonderful to have Ger- 
many out of it; but don’t forget 
the boys who’ll have to be hurt 
between now and the final head- 


line, ‘War’s over!’ Help write 
that one sooner ... buy a bond 
today.” 

Another brewer, John Eichler 


|Brewing Company, 
|1,000-line V-E Day insertion in 
;seven New York dailies, through 


|Geare-Marston, showing a civilian | 


|saluting our fighting men. 
| GM Division Ready 


| The New Departure division of 
'General Motors in the spring of 
|1944 asked its agency, J. M. Hick- 
'erson, Inc., to prepare a salute to 
/our fighting men in Europe to be 
|published on V-E Day. Electros 
were shipped to newspapers in 
New York City, Chicago, Detroit 
and several Connecticut cities on 
the schedule last year with in- 
structions to publish in the first 
edition after V-E proclamation. 
These papers were reminded peri- 
odically to be ready. Trade publi- 
cations, which also had received 
it, were wired on Monday to 
insert the ad immediately. Blow- 
up posters, reproducing it, were 
sent to distributors and immedi- 
ately displayed in all New De- 
parture plants. The _ division’s 
advertising and sales departments 
were supplied with reprints for 
enclosing in all letters mailed for 
three days after the European vic- 
tory. 

The New Departure ad, showing 


published aja tired soldier pausing to rest, 
|bore the headline, “God bless you, 
jour fighting men, for the victory!” 


Mallory Hat Company released 
an advance 7th War Loan ad in 


Nashville Newsmen Get 
Postponed V-E Holiday 


Nashville, Tenn., May 9.—The 
two Nashville newspapers, the 
Banner and Tennessean, today 
announced a unique collaboration 
of their own in honor of V-E Day. 

In a joint statement they told 
readers that since V-E Day caused 
all newspaper employes to remain 
at their posts and thus prevented 
them from relaxing “with the rest 
of the joyous and thankful,” the 
Banner will give its employes a 
holiday by not publishing on Sat- 
urday this week, and the Ten- 
nessean will follow suit by elimi- 
nating its Monday issue. 


New York and Chicago newspa- 
pers, through Duane Jones Com- 
pany, which happened to appear 
in some of them on V-E Day. 
Among other advertisers ready 
with insertions on this day were 
Burlington Lines and Burlington 


Trailways, through Reincke-Ellis- 
Younggreen & Finn; the Dime 
Savings Bank of Brooklyn, 
through Austin Advertising 
Agency; Beverwyck Breweries, 
through Peck Advertising Agency; 
Liggett Rexall Drug Stores, Allis- 
Chalmers Mfg. Company, and 
| Borden Company. 


Networks Set for News 


The unconfirmed announcement 
of the end of the European war, 
reported at approximately 9:30 
a.m. May 7 by Edward Kennedy 
of the Associated Press, set in op- 
eration the facilities of the four 
major networks long prepared for 
the report. Some commercial pro- 
grams were canceled in order to 
pick up correspondents and com- 
mentators, but, by 1 p.m. when it 
Was apparent that no _ official 
Washington source would confirm 
the AP story, the networks re- 
turned to normal schedules. 

It was learned the afternoon of 
May 7 that President Truman 
would make an official V-E Day 
proclamation at 9 a.m. May 8, and 
all four networks carried the chief 
executive’s talk as well as the ad- 
dress by King George VI of Eng- 


land at 3 p.m. EWT. 
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CALLS ‘EM AS HE SEES ‘EM, ON KDKA 


Industrial Pittsburgh works hard, plays hard.. takes a 


large part of its relaxation in hearing about sports- 


events it cannot attend. The KDKA tri-state primary 


area would probably assay more ardent sports-fans to 


the square mile than any other section of the 


country. 


Every evening at | 


1:15, Monday through Saturday, 


Johnny Boyer winds up on KDKA and delivers himself 


of a rapid-fire “Whirl Around the World of Sports” 


. a necessary radio-nightcap to allay the sports-hunger 


of thousands of fans, ere they call it a day. 


‘ay 


PITTSBURGH 


$0,000 


vA 


WBZ * 
WATTS 


In ten minutes, this veteran KDKA sportscaster runs 


the whole gamut of sports. . late scores, timely news and 


comment on local and national events, human-interest 


and background stories, forecasts on sporting-events to 


come. To his loyal listeners, Johnny Boyer is, literally, 


the last word in sports. 


This competent, comprehensive, immensely popular 


eleventh-hour round-up of sports is another example of 


the perfect gearing of 50,000-watt KDKA to one of the 


nation’s great markets. NBC Spot Sales has the proof 


that any time is a good time on 


—— WESTINGHOUSE RADIO STATIONS Inc 


WBZA 


REPRESENTED NATIONALLY BY NBC SPOT SALES—EXCEPT KEX 
KEX REPRESENTED NATIONALLY BY PAUL H. RAYMER CO. 


* WOWO + KEX * 


KDKA. 


KYW * KDKA 


jafter which sponsors pré ted 


‘ sing Age, I ns 
NBC dropped comm: 

grams during V-E Day 

to regular broadcasting 6 


) 


: ed 
propriate programs and S 


The Blue and CBS ke; 
less flexible schedules ; ig} 
the day, leaving the p: oni 
of their programs up t 7 
cretion of advertisers. Mi) 
celed several sponsore hoy 
and requested advertise: 
ify the formats of othe 
were broadcast. 

NBC’s television station Wp 
began operations at 9 a.m. oy y 
Day to present homefro 
tions to the end of the | 
war, religious speakers, 
hours of film, especially 
May 7 during prelimina: 
demonstrations in New 
Times Square. 


Dailies’ Plans Vary, 


Although the New York new 
papers had _ supposedly  agreg 
upon a V-E Day policy as far 
display advertising was concerp, 
the arrival of the day found sha 
differences in the appearance 
the city’s daily papers. The 
ranged all the way from no dj 
play advertising to an attitude 
“business as usual.” 

Only three papers subscribed 
the “no display advertising” p); 
The New York Herald Trib, 
carried only classified and |e 
financial ads. The New York Dai 
Mirror and the New York Journ 
American, both Hearst papers, r 
no display advertising, but ; 
carry amusement and classified 

The New York Times and t 
New York World-Telegram cq 
ried only general display adve 
tising which had a V-E theme, } 
also carried amusement, finance; 
and classified ads. 

The New York Sun, New Yo 
Post and New York Daily Ne 
carried “business as_ usual” 
ran all types of display adverti 
ing, including any V-E Day ji 
sertions which might have be 
scheduled. The only V-E Day j 
sertion to appear in the Dai 
News was a full page by R. 
Macy & Co. 


CAPITAL OMITS 
V-E CELEBRATIONS 


Washington, May 9.—V-E D 
was just “another day” to then 
tion’s capital. 

In line with the expressed ™ 
icy of the government to treat t 
day as merely another milestor 
on the road to victory, no celebr4 
tions of any kind were held hen 
Offices, stores and shops remain 
open as usual, and even the pap 
showers which seem to have be 
the principal indications of hila 
ity in other cities were large 
absent here. 

Local dailies, joining in the"! 
celebration” movement, made ! 
effort to insert the impressive 
ume of special copy which t& 
had on hand, and discouraged ! 
cal advertisers from chang 
their usual merchandising copy 


DI 
ag 


V-E Day ads, although such sé 
cial ads were permitted when ti 


were insisted upon. All h @ 
came out of retailers’ regular spa 
allotments, and most stores ! 
their usual copy run. 


A few national ads of | cel 


bration type were inse! 
under tight space conditions 
made the papers, and while 
number have appeared sin°e, mé 
will probably never run, uns 
their timeliness will not » * 
fected by delay. 


‘Post’ Takes Over 
‘Home News’ June | 
Details of the purchas 


Bronx Home News by 1 Net 


York Post are expected to ° 00! 
pleted by June 1, ADVERTIS ‘6 * 
learned last week. No of! 


nouncement will be mad él 


that time. 

No personnel changes 
made in the Home New: 
was said. Purchase pric 
has been reported in at 
newspaper as high as $ 
will not be revealed. 


Nevins Fruit to Hoy 


Nevins Fruit 
York, packer of fancy N‘ 
dian River grapefruit and 


has appointed Charles Hal 


Company, New York, to h: »@¢’ 
account, 


Compa! be 
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l py—— builders are booked up | production, traffic, sales and ad- | row’s exporting will be a different 
arnt solid with new location sur- | ministration —the Modern Indus- | kind of business. » » While it is e 
ted a / L ‘INCH TABLE veys and new plant plans. | try check-chart is a working tool | accepted that for the first five years READER RCLEd 
Sag | . » » Agents of railroads and | that leads to decision and action. | after the war the big volume 
oe utilities are working over- | » » The researched report on page | (pointed toward the $10 billion a]| poprgetin npg Bing rect Md a 
+ 0: f time to find new sites for | 41, “Is Your Plant in the Wrong | year future) will be in raw mate- opens oe og ple ye vn 
ed Lr | customers and likely pros- | Place?” offers something solid to | rials, food and machinery—every- shortage I wonder if it might not be 
iL ca pects. » » This may be your | chew on right now. one wants to get inte the act. 4 eg «Ag aghng te 5 cegies “ 
Noy last good chance to re-ex- Ruth Fyne, MI’s Distribution our men. ee 
Selected from May 15th, 1945 amine your plant’s geogra- Editor has researched and pre-|| The article "Scales Versatile Produc: 
phical location and build- pared an export Baedeker which Search 18th lake io vere seek 30 
VNB Modern Industry ing site to make certain appears on page 47. » » It is called aro Ag + ad re 
gh that you won’t be paying a “Cashing-In on Foreign Sales.” » » din: at eiiktiabiaaaa anaes ‘ 
rope hidden but decisive price to Naming names and calling spades, getting a sie a8 your February 1th , 
od [iryid X Day There may be one do business in the wrong place. » » this compact report covers the Saude tee aaah been een Wome 
°Panill icbration of X Day for all Amer- Where do you look? » » How can you | Definitely EX There is a new twist | waterfronts of world trade to come. at Sones wane by one of our ? 
vor }.—but there will be many indus- tell? » » That's exactly why MI’s Eco- | on the word “export’’. » » You have | » » Swell guidance for smaller firms. en oem - 
“Bhjai X Days, hitting different nomics Editor, Arthur Pearce, built | to show the exit to the pet old no- | » » Meaningful and significant for bs eta cae cot glbetag Ane 
ompanies on a lot of different | 1 4 Pair of check-chart pages provid- | tion that exporting is just another | the large fellows. » » Tells all on esting to me. It is the most simple 
Bh stes. - » War production will taper | iN 23 clues. » » Designed to be routed | form of selling. » » Extract the | export. » » Even what the Depart- |] jyo%ocn° oe 
, aaa if, it will not, bingo—stop spon- to top men in purchasing, personnel, | thought and junk it. » » Tomor- | ment of Commerce can do to help. 
far haneously. » » X Day already has 


i\Cerne 


a rived for hundreds of plants 
1d sha 


hose war orders are now part of 


rance 

The™mheir company history. » » Your SPATS JOHNSON Bill HARING 
no diffnighboring plant across the lot Cleveland e1-Philodelphie gm 
‘tude may have been plunged headlong P 
ribed agate X Day last week. » » Your 
2” plamX Day may catch up with you to- 


Tri by 


morrow. » » Are you ready for it? 
nd le 


»» In a stimulating editorial on 


pdb page 196 the Editors of Modern 

ners. ygindustry point up the need for two 

but dMplans, one for a long war with 

Ssified 

and {] 

am ca fe a 

, ad e 7 ’ 

eme, ie ys hdr 

finar KW eae i ile Rn 
\ 

ow Y JACK PHILLIPS 


ly Ne Japan; another for a sudden peace. Advertising Directors 


ial” ai, » Theend of the Nipponese conflict RALPH 0. M°GRAW 
idvertifaa : aE Chicago 

will start a smashing competitive 
ve beg scramble to get to market first with 
Day ig™the most and the best. » » Each 
¢ Dai company’s competitive position for 
the next ten-year span largely will 
be determined in the first face-off 
with its old and new competitors. 
»» Be sure you’re ready so this 


’-E Dg fluid X Day will sweep you along (e 
the nto a prosperous future, and not AY 

sed vagsweeP. you out with just a mem- aA 

treat t@gorable past. eC 

nilestor WN 
celebra Wanderlust Tick-tack-toe and 


Id hes away we go. » » Plants (and we 
ho on don't mean vegetables) are up- 
ive beg footing and off to greener pastures 
f hil where the economic vitamins are 
large juicier. » » Many companies plan 

the “gy © Set the jump on rivals by new BUD COGHL 
nade tag locations postwar. » » In surveying Atlanta 
ive vom the field, MI staff-editors who do — 
th@i™ their own field-research in person, 


Al WHEELER 


Viee-President 


FRED EWALD 
Philadelphia 


MAX PALMER 
ex- Cleveland 


ch th 


“ite ‘ag ound that industrial engineers and 
cop) 
ich sp 
n the W A he = BOB ATKINSON e 
“h a 
age West Coast * 
7 to 40-X | ply rid 
~ | 
al New tng land Each of these handsome brutes, with the 
CN | . + . 
; Mod Ind | exception of Bob Walker who was on active 
Mode , wes s ; : 
' oes we See duty and was unavailable, has played a part 
the first publications to warn of eae te 
ile . : in the stirring drama we know as— Adver- 
ule wortime materials shortages sistiae lala Vhisien pete 
me (Apr. 15, 1941) and to present ising eee s ng nee B, sa —_ i- 
un! i me 40 reports the informa- cent tribute to the action-Laculty (and t rest 
e @ tl l industry has so badly then all sell the credo that: advertising im 
necded about new materials, Modern Industry makes things happen) .. . 
s\nthetics, substitutes, and al- things happened to these men which each of 
ates with which to forge them could trace to his appearance in paid 
s of war and continue to space. Every man saw for himself at first 
produce for civilians. Now—we hand, the working force inherent in good 
f tl fst reappraise all that we have usage of advertising space. 
Net le rned about materials in terms g eae 
iti i Ss e month mw advertts g press anew 
con ompetitive requirements pir tage Posen  edcaaaighdes prigt wo Rag Rtgs 
ch price, performance, adapt- sicdar mae, Mead all about its aiirae 16 the 31,500. most 
al é ity, design and salability! El/ 6 MINTON important of the nation manufacturin plant ifs 
I . ° Mes? loash cordial reception hy more than 1,000 responsible man 
. ‘ age 38 youwill findanarticle agement men in those plants —its original editorial of ; 
led “Product Develop- fertngs, stafarisien by the wdlsors whe do their owe ' 
“al t.’ This new section is an — : i 
o rowth of the former ‘““New Tt d 
nds” department. Its pur- Pics ARNOLD : M .e) d ern l n US t ry ss 
is to help manufacturers romotion Director B08 WALKER The Statt-written Magarime of Juterpretive nrmaliam Fit re 
rove old products, and de- ex-West Coast *™ ; 
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p new products for the 347 Madison Avenue, New 
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Gillette Switches 
Fightcasts to Blue 


Boston, May 10.—Gillette Safety 
Razor Corporation, which spends 
an approximate $500,000 annually 
sponsoring boxing, baseball and 
other sport events broadcast by 
networks and independent sta- 
tions, announced today that Fri- 
day night boxing bouts broadcast 
from Madison Square Garden will 
be switched from MBS to the Blue 
Network on Sept. 7. 


J. P. Spang, president of Gil-| 20th Century Sporting Club signed | 
lette, said that time of the broad- | 
casts, format and announcers will | 


remain the same after the move. 
Fights will start at 10 p.m., EWT, 
with Bill Corum doing between- 
rounds coverage, and Don Dunphy 
handling the blow-by-blow de- 
scription. 
in the United States and Canada 
will carry the fightcasts. 

Mutual has carried the Gillette- 


sponsored fights since June, 1941, | 
with a minimum of 26 fights a} 


year guaranteed until September,| which will reopen shortly, after 


More than 200 stations | 
| agency. 


with the network for regular Fri- 
day evening bouts. Gillette, which 
also sponsors the World Series (on 
Mutual since 1939), Bowl] football 
games and various turf events, 
may also shift some of 
events to the Blue. 

Maxon Inc., New York, is the 


Congress Names Agency 
The Congress Hotel, Chicago, 


| 1944, when Mike Jacobs of the| being occupied during part of the 


these | 


Advertising Age, Ma: 14 ) 


war by the Army air force, has | 

appointed Craig E. Dennison aa- VF Da Ma Alt 

vertising Agency, Chicago, to| | Q 

handle its account. a 

To Distribute Majestic War Campaig: 5, 
Hal E. Roach, Hollywood mo-| 

tion picture producer, and Leland bs f 

H. Driver have formed Roach ‘| U ee 0e ) 


Driver, distributing organization, | 

and will distribute Majestic radio| New york May 10.— ail 
and record products in the south- | V-E Day has caused the <a 
ern California area. The company | nation ‘of all war then oa 
will be under the active direction | paigns, and some may be 
of Mr. Driver. ‘and others added, Janos 
Young, chairman of the \ 


] Total Circulation 


2 United States Circulation 


3 Preference by Farmers 


4 Selling Power 


The total circulation of FARM JOUR- 
NAL is 2,526,873—25% more than 


any other farm magazine.* | 


FARM JOURNAL circulation in the 
United States is 2,525,344—29% more 


than any other farm magazine. 


2,212,836 rural families subscribe to 
FARM JOURNAL—46Q% more than 


any other farm magazine. 


\times weekly for 52 week» The 

company has also sold use 

J Massey and the Western: t 

FARM JOURNAL sells more merchan- | Dousins Aircraft Corporation, La 

; l any i f a | Angeles, for a 26-week sho\ ree 

dise than any other farm magazine. ‘times weekly over KEC Los 
| Angeles. 


* The Source of these figures is December, 1944 ABC statement 


GRAHAM PATTERSON, 


Publisher 


Washington Sq.. PHILA. 5 


Farm Journal has the Greatest Rural 


Circulation of Any Magazine. 


vertising Council, emphasi. «¢ 4; 
| week the continuing need (oy +, 
|major war campaigns. 

| No immediate changes in maj 
|campaigns are planned, Apverrys 
|ING AGE was told. In fact, adye, 
| tisers are now mapping their 9 
| campaigns for next fall and in 
1946 to tie in with them. 


Six ‘Emergency’ Drives 


/16 “continuing- primary,” { 
| “continuing-secondary,” four | 
}and one short-term campaign 
The emergency campaigns 
| Army nurse recruitment, care , 
{the wounded, economic stabil; 
tion, Merchant Marine recryjt 
‘ment, paper conservation and sa] 
vage, and “The Job Ahea 
Japan.” The last of these has ly 
|/come probably the most importa 
|of all. The need for Army nurs 
for economic _ stabilization 
_ Paper conservation, of course, 
continue. The care of the wow 
ed campaign, however, is be 
, reexamined, and in recent mont 
,emphasis in Merchant Marine 
|cruitment has been shifted frog 
seamen to officers. 
| Among the “continuing-pri 
mary” campaigns, cadet nurse 
cruitment is said to be more ; 
Wac recruitment less important 
|The various food campaigns a 
growing in importance with t 
|need for feeding millions of Eu 
peans, as well as our own arm 
|forces and civilians. The natio 
|must meet its greatest war bor 
responsibility in the 7th War Lo 
/ campaign, starting May 14. Vet 
_erans’ problems will grow in in 
| portance, and the need for fats 
|}fuel and rubber conservation, it | 
| believed, will continue. But c¢ 
|tain other problems, such as : 
|senteeism in war plants, 
| diminish. 


Plans 12-Week Test 
‘for Stopette Deodorant 


Select Cosmetics, Chicago, h 
| named Ben Sackheim, Inc. Nev 
| York, to handle advertising ‘0! 
Stopette, new deodorant pad, and 
is starting a 12-week test for ! 
| product this week. 
Through June and July, 50- ana 
|70-line ads_ will introduc 
| product in 11 newspapers var's 
|ous eastern cities. Space als 
| scheduled in Beauty Fash’ 


‘Neblett Show Sold 


| “So the Story Goes,” | 


ZINE | In its last docket, dated April | 
M AG | the council listed six “emergenc, 


4 


|ductions, Chicago, has bee ' 
ito King Jewelers, Los Anseits 
and will be heard over K! 
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‘or a : . . 

4 Vel U nder this symbol of the spinning wheel worked the 
‘or fa weaver... Threads solid and strong armed his loom, open to 

“Mg = both hand and eye, to catch breaks, repair weaknesses. Skill, 


time and patience made honest fabric that clothed a man well. 


Now THE modern newspaper is a thousand tenuous threads of 

0, haf] news spun in a single day, and in a few hours loomed in a 

ad, ang Ussue that clothes men’s minds. Skill and experience the weaver 
~ Ee of news must have; but time and patience are luxuries lacking 
var (0 his craft. The quality of his product comes from the thousand 
integrities of all those who spin the threads from the day’s 


deeds and the snarled strands of world affairs . . . and the speed 


P P 


i and sureness with which he catches weak facts and insufficient 

!eSea evidence... Thus the thin sheets of woodpulp you peruse are = : PAZ 
is liany men’s integrities, meshed in a fabric of dependability. 
o \nd the weaver’s repute is reflected in his fabric. 
if 5 


— ly PHiLADELPHIA, The Inquirer wears well with more than 
4 » 0.000 of the more fastidious families daily. but reflects 


confidence of its clientele . .. in the response reflected in 


ilts to its advertisers. 
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New Yorkers Toss 
1,000 Tons of Paper 
in V-E Day Joy 


New York, May 9.—The shower 
of paper which descended upon 
the streets of this city on May 7 
and 8 amounted to more than 
1,000 tons. This compares with 
the average of 400 tons collected 
each week by the Sanitation De- 
partment in its regular salvage 
pick-up. 

The spontaneous explosion of 
scrap paper came despite repeated 
requests by Mayor LaGuardia and 
other officials to refrain from any 
such demonstration, and was con- 
centrated in three areas of the 


city. The garment center, along | 


following closely. Oddly enough, 
the rest of the city had compara- 
tively little paper thrown about. 


Used Anything at Hand 


As was expected, most of the 
paper thrown in Wall Street con- 
sisted of ticker tape, but the cele- 
brants in other parts of the city 
apparently threw anything they 
could pick up—telephone books, 
magazines, old file material — all 
were torn and tossed out the win- 
dows. 

The amount of paper destroyed 
could have been used to make l,- 
000,000 corrugated boxes for 75 
mm. shells; 2,940,000 boxes for 
emergency life boat rations, and 
20,000 containers for blood plasma. 
It compared with 1,750 tons 
thrown to celebrate Lindbergh’s 
return after his flight to Europe 


7th Ave., was the worst offender,|and 2,500 during the American 
with Times Square and Wall St.| Legion convention parade. 


Scott Appoints Dennison 


Scott Aviation Corporation, 
Lancaster, N. Y., has named the 
Craig E. Dennison Advertising 
Agency for its account, with Wil- 
liam B. Tanner, general manager 
of the agency’s newly-opened Buf- 
falo office, in charge. The appoint- 
ment is effective with June issue 
of aviation trade publications and 
July issues of several aviation 
consumer magazines, with prob- 
able expansion to general maga- 
zines after the war. 


Names Beaumont 


Roller-Smith Company, Bethle- 
hem, Pa., maker of electrical in- 
struments and switchgears, has 
appointed Beaumont,‘ Heller & 
Sperling, Reading, Pa., to handle 
advertising, effective July 1. Busi- 
ness papers and direct mail will 
be used. 


Daly Promotes Shoes 


Daly Brothers Shoe Company, 
Marion, Ind., is starting the sec- 
ond series of a fall campaign to 
promote Air-O-Magic shoes for 
men, in 23 national magazines and 
local newspapers, and supported 
by a weekly radio series in 16 
cities. Half to full page black- 
and-white copy will be used, em- 
phasizing the history of footwear, 
with illustrations of shoes from 
Roman times to the present. Nor- 
man D. Waters & Associates, New 
York, is the agency. 


Paul Joins Conlon 


‘Advertising Age, Ma, 14m 
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‘Kaiser to Build 
$4-5,000 Houses 
on Mass Scale 


San Francisco, May -It 
Henry J. Kaiser’s 63rd _irthg 
| today, and the shipbuildin © wiza, 


|of this war selected it to © \noy 
a new home construction > rpo, 
tion. The new $5,000,009 co, 
pany, Mr. Kaiser said, \ beg 


|immediately to construct )=be 

|room, medium-price hous s op 

|nationwide basis. 
Emphasizing that the Kaj 


H. B. Paul, for the past five | Community Homes Corporation 


years with International Detrola 
Corporation, 


peacetime maker of 
washers and ironers. 


_ 


0.SOGLOW 


PRINTED IN 


SUPPORT OF rH! SEVENTH WAR LOAN 
THE 
No. 25 WEST 43rd STREET 
NEW YORK 18, N. Y 
NX Te | Y ty ne who wishes to have themY 


PRY i 


Detroit, has been 
placed in charge of manufacturing 
for Conlon Corporation, Chicago, 
household 


{not ‘another low-cost hoys 

| project,” Mr. Kaiser disclosed th 
the houses will cost between $4 9 
and $5,000, and will include ; 
only standard equipment but a) 
stoves, refrigerators, hydrayj 
|dishwashers, garbage dis pos 

|units and air conditioners 

| The houses will be financg 
through FHA-insured bank: oa; 
|and buyers will have a choice { 
| Georgian, Cape Cod, rancho, ¢o] 
|nial or modern types of archite 
ture. The lots, to be 50 or 60 fe 
wide, will be included in the py 
/chase price. 


Sees 2,000,000 New Homes 


Asserting that talk thus { 
|}about the need for 1,000,000 yn 
|homes in the first year after { 
| war is too low an estimate, } 
| Kaiser said, “I am convinced no 
{that we should plan for 2,000, 
new homes.” He said the Kais 
Community Homes would creg 
a new market and would give q 
rect employment to 1,75 
workers and indirect employme 
|in allied fields to 2,500,000. 
Not a_pre-fabrication hou: 
plan, the project will employ, | 
said, “auto assembly line produ 
| tion methods” in the home buildi 
field. The organization will desi 
{those parts that can and sh 
| be standardized—the mecha 
and working components and t 
|; various combinations of structu 
materials. 
| Mr. Kaiser, famous for the spe 
methods he introduced into t 
wartime shipbuilding indust 
emphasized that he planned 
build whole communities, complé 
| with recreation, health and sch 
and business centers. Lan 
fields will be provided for privi 
|planes where space permits. C 
| struction will employ, he report 
designs making use of glass, pl 
tic, stainless steel, light met 
and bonded woods. Mr. Kais 
|said the WPB already has 4 
/nounced that certain building m 
terials will be released short! 


ATS Elects Officers 
for 1945-46 Term 


| Officers and members of ! 
| board of directors of the Ame! 

| Television Society were elec 
| May 10 in New York, the nomi! 
| tion slate for four officers read 
as follows: President, Georg 

|Shupert, assistant to P R 
bourn, president of ‘Teievls 
| Productions, Ine., subs 1 
| Paramount Pictures, I) 
| president, David H. Halp: 
| president of Henry Sou, 

|secretary, Alice Pentla! 
| producer, and treasurer, 
|Clure, director of televis 

Ayer & Son. 


Van Sant Appointe« 


| Ben Van Sant, form 
| licity director of Burdin« 
|ment stores, Miami, has en 
|pointed advertising dir -‘o! 
!O’Connor, Moffatt & 
beac store. 
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... he borrowed 
a suit for his 


wifes funeral 


wy Mrs. Howe died, they say, Elias Howe didn’t have money enough to buy 
a new suit of clothes to go to her funeral—and a good friend helped him out. 
Elias Howe was “‘poverty poor.” 

You’d think Elias Howe would have been a very, very rich man, because he had 
invented and patented the sewing machine quite a few years before, in 1846. Right 
there in his workshop was one of the greatest labor-saving, money-making inven- 
tions in American history — gathering dust. 

When Howe died, in 1867, the American people were buying about 40,000 sewing 
machines a year—from somebody else. The world was giving deserved credit for one 
of the most helpful machines of all time—to somebody else. 

Elias Howe really should have expected what happened. He did not seriously try 
to make people want the sewing machine. He didn’t shout out the story that they 
could always depend on the sewing machine with the name ‘‘Howe’’ on it. Howe 
didn’t advertise. 

Somebody else did. Isaac Singer did. 

Singer advertising made the Singer sewing machine a necessity for better living. 
Singer’s brand advertising spurred 21,000 people to buy Singer sewing machines in 
1863. Continued brand advertising was helping to convince 2,000,000 purchasers a 
year before the war that Singer meant satisfaction. 

If Singer hadn’t used brand advertising—name advertising—maybe the sewing 
machine would have died as a dust-catcher on old Elias Howe’s workbench. Every 
woman is thankful it didn’t. 

Brand advertising always creates mass markets for better things, and mass pro- 
duction has to supply them. It can supply them—and does supply them—at prices 
that keep dropping lower. All of us pay less to live better, with the big help of 
brand advertising. 


fA 


‘ 100 in 1912 but $1,375 in 1941 


P ple began to want Packards when they 
be an to hear about Packards—through 
‘Ttising. Packard’s “‘brand advertising” 

ed bring more people better cars, 

& owered cost. Brand advertising of 

‘able products pays off. Ask any 

&% sumer ‘who buys ’em.”’ 


It happened to PACKARD 


FREE REPRINTS OF THESE STORIES OF ‘‘WHY AMERICA’S GREAT” 
This series of newspaper and magazine advertisements is 
offered as a public service by Fawcett Publications, Inc., 
295 Madison Avenue, New York 17, N.Y. Write for 
free proofs. 


FAWCETT PUBLICATIONS, INC. 


WORLD’S LARGEST PUBLISHERS OF MONTHLY MAGAZINES 
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GMA Expands 
New Descriptive 
Labeling Program 


New York, May 10.—The job of | 


interpreting the grocery industry 
to the American public is almost 
as vast as the industry itself, ac- 
cording to J. F. Carroll, managing 
director of the Grocery Manufac- 


turers’ Information Council of 
Grocery Manufacturers of Amer- 
ica, Inc. 


Announcing expansion of the 
program to acquaint the women 
of America with the positive ad- 
vantages of descriptive labeling, 
Mr. Carroll said, “The G.M.I.C. 
has been established to provide a 
source center of information about 
the grocery manufacturing indus- 
try.” 
Mabel Flanley, of Flanley & 
Woodward, public relations coun- 
sel, said that the role of the manu- 
facturers is three-fold: “To cre- 


en re 


Bas 7), “ls 


ate, to use and to promote descrip- | headed “Your responsibility.” | 


|tive labels.” Grocery manufac- 
turers will henceforth use the 
|news of changing of labels as a 
| part of their information program 
| to the public to build still greater 
public confidence and mutual un- 
derstanding. 


Issues New Booklet 


The first move in this direction 
is a consumer booklet titled ‘“‘The 
Inside Story,’ which will go to 
30,000 leaders in the women’s 
field, presidents of women’s clubs, 
members of the press, teaching 
groups, etc. The brochure will 
give reasons for descriptive label- 
ing as compared to grade labeling. 

Among the chapters is one 
headed “Is labeling as simple as 
A-B-C?” which contrasts descrip- 
tive labeling with grade labeling 
and quotes statistics which prove 
that most people do not under- 
stand what grade labeling is. The 
booklet tells what characteristics 
must be carried on a label by law, 
and also says that the personal 
preference of one brand to an- 
other can never be shown by grade 
labeling. 

The booklet closes with this ad- 
|monition to American women, 


“Read the labels on grocery} 
packages—buy according to the 
description you find there. 

“Talk about labels with your 
friends—encourage them to read 
labels. 

“If you like something about 
the label on a particular product, 
write the manufacturer. 

“If you want information about 
a product and you don’t find it on 
the label, write the manufacturer. 

“Tell the Grocery Manufactur- 
ers’ Information Council what you 
think about labels generally.” 


Gulf Promotes Thomas 
Dwight D. Thomas, vice-presi- 
dent and sales manager of Gulf 
Brewing Company, Houston, Tex., 
has been elected executive vice- 
president and general manager, 
succeeding C. Ray Miller, resigned. 


Antener Joins Tyson 

Walter Antener, formerly ad- 
vertising and sales promotion 
manager of the Walker-Turner 
Company, Plainfield, N. J., has 
joined the staff of O. S. Tyson & 
Co., New York, as an account 
manager. 


‘Diamond Service’ 
Features Mail Series 


Diamond Match Company, Chi- 
cago, is sending out a series of 
four mailing pieces relating the 
story of “Diamond service,” to 
300,000 retailers in the grocery, 
drug and tobacco fields, and to 
supermarket and chain store head- 
quarters. The same theme is used 
in advertisements in its trade pub- 
lication list. 

The folders, which started with 
“Diamond Service for Progress and 
Achievement in Its Industry” in 
April, will be sent out monthly. 
The concluding piece, to go out 
July 1, reproduces the Louis Liv- 
ingston Seaman and American 
Museum of Safety awards to W. 
A. Fairburn, Diamond president, 
and the company. 


Hospers to Sales Post 


John J. Hospers, formerly field 
service manager for airplanes of 
the Charles Vought division, 
United Aircraft Corporation, East 
Hartford, Conn., has been ap- 
pointed sales manager. William H. 
McCarthy, assistant service man- 
ager, replaces Mr. Hospers. 


The Southwestern Indiana Teachers’ Association was attracted to Evansville for its annual meeting 
because Evansville is the leader, the natural center of a rich trade territory. 


When these 2,000 teachers met here last fall, they were guests of the Courier and the Press at a 
special stage show. Local merchants were invited to join them in a gala evening. It was a special 
courtesy sponsored and financed by the Evansville newspapers. 


Such hospitality is not forgotten by business men, nor by our guests 


mN 


families who read these papers daily. As 
the Courier and the Press have contributed 
to community enterprises, so, too, have they 
grown in the esteem of the rich 16-county 
Tri-State area they serve. 


THE EVANSVILLE COURIER 
The Evansville Press 
Che Sunday Courier and Press 


finer community spirit among the 88,000 


who are now anxious to return next year to that “neighborly” city. 
Events such as this are part of the continuing program of the Courier 
and the Press to provide entertainment and education, and to create 


Pace 
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Advertising Age, May 


emindin’ me 
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PLUG FOR CORDIALS—This is one 
of a current series of ads D. J. Biel. 
zoff Products Co., Chicago, is placing 
in newspapers and trade publications 
for Red Horse cordials. Cartoon style 
is used without package identification, 
Atlas Advertising Agency, Chicago, 
has the account. 


Gordon Altman 
Slated to Head 
Affiliation 


Niagara Falls, Ont., May 11 
Gordon Altman, advertising man- 
| ager, the Nu-Bone Company, Erie, 
|Pa., was slated to be advanced to 
the presidency of the International 
Affiliation of Sales and Adver- 
tising Clubs at the _bobtailed 
annual meeting to be held here 
tomorrow. 

Only officers and directors | 
the various affiliated clubs in the 
United States and Canada will at- 
tend tomorrow’s session, but pro- 
ceedings of the meeting and a re- 
port of the last six months’ ac- 
tivities of the affiliation will be 
sent to all members as a “conven- 
tion in print.” 
| The joint Advertising Federa- 
| tion of America-Affiliation war ad- 
| vertising committee, which has 
| functioned so well during the past 
| several years, will be continued 
lit is reported. 


Truman V-E Day Speech 
Sets Hooper Record 


President Truman’s_ proclama- 
tion on the end of the war in 
Europe, broadcast by the fou 
major networks at 9 a.m. V-E 
Day, May 8, received a rating of 
64.1 by C. E. Hooper, Inc.—an all- 
time high for daytime listening 
| Hooper estimates that 36,500,- 
000 heard the President speak, 
with a large part of his audience 
hearing the talk collectively over 
public address systems in schools, 
war plants and the like. 

Previous high daytime rating by 
Hooper was 59.6, given the late 
President Roosevelt’s add 
Dec. 8, 1941, when he ask 
gress to declare war on Ja} 


Carton Research Group 


Appoints Ivan Hill 


The Paraffined Carton R: 
Council of the Paraffined 
Association, Chicago, hi: 
pointed Ivan Hill, Adv 
Chicago, as its agency. An i! 
food packaging research a 
motional program will be 
immediately. Dairy, tra 
| professional publications 
used. 
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Washington is the GHQ of Business ..... 
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36,500,- 


The United States News is the GHQ for supply- 
ing the essential information that originates 


in Washington and that Management must have. 


The roots of business management, the roots 


of national news, the roots of The United States 


good job deserves recog— 


ie .. I would like to take . . . . . . 
is svpbeaabaathenia 48 abe News are inextricably intertwined in Washington 200,000 GUARANTEE 
me you on the excellence of 
. = . . The Direct Route to 
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| ted States News could but : P i a 
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! ects of the war, adminis-— ee 
and political trends is There is just one reason why The United States News is read * 
e greatly." by the top Management men of all industries and professions ae W Ashi 
e Martin. Pres. it is the only magazine where they get all the important news e President in Charge of Advertising 
: IN L. MARTIN CO. before it is news—-accurately reported, analyzed and forecast. 30 Rockefeller Plaza, New York 20, N.Y. 
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Swift to Radio Sales 


Ted Swift account ex i 
; ecutive fo 
hie ge Boston, CBS outlet for the 
cag to oc has joined Radio 
ales, C., 1Cé ) 
yn ong CBee the spot sales 


Takes Export Post 


J. H. Henshaw, assistant general 


Census Reports 


Washington, May 9.—The House 


has g j ’ 
S been appointed general export appropriation 
committee this 


manager. 


Committee memb: i i 

> eonge iy taken 7 a ae 
4 complete distributi 

Poll, which js sought by eading 


committee recommendations in- 


and savings Study, to cost an esti- 
consumer jin- 


Census of Population 

, $3,29 : 
expanded labor force desticeee nei 
reports, $3,035,000; Census of 


Manuf. S 
O00 actures for 1945, $5,595,- 


ness for 1945, $1,200,000. 


The business study ki 
2 wa 
earlier when at oe Md ‘2 _— powdered 


Ww : 
eek voted approval of the fy] | testified in opposition, on the 


selecting their Postwar outlets 


clude: a consu i 
mer expenditures | Oakland Agency Moves 


sumption , 
Other Developments Promised unched a campaign 22 
Ryder & Ingram Ltd r. Hammond also Die and newspapers or 
, Oakland reports the| Direct mail js also bein fae, 


al., : » | Company’ i ; 
$3,222,000; Sample | to i924 ‘Fomine a its offices Panys engineers are working | The company 


and sample Census of Busi- 


Sought Full Census 


ment. 

The company plans, al< 
Pand its aviation division 
maker of cr i i i : 
pen oallead anes and industrial handling planes 


S. H. Hammond, executive vice- 


nd that a sample count now president id th 
» Sai e 


companies will’ need in| 204 sales rights trom the Douthitt | Of insertions 


Fensholt Com 
handles the account.” Chicag, 


Aime Company, Ney 


is planning Wes 


On specialize : 
d processes and equip-|Coast promotion and 


ment which 


| After V-E Day - what? 


As the postwar reconversion 
period approaches, it is becoming 
increasingly apparent that we will 
neither be catapulted into a new 
Golden Age, or whisked back to 
the status quo of September 1, 
1939, when the guns cease firing 
in Europe. 

The conviction grows that we'll 
all go on to new goals from where 
V-E Day finds us—not from where 
we were interrupted by the invas- 
ion of Poland, or the sneak attack 
on Pearl Harbor. 

This is a cogent thought for 
until current 


advertisers because 
shortages of consumer goods are 
eased to the point that business 


the daily 


controls can be relaxed 
routine of postwar civilian life 
will be very similar to the war- 
time pattern to which we have so 
long been accustomed. 

In Philadelphia, for instance, 
the newspapers available for your 


initial postwar selling effort will 


he the four dailies that have been 
serving the needs of national and 


local advertisers throughout the 


sT TAKES THE RECORD 
AND! ONE, OTHER 


10 cv _ PHILADELP 


| In] 


~~ 


QUARTER MILLION DAILY « HALF MILLION SUNDAY 


Represented Nationally by George A. McDevitt Co.—New York, Chicago, Philadelphia. Detroit, Cleveland 


3 P444444-4 | i 
ete 1S bap, i443 ee, 


can make foundry business paper campaign’ 


York, handles both accounts 


Davis, assi 
Sistant gene) 
pnt ager of the McBee Com 
pany, New York, manufacturer , 
ing equipment, has bee 
1 sales Manager 


To ‘Chain Ginee | 

fe) ain Sto ' 
John Neill re Age 
with the Chic 


war period. And you'll be buy- 
ing these papers on the basis of 


their wartime advertising perform- 


ance—not yesterday's triumphs, or 


tomorrow s promises. 


Naturally, youll be using THE 
Recorp because you can’t aflord 
to withhold the news of your post- 
war products, or services, from 
the quarter million liberal-think- 
ing families that buy, believe in 
and shop from Philadelphia’s only 


liberal newspaper. 


And when your advertising is 
running in THE Recorp, you'll 
be employing the selling power of 
the daily paper that Department 
Stores, Grocers and Retail Furni- 
ture Dealers have established as 
the Number 2 medium in Amer- 
ica’s 3rd Market .. . 


on the customer acceptance of the 


cashing in 


paper that rates as the second 
weekday choice of Philadelphia’s 
six largest Men’s Stores . . . telling 
your story to women in the Quaker 
City daily that has racked up 13 
consecutive years of Specialty 


Store linage gain. 
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Host Hi: f ’ ; 
biceg ost fo skistory : 


Teheran and Yalta are already place names in the 


r textbooks. This month, some sixty nations plan the 
Sy future in San Francisco . . . again host to history as a 
in Ney new world center between East and West! 
a = After the Conference, history will go on happening 
Bae. in San Francisco. Through this first port of the Pacific 
Poet war, pass millions of men—a hundred times more than 
uteri the Gold Rush drew! As they come back, many will 
oat elect to stay in California—add population, abilities, 
m 7 buying power. And in its new war-founded industries, 
nts, the West Coast has new economic self-sufficiency ! 

The revival of China and the Philippines, the supply 
genera of island bases, the trade expansion that will follow the 
-sthcanye millions of soldier missionaries for American habits 
= Hee and goods... all mean new business and opportunity 
; in San Francisco! The postwar permanent Navy base 
De ; will add important permanent payrolls. 
for the Another major regional market is in the making... 
"staff dl a market meriting the closest study and best effort of 

, national advertisers after the war. 

Par and parcel of San Francisco’s future as it has 

ute . been of its past—is The Chronicle. This newspaper 


belongs! Pick it for consequences rather than circula- 
tion. The Chronicle doesn’t please everybody, but it is 
picked by most of the people here who count for most. 
It makes up minds because it reaches the best in the 
West... can sell an idea or issue, or a merchant’s stock; 
get distribution, and get customers to come to outlets. 

Look at the linage records, more significant than 


such records usually are—in that they show The 
Chronicle is the first choice of the best local advertisers 


rather than first in lines! And line up The Chronicle to 


= SF 


make sales history for your business in this market. 
Any Chronicle representative will give you a preview. 


San Francisco Chronicle 


National Advertising Representatives: Sawyer, FERGUSON, WALKER Co, 


New York, Chicago, Detroit, Atlanta, San Francisco 


™ Loe Pon - 


; ee ties € =a - TH] 
on att Re Sp whe e I ‘ " = Si ; 
Reus pacile PY é ne ? ot ence aae w chads Dy te ee — : preva i , Binnie Sikes * 
*, 19 ae 
Re 
- By “AS ; me 
4 cae 
P if Y. 
f ep nee 
£ list q ; 
7 
a 
eo 
a 
a 
a 
Zi tetas. 
' sie 
ees: 
- 
Le. 
= 
ee eo 
7 ne a 
; ( 
‘ # 
b q . ee Bayer 
_ as 4 
« 4 * 7 > $; r 
¥ - Te m3, 
‘ aa 
& - 
_ a 7 
a ’ 
= not ) | Pee P § 
. La = j 
a : / oa : 
- —_ ~*S = : 
‘ f2— (7) / y) \ e- _ 
a: ~ - ay eH A ; <—N 2 a E 
- “ . 7, - ye ea 
7, way) \ 1 735 oe a U - } Zz oa Te aaa 
SS Pgllon ye WE TA é e, s 
t) } a ~< <a 4 o i / f 4 j q . ¢ 7 ; 
. \ ‘ ‘dt \ iy Pe ms “4 a Dae / , Z 4 tj Cel . Rese 
\ = a : a — ix: Se i we , g \ a aes 
WPS. GON” ON Rs? 
 ., Hiek> ae oY a = > eee A oe 3 
of { a Bis 3 aa 3 .- 74, ; om Ip o 6 *Z txy ¢g phir, Zz se 
. as 1 | Mea ee es 7 Bea sf KS 
Poa tl / " my O 7 ty - # A s ee nt E e hi x A a x , og fe * ix KH ag « 
g ; a Re ae 1 <> Ge Oa ae eet ” 5 ‘ are eS g wf ; 
=Za\ “4 F es . ys! : ae oe Bs ba o. + oo % a ee 3 J ; 
= —ie n, . . ar se ae : . 2 oo e 4 . 
F — = i ’ ™ Pe fare 34 . +38 ye . % , 
4A ) ‘ iS ¢ Fea pa : oh ae | e : 
‘ a) 2 a A Pee wk en J iB 
4 in ~ % ‘ < os y Wht .  —V——— - oe bs . eat 
a b qv a 4 4 » Sadat | ae ‘ Pies, ¢ Sea sei oo 4 ‘- - ' pr eae 
: ‘ 2" JU 5 : a Ve we ‘ie * ae! =; h Jae ~ oe Raperatse ec: WW of tits RK P . ® s is 
\ Lae a ee. ptm "69 RM +-§. 4 cae “Sj <i Se Ree an Menno ba 
+ a, hs % Y- / * : a Z < nee Lt x Ss . ne a > +% he SS ges ih? ~ ohh. ry: - “aa ae 
j v 4h + A: oo a Py > ie ae ges —_ ; ee a Shaina f W, : 
: I\ EY: BES ie ae oe (s Re / 2 
7 a 


EE 


Advertising Age 


THE NATIONAL NEWSPAPER OF MARKETING 
Trade Mark Registered in U. 8. Patent Office 
ISSUED EVERY MONDAY BY ADVERTISING PUBLICATIONS, INC. 


Member Audit Bureau of Circulations, Associated Business Papers, National 
Publishers Association, Advertising Federation of America. 


Published at 100 E. Ohio St., Chicago 1! (Del. 1337); 330 W. 42nd St., New 
York 18 (Br. 9-6431); 1226 National Press Bldg., Washington 4 (Re. 7659). 
G. D. CRAIN, JR., President and Publisher; S. R. BERNSTEIN, C. B. GROOMES, 
©. & BRUNS, Vice-Presidents; B. G. REHM, Treasurer. 


Editorial Department: S. R. Bernstein, Editor, Lawrence M. Hughes, Executive 

Editor. John B. Miller, Managing Editor. Stanley E. Cohen, Washington Editor; 

Murray E. Crain, Emily Hell, Doris Lawton, James McGuinn, Robert Murray, Jr., 

Robert Granits, Betty Bates, Frances Jameson, Associates. Correspondents in All 
Principal Cities. 


Advertising Department: Cherles B. Groomes, Advertising Director. J. P. Dobyns, 

Manager Sales and Service. New York: Carl Doty, Eastern Advertising Manager; 

Maurice F, Luna, T. K. Worthington, G. A. Ahrens. Chicago: O. L. Bruns, Western 

Advertising Manager; J. F. Johnson. San Francisco (4): Simpson-Reilly, Ltd., Russ 

Bldg., Wm. Blair Smith, Manager. Los Angeles (14): Simpson-Reilly, Ltd., Garfield 

Bldg., Walter S. Reilly, Manager. Ft. Lauderdale, Ala.: Eugene A. Smith, 315 
S. E 17th Ave, 


May 14, 1945 


Vol. 16, No. 20 10 Cents a Copy, $2 a Year 


—Post Exchange 


"—an' he says that for four candy bars a day he'll give you a five minute 
commercial each evening.” 


V-E Day and After | 


The celebration of the victorious; of letting down. Such an attitude | 
end of the European war was/is particularly important as we) 
tempered throughout the country |stand on the eve of the Seventh | 
by the sober realization of the;War Loan and face the task of| 
great tasks that lie ahead of us|spreading purchases of war bonds | 
in the Pacific. While elation over 


by individuals over a still broader 
the conclusion of the greatest and 


base of universal participation. 
most costly conflict in the history We shall continue to have the 
of the world was expressed en- 'necessity for salvaging critical ma- 
thusiastically, it was notable that| terials, such as paper; providing 
the kind of unrestrained celebra- | blood for plasma and maintaining 
tions which marked the end of the 


maximum output in the great war 
first world war in 1918 was not 


industries. 
in evidence. Thus advertisers, agencies and 
Too many American fathers and|media which have contributed so 
mothers and wives and children|much to the prosecution of the 
still have a great personal stake| war up to this time—with a total 
in what happens in the final drive 


of space, time and services prob- 
on Japan to permit them to forget | ably exceeding a billion dollars— 
the job that must still be accom- 


plished. And the public in gen- 


have every reason to continue the!events when they happen not to 
policy of aiding every campaign | have been affected personally. In| 


That First AP Peace Flash 


It is none of this department's | 
business whether AP or any or all | 


other news services get their wires 
|crossed on peace rumors. Our only 


thought, upon learning of the AP} 
fiasco, was that the boys at UP, | 
who stirred up the false armistice 
report on Nov. 7, 1918, must have | 
had the most glorious of glorious | 


revenges. They had to wait 27) 


'years for it, but we’ll bet not one 


of them doesn’t think it was worth | 
waiting for. . 

What bothers us about the whole 
matter is the acrimonious delight 
with which newspapers and radio | 
alike seize on such unfortunate 


eral had been prepared by gov- | which has as its objective greater | Chicago, for example, we believe 
ernment, media and advertisers| public understanding and coop- | it was the Sun which published a 


to recognize in V-E Day a great|eration with the efforts 
mile-post in progress toward| must be maintained on the home | 
peace, but still only a mile-post. | front. 

Advertisers can continue to ren- | 


which | Pitingly sarcastic piece on the AP 


|Knight’s editorial 


} 


reminding workers and the pub- | occasion for thoughtful apereten 


lic of the importance of maintain- | of the job still to be done. A 
ing not only the necessary effort | 
to insure victory in the Pacific, | with unrelaxed determination to 
but also the mental attitude which | accomplish the final victory at the 
will not permit even the thought | earliest possible moment. 


Reconversion on the Way 

War Mobilization Director Fred; of the War Production Board and 
M. Vinson acted with commend-! the Office of Price Administration. 
able promptness and vigor in an- 
nouncing a general policy for re-| great expedition as possible. 
conversion on the heels of 
German surrender. He told the 
public that in addition to eliminat-| with a definite program 
ing the ban on horse racing and! rélease of equipment, materials 
current for| and manpower to civilian indus- 


the use of electric 


lighting signs and displays, more| 
gasoline would be available for) 
A and B card holders and com-| 
mercial users and production of 
automobiles, refrigerators and 
washing machines in moderate 
quantities would be authorized. 
His policy declaration was given 
added the news 
that steel mill operations have al- 
eady declined sharply as the re- 
ult of instituted even 
before victory in Europe 


significance by 


cutbacks 
was 
illy signed and sealed, and that 
till further output 

teel for arn purposes 
this 
substantial 
production. 
Mr. Vinson’s policy declaration 


reductions in 
ament 
aré expected. 
means the 

capacity for 


Obviously 
release of 


civilian 


vill of course have to be imple- 


ted by specific authorizations 


tries with the end of the war in 
Europe, but it is now indicated 
that it may be July 1 before the 
new WPB system of allocating 
materials for war and civilian 
needs will go into effect. 

The OPA still insists that pre- 
war prices must be applied to new 


products as they are manufac- 
tured, regardless of actual costs. 
Perhaps when volume production 
gets rolling, these will be ade- 
quate, but it may be difficult in 
the earlier stages of reconversion 


to keep costs 


tance of 


within hailing dis- 
prewar OPA’s 
theory is based on preventing in- 


prices. 


flation, but producing the goods 
rather than pricing them so that 
they cannot be produced is the 


best antidote for inflationary con- 


ditions 


|razzed the pants off the Post-Dis- | 


uproar, quoting from John} 


of just a few) 
when Mr. 


days before, 


report, relating how the 
“seasoned telegraph operator” 
said, “Let’s wait for the AP re- 


united America must go forward | port.” 


And in St. Louis the Star-Times 


patch, merely by quoting from that 
paper’s editorial of 1918: “The 


us that U. S. news and press re- 
porting has not attained an excep- 
tional level of accuracy. 


Guy Gets Gal—Gets Gaol 


In a Colgate toothpaste adver- | 


tisement which appeared in the 
Aug. 14, 1944, issue of Life, John 
Myron Kulick was the Walter 
Thornton model who got wise to 
the benefits of Colgate’s and won 
his gal. Moral of the ad: Use Col- 


|gate’s and you’ll be popular with 
| the girls. 


The ad was aimed at the armed 
forces, and pictured Mr. Kulick 
as a soldier. Unfortunately, a fe- 
male neighbor of his thought he 


}ought to be in uniform, too, and 


notified his draft board to that 
effect. When the FBI investi- 
gated, it discovered that he had 


| registered, but said he was a min- | 


ister in Jehovah’s Witnesses. 
When he refused to appear for 


i Knight | induction n Nov. 9, 194 
V-E Day was properly a time| went to town on the INS false) if ae 4, Mr. 


der great service to the nation by|of celebration, but even more an | peace 


Kulick was brought to trial. The 
|jury found him guilty and he was 
| sentenced to three and a half years 
in jail. 


Jottings 

Columbia Broadcasting System 
| shares heavily in the achievement 
|of Pocket Books, Inc., in produc- 


/newspaper hoax which duped and|ing a complete memorial volume 
|misled the public into a wild cele-|on President Roosevelt within a 


| 
| 


: : jtory of 
We hope they will act with as! and 


| 


bration of peace was the most 
colossal and impudent in the his- 
American journalism.” 
the Star-Times adds, ‘‘We 


As|very much doubt if the local AP| 
the| a matter of fact, the government] papers 
should have been ready long ago| boner with as much high moral 
for the| wrath as they did that of the UP.” 


will denounce the AP 


All of which obviously adds up 
to that dear old adage, ‘People 
who live in glass houses...” But 
it seems to us more important than 
that. As one who has made his 
own share of completely innocent 
errors in reporting the’news, your 
Ad-libber submits that while bon- 


ers of this type can never be ex- 


cused, the real wonder is that they 
do not happen more frequently. 

It seems to us a tribute to all 
reporters, and to all news services, 
press and radio, that instances of 
which we speak are so exceptional 
that they cause a terrific hulla- 
baloo. It is physically impossible 
to nail down positively all of the 
news; a great deal of it, perhaps 
the majority, must rest on faith to 
a greater or lesser degree: faith in 
the accuracy of sources, faith in 
the innate fairness of people, faith 
in an individual writer’s or editor’s 
ability to interpret correctly. 

For our own part, it will take a 
good many more such instances 


| week of the President’s death. The 
| opening chapter, “The News Came 
iby Air,” consists of a running 


story of the news of his death and | 


tributes to his memory, as broad- 
cast by CBS... 

True Story is distributing copies 
of an editorial by Henry Lieferant 
on free enterprise which seems to 
|get a lot closer to discussing the 


of life with Mr. 


and Mrs. | 


<= ie 


Advertising Age, May 


The following documen‘s m, 
be secured without char: fro, 
companies sponsoring them, , 
through ADVERTISING AGE, 
national advertiser or adv 
agency executive writing 
business letterhead. 


Y an 
rtising 


n hi 


No. 2505. Pacific Panoran 

The Columbia Pacific Netwo, 
tells in this plastic-bound }ookle 
how the region it serves hg 


changed during the war and 
entering its most promising ; 
economically, and how the ne 
work may be used to reach th 
entire West Coast market area, | 
is handsomely illustrated by ph 
tographs, charts and maps. 


No. 2486. The Rock Island-Moliy 
Grocery Story. 


The Rock Island Argus and M) 
line Dispatch have issued th; 
folder, which, in a table of 
metropolitan districts in Illinoj 
Iowa, Missouri and Nebrask; 
shows the Tri-Cities (Rock Islan 
and Moline, Ill., and Davenpor 
Ia.) sixth in food sales, 52.7% 


|than we have yet had to convince | Which are credited to the Rox 


|Island-Moline zone. Figures ar 
|given for principal shopping da; 
for grocery products, and an ad 
| vertising volume record for Jocal 
| grocers is included. 


No. 2469. Vitamin Questionnaire 

Hospital Management, in thig 
booklet, reports on the answers t 
a questionnaire which was sent t 
520 hospitals of 200 beds or over 
and was distributed geographical] 
to represent all sections of the 
country. The report shows that 
81.7% of the physicians practicing 
in these hospitals prescribe vita- 
min products, and it lists types 
most frequently used, and answers 
questions on pharmacy stocks, 
sources of supply, method of ai: 
| ministration, etc. 


No. 2499. Reemployment of Ve- 
erans, 

This 60-page booklet, prepared 
by the Time, Inc. Service on Post 
war Information, concludes that 
the responsibility of providing sa'- 
isfactory employment for veterans 
will rest primarily on private in- 
'dustry. It points out that there 
must be planning not only » 
manufacturing, which normall 
supplies about one-fourth of the 
total jobs, but also by commerct 
the service industries and agricul: 
ture, where the other three 
fourths of the jobs must be found 


No. 2500. Consumer Panel 
on Range and ¢ 
Habits. 

The Product Use and Develop- 
ment Division of Good Hous: kee?- 
ing has issued this report on 3 
|survey of consumers repres°ntins 


Rem r 
oki q 


|a national cross section 
|magazine’s subscribers. T 


| facts ‘sight into equipment usag: an 
J e prise discussion | should be of interest to ma fat: 
we've seen. . ost 


James C., Knollin of Knollin turers in relation to thei 
war production and merc 


|Advertising Agency has written]. 5 
an intriguing little booklet, “The |'™& Plans. 
Ringing Message of Dr. Bell,” in| No. 2498. The Medical M: 
which he discusses the advertising Modern Medicine has 
of Dr. Bell’s Pine Tar Honey and|this report showing the 


makes a nomination for advertis- 
ing’s hall of fame. Fielder, Sor- 
ensen & Davis, San Francisco 
transit advertising organization, 
is distributing the booklet. . . 


tials of the four billion 
medical market and a bre 
indicating how the dollar 
is distributed. 


Industrial Publications, Chicago, | No. 2489. 1945 Shipbuildi 
has a stencil on its mailing list ket. 
for Davin HoGcMeER, S. ‘B., BATTEN, Highlights of the ship! 


BARTON, DuURSTINE & OsBorN, NEw | program for 1945, detailed 
YorkK, and Mr. Hogmer thinks tls | tics for 1944 output and a 
is going too far. “Tsk, tsk, gentle-|of current thinking on | 
men,” he wrote them, “even a/prospects for shipping an 
space buyer has his feelings! | building in the U. S. are co 
Although you’re undoubtedly |in this booklet issued by 
Cit” kt | Engineering and Shipping | 
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] Rem y* 
Cooking 


me LADY wt a SUNDAY PUNCH! 


A SALUTE to the “Fighting Ladies” of the fleet — the “flattops” whose 
Sunday Punch has blasted the Japs from the Marianas to Tokyo! 


FIRST 3 Markets Group delivers a Sunday Punch in the most impor- 
tant markets of the United States. 


FIRST 3 gives you that extra power—Rotogravure and Colorgravure, the 
sections of highest reader traffic in the three leading Sunday newspapers 
in the FIRST 3 markets of America—with a concentrated 66.8% coverage of 
Metropolitan New York, Chicago, and Philadelphia. 


Concentrate on your most important markets by putting 
your advertising sales message before a major segment 

of the families of FIRST 3’s greater market —a 
market which buys 40.1% of the total U.S. 
retail sales — 42.4% of the Food Sales. 


Give your national adver- 
tising campaign the impact 

of FIRST 3’s Sunday Punch~—a total cir- 
culation in excess of 6 MILLION. 


NEW YORK SUNDAY NEWS 
CHICAGO SUNDAY TRIBUNE 
PHILADELPHIA SUNDAY INQUIRER 


Retegravure e Colors CAVUNE 


THE GROUP WITH THE SUNDAY PUNCH 


News Building, 220 East 42nd Street, New York City 17, MUrray Hill 2-3033 
Tribune Tower, Chicago 11, SUPerior 0044 155 Montgomery Street, San Francisco 4, GARfield 7946 
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Unusual Monsanto 
Magazine Explains 
Ad Techniques 


St. Louis, May 8.—For a number 
of years now, Howard A. Marple, 
manager of the advertising sec- 
tion, department of individual and 
public relations, Monsanto Chem- 
ical Company, has been publish- 
ing a cross between a house organ 
and a progress report on adver- 
tising, “For Your Information,” 
which runs to 30 or 40 pages every 
month. 

It’s a curious publication, judged 
by ordinary standards, but there 
is no doubt in Mr. Marple’s mind 
about its worth. When first is- 
sued several years ago, it was 
intended for a readership of about 
30 Monsanto executives; now it 
reaches some 400 readers, a large 
number of whom regularly com- 
ment on its contents and seem to 
rely heavily on the information 
it contains. 


Differs from the House Organ 


“F.Y.1,” as it has come to be 
known, is a new kind of house 
organ, not competitive with or 
supplementary to the company’s 
“Monsanto Magazine,” sent each 
month to about 50,000 employes. 
The news it contains is sought by 
top executives in each of the 
many Monsanto departments and 
divisions, and by officials of Gard- 
ner Advertising Company, agency 
for Monsanto. 

Like the regular house organ, 
it includes some personnel news. 
But added to that are texts and 
notices of speeches by company 
officials; reprints of advertise- 
ments, accompanied by comments 
as to the propriety of the ads, and 
a lot of anecdotes of special in- 
terest to Monsanto officials. 

Chief purpose of “F.Y.I.” has 
been to bridge a gap, says Mr. 
Marple, between the ad and other 
departments—to show sales, re- 
search and executive heads just 
how useful each ad and each pro- 
motional drive has been to their 
own objectives. 


Clears Up Mystery 


Salesmen, Mr. Marple observes, 
know that advertising is helpful 
but they are vague about just 
how helpful. They often wonder 
why the company runs this or 
that type of advertisement, selects 
this or that medium, and chooses 


. money 
pusiness ant 
var ¥ a 
than all the gg 
She 
together. Sh 


ehaid that? 


to promote this or that particular 
product. Their lack of a working 
knowledge of advertising can han- 
dicap the ad department’s own 
efforts. 

The reprinted ads, sometimes 
run in two colors, are preceded 
by a page of explanation telling 
why the ad was prepared as it 
was, why the copy was written 
as it was and why special prod- 


;ucts were selected for promotion. 


Frequently the Gardner agency 
copywriters tell why they wrote 
the copy as they did, and there 
has been a series of letters from 


editors of magazines in which the| sig 


in red?”; “Man! This ad 


Mosanto ads have run, in which| sells!” and the like. 


the editors have sought to “sell” 


Every marginal comment or let- 


Monsanto officials on their par-|ter of criticism is carefully con- 


ticular 
media. 


publications as 


effective | sidered by the ad department and 
(Every one of 100 editors 'the agency, and each is acknowl- 


who were asked to write 200-word |edged in succeeding issues or by 


“sales” letters took advantage of| personal letters. Mr. 


the opportunity.) 


Responses Are Useful 


ae fk Oe 
Marple 


are returned to Mr. . 
crowded with marginal|statements in 


Marple is 
certain that the comments are 
helpful as a source of ideas for 
promotion and ad campaigns. 

He believes that the frequent 
“F.Y.I.” by the 


notes reading “Swell ad!”; “I liked|agency copywriters, explaining 
the picture, but the copy was too} their techniques, bring the agency 
long”; “Why didn’t you run the|into sharper focus with company 


ion 


Advertising Age, May | 


officials. This and other 
of the organ dispel muc! 
confusion and the “mirac\e 
ing” aura that surround 
tising in the average 

mind, and reduces Monsa: 
vertising in the “F-.Y.I.” 
mind to a simple, unders 
and powerful force whic! 
more effectively use in 

work. 


WCAE Promotes Mu: 


Ben Muros, production m4, 
of WCAE, Pittsburgh, ha 


promoted to program director, 
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Atlanta Journal’ 
\jrmailing Papers 
9 Georgia Cities 


ta, May 8.—The Atlanta | that. 


Atla 
ourna 


has 


planes 


after noon, arriving 


the service|ager, says, 


The papers are shipped on reg-|newspapers will be 
ularly scheduled Delta Air 


leaving Atlanta shortly 


at Augusta 
(140 miles east) an hour later and Pope, Hackett Named 
at Savannah (another 110 miles|Editors of ‘Pageant 
southeast) less than an hour after 
The Journal was formerly | ; ook 
inaugurated airplane| delivered by truck in the after- : 
service for its afternoon! noons. 
to Augusta and Savannah, 
|, if expectations of success 
“Air Express 
vell-founded, 
extended to other Georgia 
ter the war. 


it—it is 


expanding|/ant in a 


Lines|in the postwar years.” 


which he helped organize 
in 1937, has been appointed editor | port, 


he orig-| papers 


ton, Inc., 


similar capacity. 

1942 he resigned to become chist 
of the bureau of overseas publi- 
cations of the OWI, returning to 
his post a year later. 


Vernon Pope, the first editor of | Bax Launches Campaign 
McKesson & Robbins, 


Bridge- 


has launched a test cam- 
pe , : of Pageant, New York. Formerly | paign on Bax, “the complete vita- 
_ “Though we are thus pioneering| picture editor of the Des Moines|min capsule” with copy in news- 
in such a system’s development,” Register and Tribune, 
Edition” |J. A. Kirkland, promotion man-.jnated the technique of telling|South Bend, Ind. 
“there is nothing par-| stories in picture sequence. 
ticularly original about 


in Harrisburg, Pa., and) 


Ivey & Elling- |‘ 


is the agency until July 
John Hackett, previously man-|1, when the account shifts to J. 
foreseen that many metropolitan | aging editor of Look, joins Page-|D. Tarcher & Co., 


New York. 


>) 


Power has always been readily available for 
industry moving Southward. Between 1929 and 
1939 Prime Mover Horsepower in the South 
and Southwest increased 28 per cent while 
Between 1929 


and 1943 Kilowatt-Hour Purchases increased in 


other states lost one per cent. 


the South 137 per cent as compared to 97 per 
cent in the rest of the country. 

Blessed with natural water power, over one- 
half of the solid fuel and two-thirds of the oil 
‘and gas of this country, the South has always 
been able to produce more than enough power 
to meet the demands of its fast growing indus- 
tries...at costs among the nation’s lowest. 
Southern unility facilities — hydro-electric and 
steam — are linked in one far-spreading net- 
work. This, plus thousands of substantial unit in- 


dustrial plants—on the average in greater pro- 


portion than elsewhere in the country — assures 
industry of ample, uninterrupted power in any 
Southern location — unaffected by peak de- 
mands or seasonal droughts. 

More and more, industry recognizes the un- 
beatable combination of Southern resources... 
ample low-cost power, vast supplies of inorganic 
and organic raw materials, intelligent, easily 
trained labor, space and climate for pleasant 
living, adequate transportation*and ready ac- 
cess to population centers. More and more in- 
dustry is moving South — building and planning 
substantial factories — creating new and larger 
markets for new and old products both now 
and after the war. 

Be sure the South is included in your market- 
ing plans. You'll find each of the five Smith 


publications a strong sales aid in its field. 


ELECTRICAL SOUTH 


W.R.C. SMITH PUBLICATIONS 


Covering Five of the South’s Greatest Markets 


COTTON Serving the Textile Industries 
SOUTHERN HARDWARE 


SOUTHERN POWER AND INDUSTRY 


SOUTHERN AUTOMOTIVE JOURNAL 


Atlanta 3, Georgia 


"IN. Y. Food Dealers 


Oppose Premiums 


New York, May 9.—A majority 
of the food merchants in this state 
is opposed to consumer pre- 
miums, regardless of how they 
|are distributed, according to a poll 
| conducted by the New York State 
Food Merchants Association. The 
survey queried 700 representative 
|grocery, delicatessen and market 
operators throughout the state. 

The questionnaire elicited a 67% 
affirmative response in answer to 
the statement, “I am opposed to 
premiums no matter how dis- 
tributed.” An additional 20% 
would tolerate premiums only if 
handled directly by the manufac- 
turer through the mail. 

However, 11% were willing to 
distribute the premium provided 
it furnished them with a profit. 
Only 2% favored premiums re- 
gardless of how they were dis- 
tributed. 

Of the opposition, 53% were 
grocers, 35% were market men 
and 13% were delicatessen own- 
ers. 


Ostby & Barton 
Resumes Advertising 


Resuming national advertising, 
Ostby & Barton Company, ring 
manufacturer, Providence, R. I., 
is launching a magazine series to 
begin in June and_e continue 
through the remainder of the year. 
Copy will appear in Baby Care 
Manual, Calling All Girls, Esquire, 
Glamour, Life Story and Seven- 
teen. Cummings Advertising, Inc., 
Providence, is the agency. 


Lily-Tulip Shifts 

W. R. Lenderking, vice-presi- 
dent in charge of sales of the Lily- 
Tulip Cup Corporation, New York, 
since 1929, has been elected vice- 
president in charge of Pacific op- 
erations, with headquarters in Los 
Angeles. F. K. Doscher, formerly 
sales manager of the New York 
division, has been appointed gen- 
| eral sales manager. 


there's any ques- 
tioninyour mind 
as to how well 
The 
Standard-Times 
covers 

New Bedford 
and the 
Southeastern 
Massachusetts 
Market 


. just take a peek at 


SALES 


MANAGEMENT'S 
“Survey of Buying Power” 
in the May issue. 
If your copy has been mis- 


laid we'll be glad to send 
you proof of New Bedford's 


potentials by return mail, 


BEDFORD 
1-Times 
Stannar-€ sage 
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Howe Is President _|Western Auto 


P Clarence R. Howe, vice-presi- | ] 

ent in charge of sales of U. S.| 

Bobbin & Shuttle Company, Law- | Supply Tel s 

rence, Mass., has been elected | M1 

president and treasurer, ocuected | E'x pansion Plan 

ing Thomas A. Francis. | Kansas City, Mo., May 8.—West- 
ern Auto Supply Company, whole- 
|saler and retailer of automobile 
|accessories in 37 states east of 
| the Rockies, has revealed plans 
to increase its operations and ad- 
vertising expenditures to a great 
degree after the war. 

Lester Hutchings, president, in- 
formed ADVERTISING AGE that the 
company’s major emphasis will 
continue to be “fon our newspaper 
advertising, but we will not neces- 
sarily limit ourselves to that ex- 


Heads Textile Sales 


Walter H. Redley has been ap- 
pointed head of the textile sales 
promotion division of Foxboro| 
Company, Foxboro, Mass. 


SELLING NEW HAVEN'S 
WAR WORKERS 


The Journal-Courier goes into war plants || cellent medium.” 

by the thousands daily — each copy read Present plans call for increas- 
by many, and passed on from shift to ing the number of company- 
shift — each copy working 24 hours daily |} owned stores from 240 to about 
to bring you coverage of today's best- || 500; increasing the number of in- 


spending customers . . . 100,000 readers || dependent retail outfits — known 
daily! as Western Auto Associate Stores 
—from 1,481 to about 5,000; add- 

=x * THE x * ing four or more wholesale houses 


NEW HAVEN, CONN. 
JOURNAL-COURIER 


to the present 13, and remodeling 
present plant facilities. If car- 
ried out, the plan would result in 


|sidiary of Gamble-Skogmo, 


a company personnel increase 


|\from the present 4,508 to 12,300! 


and an increase of affiliated stores’ | 
personnel from 6,000 to 20,000. | 


To Add Appliances 


The company will continue to 
emphasize sale of accessories, but 
will increase its merchandising 
and line of home appliances and 
men’s work clothes and _ sports- 
wear. The ad and merchandising 
plans will be pushed in propor- 
tion to the expansion. 

Officials have recently made a 
point of the fact that the com- 
pany is not associated in any way 
with an auto accessories firm of 
exactly the same name operating 
in the 11 other states in the West. 
That firm, with headquarters in 
Los Angeles, is said to be a sub- 
Inc., 
Minneapolis wholesaler. 


To Albert Woodley 


Charles E. Rolfe, for the past 20 
years assistant to the president 
of the New England Telephone 
Company, in charge of advertising 
and public relations, has joined 
Albert Woodley Company, New 
York, as vice-president in charge 


of the New Haven, Conn., office. 


Ross Roy, Inc., 
Expands Staff 


Detroit, May 11.— Ross Roy, 
president of the advertising agency 
which bears his name, today an- 
nounced the addition of new per- 
sonnel and plans for further ex- 
pansion of the Detroit company. 

Dr. E. N. Tisdale, who for many 
years has specialized in the psy- 
chological aspects of consumer 
research, has been appointed to 
direct all activities in the field of 
market and_ product research. 
During 1942-43, Dr. Tisdale served 
as a training specialist and ad- 
ministrative officer with OPA, and 
more recently directed sales an- 
alysis for Management Controls 
Associates, New York. He has 
begun an analysis of outstanding 
ads published in newspapers and 
magazines during the past year, 
seeking a basic formula for de- 
termining the exact relationships 
of such elements as illustrations, 
captions, copy and color. 


Others Join Agency 


Also announced by the agency 
were the following appointments: 


= — 
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Manufacturers and their advertising 
agencies who are interested in planning 
postwar strategies for the sale of phar- 
maceuticals, drugs, instruments or foods 
will find informational data in a new 
Medical Market Report* just issued by 
the Market Research Department of 
MopeErRN MEDICINE. 

Lhis report indicates the importance 
of this $4,000,000,000 medical market to 
the manufacturers of those products where 
the use by, and recommendation of the 
physician, is a fundamental sales factor. 

It warrants close study by any sales or 
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advertising manager still unaware of its 
rich potential and its possibilities for 
long-range development. 

The physician is the key to this medi- 
cal market—a market with a long, sound 
record of growth and expansion, through 
boom times, depressions and emergencies. 
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The striking advantage in cultivating 


an it lies in the fact that 100,000 physicians 
\N can and do influence the thinking of 
qY 130,000,000 people. 

ny 
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Yours for the Asking! 


Since 1932 the Market Research De- 
partment of MopERN MeEpiIcInE has been 
regarding 


supplying information 
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this 


medical market to manufacturers and 


advertising agencies. Much of 


the ma- 


terial in this newest market report is ap- 


plicable to the entire field of 


market planning, but our data files con- 
tain additional specific information in 
each classification which is available— 
without cost—to those sales and research- 


minded executives requesting it. 


Paper restrictions have curtailed the 
number of copies of MODERN MEDICINE’s 
Medical Market Report, and there will 
be no reprinting. We therefore urge those 
interested to write for a copy today. 


* * * 


*Some of the various sections in the Medical 
Market Report analyze the Dollar Volume in 
terms of Expenditures for Physician’s Services, 


Drugs, Hospitals. Others discuss How 
Is Procured; Hospital Cases in 1943; 
Industrial 


AND TREATMENT 


LOS ANGELES + SAN FRANCISCO 


. THE JOURNAL OF DIAGNOSIS 
n PUBLICATION OFFICE— MINNEAPOLIS, MINN. 
~ NEW YORK - CHICAGO «+ CLEVELAND - 


medical 
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Advertising Age, May ‘4, jy: 


John B. McClintock, wth 
General Motors Frigidaire ‘iyis,1 


for eight years, has joived 4] 
writing staff; Clarence Ke, 
formerly with the Chica: , og,J 


of Foote, Cone & Belding, 
named art director; Paul 
recently with the OWI erses 
branch at New York, has joine, 
the writing staff; and H. Brig 
ham, a member of Ross Roy, In, 
for nine years, has just r: \urne 
to the company after a sho: te, 
of service with R. L. Pol) & ¢, 
He is directing both indust: 4) a, 
consumer product adverti ng , 
Hewitt Rubber Corporatio: 
Next move in compan, g 
pansion, said Mr. Roy, will includ 
additional personnel in the py), 


S beey 
>Utton 


| April 23). 


Medicine 
Causes of 
Absenteeism; Causes of Death by 
Age Group, etc. 


relations department. 4 
—— Fi, 
Carstairs Booklet ee 
to Help Veterans y | 
Copies of a 20-page bookle be 
“The Case of the Bewildered Ba. not 
tler,” are being distributed 4 
liquor retailers by Carstairs Bros 
Distilling Company, New York, ty 
aid discharged veterans in they 
return to civilian life. 
Dramatizing the bewildermey 
of the veteran returning to civiliap 
life, the booklet explains in nop. 
technical language the rights an 
privileges to which they are ep. 
titled and where various matte; 
should be taken up. Suggestion: 
are also made on “how to shoy 
the veteran that the people 
the home front are still pulling 
for him.” 
Lennen & Mitchell, New York 
handles Carstairs advertising. 
Kashuk Agency Formed 
Lew Kashuk, advertising direc " 


| tor of I. J. Fox, New York, for th 


past seven years, has formed th \ 


|Lew Kashuk Advertising Com- 


pany, with temporary quarters a 
11 W. 42 St., to function as 

newspaper and radio agency (AA 
The firm will be l- 
cated in the Empire State building 
effective June 1. 


RETAIL SALES 


In TULSA Area 


(34% of Oklahoma's land 
area) 


48% 


Of Entire State 


The Tulsa Area 
OKLAHOMA'S 
No. 1 MARKET | 


plus rich bonus counties 
Kansas, Missouri & Arkan 
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FORGO\TEN 


pollen see it on a tennis court or in a _ to persist in buying things they like and need. 
store—the contrast between a young 
woman’s enthusiasm and eagerness, and a 


For maximum response, concentrate your 
advertising to women upon the readers of 
screen and romance magazines—the fifty per 


middle-aged woman’s slow complacency. 

That contrast measures a woman's willing- — cent of American women “forgotten” by any 
ness to try something new for self, home or manufacturer who thinks his market begins 
family—just as it decides which kind of — and ends in service magazine homes. And if 


woman's magazine she buys for her own — your budget is limited, remember that adver- 
entertainment. tisers used more space in Dell Modern Maga- 


, zines during the initial quarter of 1945 than 
\ oung housewives, your active prospects, 


, , in any other screen-romance group! 
buy screen and romance magazines. Y our pas- : 
sive prospects, women whose median age 1s 


20 ‘ . ° rr — 
38, buy women’s service magazines. The divi- 


| sion in their reading taste 1s clear-cut! The DELL PUBLISHING COMPANY, INC. 

1 | young housewife devotees of screen and ro- World’ s Largest Publisher of Mass Magazines and Books mn 
} mance magazines live active lives; they seem 149 Madison Avenue, New York 16, N. Y. £ Met 
T : Wy 5 
s co ¥ } i; 

' ei 2 
n en °4, 48/2 

| } | ® : 


¢ MODERN SCREEN * MODERN ROMANCES «+ SCREEN ROMANCES 


THE ONLY 7 WOMEN'S GROUP MAGAZINES WITH OVER 1,000,000 CIRCULATION AT [5% A coPy! * 
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To Visual Training wm Produc-Trol Board | 


the Jam Handy Organization and 


Life, and specialist in aerial pho- ‘ 
tography, has joined Visual Train- | uf {0 or in 
ing Corporation, Detroit, in charge 
of slide film production. James F. " 
Jackson, previously a_ technical 
writer for Visual Training, has gency ices 
been promoted to an executive 
position coordinating programs for New York, May 10.—The Pro- 
the Army. 'duc-Trol board, sensational war- 
|time development designed to aid 
}in plant production control, has | 
st Finow begun to invade the pre- 
‘Ne Burton Browne 'cincts of agency production de- 
client has a | partments. 
competitor with — on ak 7. —. T. Lloyd | 
> better advertising” assell abou hnree years ago, | 
i|the Produc-Trol board, made by 
|the Wassell Organization, West- 
port, Conn., has been one of the 
sensational successes of the war. 


BURTON BROWNE |About 25,000 units have already | 


2 |been installed in 5,000 plants, 


CHECKING UP—H. E. Hinman, production manager, and Mrs. Madge R. 
McAbee of Erwin, Wasey & Co.'s traffic department check advertising pro- 
duction schedules on their Produc-Trol board. Used for job follow-up on 


; ‘ poet representing something | magazine schedules, the board soon will also be used for newspaper and 
be ADVERTISING ‘like $5,000,000 in business, count- | trade publication scheduling. 
b ‘ing the $133 cost of the board | 
7 eee itself, the cost of supplies and control board would be a big help|who sold space for the Chicago 
619 NORTH MICHIGAN AVE. fees for analytical and supervisory |to constantly harassed advertis-|Tribune and Daily News _ and 
CHICAGO ti « DEL. 3800 | 'work on the part of the Wassell | ing agencies seems to have devel- | Farm Journal before joining Was- 
PAS Oe ee | Organization. | oped in the mind of John Matheny, | sell. 
| The idea that the production | Chicago representative for Wassell, He sold the first installations 
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The price of admission to readership in 
Modern Plastics is strictly a cash propo- 
sition. 


In its entirety, the magazine’s present 

full house of 11,096 A.B.C. represents 

purchased participation ... bought by 

the readers and paid for by the readers 
..in advance! 


At $5 per reader, per year, Modern 
Plastics subscribers are annually invest- 
ing more than fifty-five thousand dollars 
No of their own money —in return for which 
they seek plastics guidance from those 


“Annie who are qualified to publish it. 
And that’s not all... Approximately 
i 4 5,000 extra new names have, within 
recent months, been added to a sepa- 
rately recorded ‘‘paid in advance” roll, 


to be officially entered as subscribers 
as soon as paper availability permits. 


This ever-increasing interest in the plas- 
tics industry, as well as this demonstra- 
tion of reader-confidence in the ability 
of Modern Plastics to editorially deliver 
“value for value received’, are very sig- 
nificant, advertising-wise. 


Modern Plastics is the accredited meeting 
place of plastic minds — and where so 
many minds meet regularly each month, 
the opportunities for business are good! 


ODERN 
@® 
LASTICS MAGAZINE “orci 


PUBLISHED BY MODERN PLASTICS, INC. 
122 EAST 42nd STREET, NEW YORK 17, N. Y. 
Chicago + Washington «+ Cleveland «+ Los Angeles 


... the only ABC plastics paper . . . the 
field's established institution . . . one 


of America’s great industrial publications 


an 


Advertising Age, May 14, jg, 


|to J. R. Hamilton Advertigs 
| Agency and Simmonds & Si: imong 
about nine months ago, and poy 
has additional installations © 
Burton Browne, Advertising 
Needham, Louis & Brorby Boje 
|& Jacobs, and Erwin, Wasey , 
Co. He is particularly proud <4 
the J. R. Hamilton inst 
'which has a bank of three >oarg 
and that at Burton Browne, 
where two boards are a inged 
to keep constant tab on cepar! 
mental load. 

The Erwin, Wasey installatig, 
in New York, believed to be th 
first agency installation here, wa, 
the result of New York staff mem, 
bers’ seeing the installation in th 
agency’s Chicago office. 


Employs Calendar Ruler 


Produc-Trol boards are made of 
black composition materia 
punched with rows of minute 
equi-distant holes, 20,000 on , 
board, Extending across the to 
of the board is a calendar ruler. 
each date relating to a vertical 
row of holes. At Erwin, Wasey. 
this ruler is marked daily for six 
months, because some jobs are g¢ 
up four months in advance. 

A vertical bank of file-indey 
cards, on which is noted the ae. 
count name and any auxiliary ip. 
formation for permanent record 
which need not be shown on the 
visible section of the board, j 
on the left margin of the board 

When the schedules for _ job 
are determined and the job orders 
|/are written, the schedules are set 
j}up on the Produc-Trol board ac. 
cording to dates. Each job j 
scheduled twice, one being t 
|planned schedule and the other 
|\the actual schedule. Vari-colored 
|and various shaped plastic peg 
|}are placed in their date holes 
|The legend for reading these peg 
|is posted on the top of the board 
|and at Erwin, Wasey it reads 
|\“Job Order Control Board—cop; 
due, yellow peg; rough layout 
blue peg; layout & copy, grey 
peg; finished art: 4-color is nun- 
ber 4 peg, 2-color is number ? 
peg, black and white is square 
|white peg with black diagonal 
| design.” 


Shows Progress of Jobs 
Directly beneath each planned 
schedule is the actual schedule 
| which provides constant compari- 
'son of progress against plan: 
A “today” line is dropped ver- 
|tically from the calendar ruler 
jand flags attention to every pe 
|falling under today’s date. 
This visual presentation of the 
| progress of all work permits the 
production manager to spot lag 
and approaching tie-ups, ané 
makes it possible for the account 
| executive to be informed at 4l 
|times of the progress of his ac- 
'count’s schedule. 
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MORE THAN 50°, 
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5 YEARS! 
|| All this gain without ber »ft 
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For 69 years the Chicago Daily News h 
In their 


don't like to let a day go by without givin 
homes you will find good books, good magazines, a 


of the Daily News. 
More than a million reader- friend 


g their minds a work-out. 
long with the good journalism 


s—the substantial folk of city and suburb 
—regard this newspaper as valued companion and counsellor. Just as these 
ive for a higher standard of thinking, 5° are they ever ambitio 


people str 
a higher standard of living. 
That is why advertisers have such a 


for 44 consecutive years, 
an in any other Chicago newspaper— 


advertisers rank the Daily News as 


G MEDIUM 


us for 


high expectancy of response from the 


Daily News. That is why, advertisers have placed more 
Total Display linage in the Daily News th 


evening or Sunday.* That is why 


morning, 
BASIC saline 


cereter: 


CHICAGO “DAILY NEWS 


9 YEARS CHICAGO'S HOME NEWSPAPER 
iS ONE OF 


RESPECT AND TRUST 


FOR 6 

ITS PLACE IN THE HOME 
DAILY NEWS PLAZA: 400 Wes! Madiso et, CHICAGO NEW YOR‘ 
DETROIT OFFICE 7-218 Genera! Motors Building SAN FRANCISC 
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I'd Like To 
Know You 


I'm Bill Dilly— 
typical of folks 
around these 
parts. We're do- 
in’ okay down here, so— 
let’s get acquainted and 
do some trading! You can 
reach us through the Fort 
Smith papers. 


Bilt DiLky = Represented by - BURKE, KUIPERS & MAHONEY, INC. 


More than just a City— 
Fort Smith is an “area” com- 
prising 10 Counties in Arkan- 
sas and 4 Counties in Okla- 
homa. Grand country and 
climate ... rich in resources 
and thriving industrially. 
370,000 hard-working, able-to 
-buy people with diversified 
activities make Fort Smith 
one of America’s most invit- 
ing and lucrative markets for 
advertising and selling. 


Southwest American} 
H TIMES RECORD 


31.016 ABC 


Reaches the Fort Smith area with EFFECT 
—and that’s a fact! 


- ‘ 


$2 Billion Postwar 
Appliance Market 


Predicted by G-E 


Bridgeport, May 10.—An annual 
postwar retail volume of $2,073,- 
662,500 in major and “traffic” 
electric appliances, based on av- 
erage 1941 retail prices, is pre- 
dicted by General Electric Com- 
pany’s appliance and merchandise 
department in a 48-page brochure 
for dealers, “Your Future and 
Ours in the Appliance Business,” 
which presents some of the com- 
pany’s postwar appliances. 

Of the above figure, based on 
more than 20 surveys and esti- 
mates, $1,753,360,000 would be ac- 
counted for by major appliances 
and $320,302,500 by traffic appli- 
ances. The number of units, 1941 
price and volume are shown in the 
adjoining columns. 


Plans New Units 


Among new G-E appliances to 
be introduced will be a 10-cubic- 
foot, two temperature ‘refrigerator, 
with nearly two cubic feet for low 
temperature freezing; a four- 


APPLIANCE VOLUME 


194X Units Retail Price Volume 
OOS Se a ra 3,800,000 $155.00 $58 10.000 
ge ee ae re 500,000 200.00 ! 0.0¢ 
| PR ee PA errr. 15,000,000 30.35 { 0 a 
Conventional washer 1,356,000 75.00 1 0.0 
Automatic washer ........... 1,350,000 175.00 9: 00 
ara ae 335,000 56.00 18.780 one 
Se CO kw ch ee oe ea te 110,000 135.00 | 0 Ang 
SIRS oad was Sox's, 6 4:0 2 44> Wee BOO 850,000 142.00 120.700 a 
MEMES MUDROOE cacsccdasucdeess 300,000 83.00 2 a 
ee i ———— 320,000 195.00 62.4009 
pe ie Ce oe 300,000 100.00 By wy 
oy ———n a ... 2,300,000 47.00 112,230.04 
Automatic blanket ‘ 450,000 35.00 1 0 
ee ene eee ee 7,800,000 5.00 0 
NE hea Bees nonce De mA we ee 7,250,000 5.00 { 0.04 
ee rere ee 4,100,000 6.75 27 1,00 
te. xc cuim ive toscy ve SAE 1,100,000 22.00 24,200.00 
Glass coffee maker.......... 2,260,000 3.75 8,475.0 
BEOtGl POPCOIRTO® 6... 6.0 sees 1,100,000 3.00 3,200.06 
Penh a# Sia s.5.5b 4-28 9'6.%.0.5.9-5 2,780,000 7.50 20,850.08 
GS FOE cakes asawacs . 1,790,000 3.00 5,870.00 
1 ga ee ae 420,000 25.00 10,500.06 
Grill 800,000 2.50 2,100, 0 
DO PROB nw fe i eds 1,100,000 5.50 6,050,001 
ine Wd We bn 3) 4: sv Ab, area 810,000 4.00 3,240,000 
SBanGwich tom@ter ........06. 1,250,000 4.25 12,50 
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Advertising Age, May 
FORECAST BY G-E 


Average 1941 


cubic-foot home freezer; packaged 
room air conditioners, and a com- 
plete laundry line. 

G-E will emphasize an auto- 
matic dishwasher and the Dis- 
posall for getting rid of garbage. 
Radios, radio-phonographs and 
television receivers with cabinets 


In the relaxation of their homes, over 80,000 families — leisurely, thought- 
fully and thoroughly — read about themselves, their community and the world at 
large as it comes to them each evening in their favorite newspaper — The Register 


The Register is a newspaper devoted to the interests of New Haveners. It 
serves and has the respect and confidence of practically all the families in its 
trading area 


The Register offers you, at low cost, the services of this welcome ‘’salesman’’ 
who interests and satisfies the best and best-buying people in ‘’Register City 


a Reader Respect and Reader Confidence 
Makes for Advertisi ng Responsiveness 


* Write for the brochure 


dey ting 


- 


‘i* 


his market 


Advertising Registers Results When Placed In | 


will be made in various price 
ranges. G-E will continue to 
stress frequency modulation. 


Spindler Gets Ad Post 
at American Radiator 


Howard L. Spindler, assistant 
manager of sales of the American 
Radiator & Standard Sanitary Cor. 
poration, Pitts- 
burgh, has been 
appointed man- 
ager of adver- 
tising and sales 
promotion, suc- 
ceeding the late 
Charies & 
Nash, 

Joining the 
company in 
1927, he has 
been connected 
with sales and 
promotion in 
the Milwaukee, Baltimore and 
Richmond offices. He joined the 
Pittsburgh office in 1940. 


ANPA Adds 4 Members 

American Newspaper Publishers 
Association has added four news- 
papers to its roster, bringing the 
total membership to 740. New 
members include the New Yor} 
Morning Telegraph, the Record- 
American, Mahanoy City, Pa., an 
the Daytona Beach News an 
Journal, 


Howard Spindler 


Drop Saturday Issues 
The Hudson Daily Star ané 
Evening Register, Hudson, N. Y 
have suspended publication of Sat- 
urday issues because of newsprint 
and manpower shortages. A pre- 
vious report in ADVERTISING AGE 
said all issues of the papers hat 
been suspended temporarily. 


1,000,000 © 
LINES 


of general advertising origina! “9 
in Western New York and 
placed by Buffalo and Weste 
New York agencies in 1944 


99.3°/o 


selected the 
BUFFALO 
Courier-Express 


The lineage was distributed 
45.3% in the daily, 

14.0% in the Sunday editions 
of the Courier-Express 


Those who are here on the gr 
where they can see and fee! 
the flow of merchandise 
know that in Buffalo 
the Courier-Express 
Delivers the Goods! 


BUFFALO'S © 
MORNING & SUNDAY NEWSP* 
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A pre- 
se HE more than a million people in 
‘ Tulsa’s “Magic Empire,” with 
better than average income, spent 
y close to 500 million dollars last 
, year in retail stores. Many manufacturers of 
A good products are represented in the 6,000 re- 


2 tail stores in this rich market. Are YOURS? 
Y . .. Of course we can’t picture for you the many 
/ fine shops and retail stores in ““The Magic Em- 
pire’ ... but shown above are four of Tulsa’s \ / / 

leading department stores through whose doors ay on 
pass thousands of shoppers every week . . . the 
kind of shoppers YOU can TELL and SELL on 
the merits of YOUR product through the pages 
of the newspapers they read! 
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Coca-Cola Export Company, 
which for several years has con- 
ducted campaigns in Argentina, 
Brazil and Puerto Rico, through 
the Buenos Aires, Rio de Janeiro, 
Sao Paulo and San Juan Offices of 
McCann - Erickson, is planning 
advertising expansion to some 
other parts of South America and 
possibly Central America. 

Although further Latin Ameri- 


can plans may be announced with-| posed to be engaged 


in a month, problems of shipping, 
exchange, etc., probably will de- 


lay advertising and sales cam-'| 


paigns in Old World markets at| 


least for some months. Prior to 
the start of the war, Coca-Cola 
sold in more than 70 countries. 
co * 
Rumors in London have it that 
Buchanan & Co. is the latest U. S. 


A Nationwide Sur- 
vey of Radio and 
Electronic Techni- 
cians’ Reading 
Habits sent free on 
request. 


25 WEST BROADWAY 
NEW YORK 7. N.Y 


| structure, 
| Justice’s 


agency to give serious attention| the answer, he says. And he adds: 


to opening London offices. Rep- 
resentatives of the agency were 
reported scouting the English pos- 


sibilities last month. Dancer- 
Fitzgerald-Sample is also sup- 
in spade 


work there. 
* te Bd 

While fair trade law advocates 
have insisted that recent Justice 
Department pronouncements have 
in no way weakened the fair trade 
there are signs that 
“narrow interpretation 
of the anti-trust laws” is causing 
some concern, 


In the current NARD Journal, 
John Dargavel, executive secre- 
tary of the National Association of 
Retail Druggists, calls for “legal 
permission for the small retailers 
of the nation to bargain collec- 
tively for their rights with their 
sources of supply.’”’ House Joint 
Resolution 19, introduced by Rep. 
Patman, and now pending before 
the House judiciary committee, is 


“The druggists have proved be- 
fore that they can accomplish 
almost any reasonable legislative 
objective which they set out to 
secure, by cooperation and by fol- 
lowing the lead of their national 
association.” 

ok * Bo 

Mail order houses are so badly 
plagued with orders that they can- 
not fill, due to non-availability of 
merchandise, that they are doing 
everything possible to cut down 
circulation of catalogs containing 
descriptions of scarce merchan- 
dise. 

Alden’s Chicago Mail Order 
Company is reported planning only 
a limited distribution of its big 
summer catalog at first, holding the 
presses in the middle of the run 
until initial orders are received 
from the catalog’s pages. Then, 
if early orders indicate that it will 
not be possible to meet demand, 
these items will be overprinted 
“Not Available” in remaining 
copies. 

In the case of Sears, Roebuck, 


ee 
Maes ni. 
2 
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Advertising Age, May 4, 194; 
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The 81.5%, rise 
Hooper during the two year period ending 


in our all-day average 


in January is the talk of the town! Yes, 


WSIX has more daytime listeners than any 


other Nashville station . . . And remember, 


too, that BLUE and MUTUAL listeners are 


the best spenders. 


There you have the 


reasons why more and more advertisers are 


using WSIX to reach the million potential 


buyers in the rich industrial and agricultural 
Nashville area... Yes, WSIX listeners and 


sales go hand in hand. 


REPRESENTED NATIONALLY BY THE KATZ AGENCY, INC. 
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PENICILLIN PROMOTION—The Whe. 
lan Drug Stores Co., New York, re. 
cently ran this six-column advertise. 
ment in the New York World-Telegram 
hitting a new high in consumer peni. 
cillin advertising. Produced in con. 
junction with E. R. Squibb & Sons, whe 
supplied the photographs, the adver. 
tisement tells the story of the wonder 
drug. Copy informs the reader how 
the drug is taken, what it cures, how 
it is produced and how it is packaged 


whose giant catalog goes out 
through ten branches, changes are 
made during the run, so that th 
catalog sent out from one branch 
is likely to be considerably dif- 
ferent from that mailed out by 
another. In one case last yea 
it is reported that a certain grow 
of items occupied 16 pages when 
the catalog went to press, but by 
the time catalogs were printed 
for the last branch, the section 
had been cut to two pages. 


That Wrigley page in the May | 
Look is not the beginning of 4 
new magazine campaign. Several 
issues ago Look ran a picture story 
on Abilene, Tex., “the town thal 
has no_ shortages,” and amon 
other things showed a well 
stocked candy counter with Wrig- 
ley’s Spearmint and Doublemint ! 
plain sight. Hence the Wrigle; 
one-shot, to tell Look readets 
that “as long as the empty wrap 
per is shown or mentioned in ai 
Wrigley advertising, you can de 
pend on it that no standard trade- 
|marked Wrigley brands are being 
| made, and any of these brand 
| you may see are bound to be 0! 
| and stale.” 
| Milwaukee Gas Light Company 
has launched a serious campaig! 
to repeal the state law which im- 
poses a prohibitive tax on natura 
gas, hoping to get some action » 
the legislature this spring. It } 
telling its story with dramatic dis 
plays in its own quarters and 
the Plankington arcade, as well 4 
through educational work o! wit 
scope, 

There are only about 4,400 ga 
heated homes in Milwaukee no 
but introduction of natural «as | 
the state would certainly {fore 
shadow a serious campaign gas 
heating, with a hugh resulta: | ne’ 
|market for conversion uni‘ al’ 


pesrcn home heaters. » 
LOOK IT UP in 
the MARKET DATA BOK: 
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“quire also delivers exceptional re- 
its for national advertisers of many 
© her products in virtually every field. 
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Jan.-Feb. War Ads 


Total $4,705,955, 
Bureau Reports 


|has reported on the basis of fig- 
|/ures compiled by the Advertising 
|Checking Bureau. 

Thirty-four war-effort projects 
| received support in February, with 
j}armed forces recruiting (paid for 
|by advertisers or donated by 


New York, May 9.—War-effort| newspapers) holding first place 
advertising in daily and Sunday | with an expenditure of $529,493, 


newspapers amounted to $2,462,323 |or 21.5% 


of the month’s total. 


in February and $4,705,955 in the Red Cross followed with $475,049, 
first two months of this year, the|or 19.3%; war bonds came third 
Bureau of Advertising, American| with $441,542 (17.9%); and fat 
Newspaper Publishers Association,!and grease salvage held fourth 


400,000 Negro 


MEW YORK OFFICE: [6] Park Ave. 


For Best Results Advertise in— 


“CONCENTRATED”’ 
NEGRO MARKETS 


gman CHICAGO for your test of America’s 
great Negro market. Chicago, with its more than 
population is covered by the CHI- 
CAGO DEFENDER — largest concentrated A.B.C. 
Negro circulation in the world. 

Write for information: 


GEORGE T. HOPEWELL, Exciasive Representatives 
CHICAGO OFFICE: 75 & Wacker Drive 


place with $231,567, or 9.4% of 
the total. 

Of the 34 projects backed dur- 
ing the first two months of the 
year, war bonds took first place, 
with an expenditure of $1,005,213, 
or 21.4% of the total. Second 
place went to armed forces re- 
cruiting, with $931,962, or 19.8%; 
fat and grease salvage jumped to 
third place with $484,750 (10.3%); 
and Red Cross was in fourth place 
with $478,112, or 10.2%. 


Local Support Is Heavy 


War-theme advertising, exclu- 
sive of war bond advertising for 
which no figures are available, 
was broken down as to local or 


national advertiser sponsorship 
and paid or donated space as fol- 
lows: 


During February: Of $2,020,- 
781 (exclusive of $441,542 war 
bond advertising), $1,869,205 was 
paid, $151,576 donated by news- 
papers. Of this paid advertising, 
$648,205 was by national adver- 
tisers, $1,221,000 by local. 

During January and February: 
Of $3,700,742 (exclusive of $1,- 
005,213 war bond advertising), 
$3,269,231 was paid, $431,511 do- 


nated by newspapers. Of this paid 
advertising, $1,197,081 was by na- 
tional advertisers, $2,072,150 by 
local. 


Films Radio Show 


Pine-Thomas Productions, Hol- 
lywood, Cal., is filming the “Peo- 
ple Are Funny” show sponsored 
by Brown & Williamson Tobacco 
Corporation and aired over NBC 
from Hollywood on Fridays at 
9:30-10 p.m. EWT. A full-scale 
publicity and promotional cam- 
paign will be launched from Hol- 
lywood on behalf of the picture 
when it is ready for showing. The 
show is handled through Russel M. 
Seeds Company. 


United Cigar Appoints 
United Cigar-Whelan Stores 
Corporation, New York, has ap- 
pointed Advertising Distributors 
of America, New York, as national 
sales representative for window 
card advertising, which totals 
about 7,500 card spaces in the 
company’s chain of stores. Axel 
Gudmand, United-Whelan, and 
George P. Johansen, Advertising 
Distributors, will be in charge. 


not so many months ago 


‘“‘MAKE IT 


SNAPPY!’’ - WAS THE BUSY SPACE BUYER’S RULE 
-»»AND WE GULPED OUT A FIFTY YEAR STORY IN TWENTY MINUTES 


Now, ironically, we have a better-than-ever solicita- 


tion to which you could profitably devote a half-day of 
listening—but we dare not solicit. Drastic newsprint 
rationing has stilled our tongue—and the story of Okla- 
homa’s drama-packed sales opportunities must remain 
temporarily untold. 
Unless, of course, you'd like to hear these quick 
facts to help you evaluate Oklahoma's new worth as a 
potent post-war market: New oil discoveries on the very 
edge of Oklahoma City; 50,000 new residents; record- 
shattering production throughout the state of food, feed 
and fibre; world’s largest cargo plane factory; expansion 
of army's biggest air depot. 


This means spending money, mister—which we'll 


gladly help you go after, after the rationing lid is off! 


the daily oklahoman 


THE OKLAHOMA PUB 
KVOR, COLORADO 


uklaha 


ISHING CO 
SPRINGS 


REPRESENTED NATIONALLY BY 


THE FARMER-STOCKMAN—WKY, 
KLZ DENVER (UNDER AFFILIATED 
THE KATZ AGENCY 


OKLAHOMA CITY 
MANAGEMENT ) 


city 


NOW MORE THAN 


260,000 


INC. 


GREATER OKLAHOMA CITY 
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GY HRO@LAE BRAK OS 
REPORT EXCERPTS — Standard Oj 
Company of New Jersey and affiliated 
companies ran this ad May 6 in several 
hundred Sunday newspapers in cities 
from Maine to Louisiana, covering do. 
mestic marketing companies’ areas, 
Similar copy was scheduled in a dozen 
financial papers and petroleum trade 
journals. Agency is McCann-Erickson, 


New York. 


Standard of N. J. 
Report Printed 


on Flax Paper 


New York, May 9.—Standard 
Oil Company of New Jersey’s an- 
nual report—showing 1944 re- 
ceipts of $1,652,806,000 and a net 
of $155,396,000, compared with 
$1,322,151,000 revenue and $123, 
078,000 net the previous year— 
has been printed on non-critical 
flax paper. 

The first company to use the 
paper for such purpose, its report 
also constitutes the largest print- 
ing yet made on this relatively 
new, lightweight stock, according 
to the paper manufacturer, Ecusta 
Paper Corporation, Pisgah Forest, 
N. C. The report ran to 225,000 


copies. 
It includes several 100-line half- 
tone illustrations and charts in 


two colors in reporting record pro- 
duction of crude oil, 100-octane 
gasoline and butadiene, improve- 
ments in financial position and the 
like. 


Tele Group Elects 

J. R. Poppele, chief engineer of 
the Bamberger Broadcasting Serv- 
ice, has been elected president 0 
Television Association, Inc., New 


York. Others elected were: Rob- 
ert L. Gibson, General Electric 
Company, vice-president; Will 


Baltin, secretary-treasurer, and 0. 
B. Hanson, NBC, assistant secre- 
tary and treasurer. New direc- 
tors are Allen Du Mont, retiring 
president; F. J. Bingley, Philco 
Radio & Television Corporation, 
and Curtis Nason, Television 
Broadcasters Association. 


— 


COLLINS, MILLER & 
HUTCHINGS 


PHOTO-ENGRAVERS 
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OPA Orders Full 
Nata on Used Cars 


. Washington, May 9.—Advertise- 


Ng 4 


| 4 


n nts offering used automobiles 
. [or sale in newspapers and other 
* EByplications must include the 
; rake of the car, model year, 
* @F idel body type, sellers offering 
@) rice, nd the statement that the 
‘ff price i “within OPA ceiling,” the 
/ Ppfice of Price Administration has 
% nnou! ced, , 3 z 

a This requirement, which be- 


mes effective today, is designed 


& @ ia in the enforcement of price 
* BF ontrol on used cars. 

4 The owner of a car wishing to 
¢ ERavertise it for sale may obtain 
& legal OPA ceiling price by 


honing his local war price and 
ationing board, OPA said, or by 


=} 


5 ~ FBisulting the table of dollar-and- 
ent used car ceilings appearing in 
rd Oil Maximum Price Regulation No. 
Hiliated MEQ on used passenger automo- 
several Mmpiles, which is available at all 
: cities MEDPA offices or automobile dealer 
ing do- MMRhops. 
areas, OPA also announced a number 
dozen Mf changes in the regulation gov- 
1 trade Merning used car prices, including 
rickson, exemption of some early models 


rom price control; establishment 
f specific record-keeping require- 
nents for used passenger car 
jealer; a slight modification of 
warranty repair and replacement 
equirements; changes in selection 
fa comparable car in determin- 
ng price ceilings for some 1926 
hrough 1935 model year cars; 
andord stablishment of an equitable 
me on lealer resale price on a station 
14 ye. vagon with a new station wagon 
ody and used chassis purchased 


' ye rom another dealer; adding a re- 
$123-jgpuirement as to where price label 
vear--fae tag must be displayed on a car 

Critical ot Sale, and a clarification of the 


lditions to maximum prices that 
ise thegay be made for extra equipment. 
; report co ee 
prin To Replace Program 


latively 

cordingyg International Silver Company, 
Ecustagm™éeriden, Conn., maker of silver- 
Forest, agare, will replace its current “Ad- 
995,000q™_rentures of Ozzie and Harriet,” 


alf-hour Sunday radio series over 
BS, with the Silver Theater pro- 
ram, beginning June 17 and run- 
ing through Aug. 5, also over 
‘BS. Young & Rubicam, New 
York, is the agency. 


1e half- 
arts in 
rd pro- 
-octane 
nprove- 
and the oe 
oins Warner Bros. 

Haskell M. Masters, who re- 
igned in January as president of 
mpire-Universal Films, Canadian 
Im releasing company, and as 


dent OfMvice-president and general mana- 
Ds 2 er of Odeon Theaters, has joined 
: Warner Brothers, Toronto, as 


anadian advertising manager. 


LaseE £25 


& Van Buren Sireet, Chicago 5 


TV aeeieeer 
giz 


\ose-send me “How To Plan The Home You Want” 


*In addition to the 18 lead- 
ing Factors, DAILY 
NEWS RECORD carries 
26 financial advertisers, in- 
cluding banks and trust 
companies, investment 
houses, credit agencies, etc. 


a Sak ee 
Sa gah 
Wess a 


The Factor occupies a vital position in 
the Textile Industry. He is, at once, banker 
and credit manager. He finances mill 
expansion, supplies working capital, 
underwrites postwar planning. He may 


even influence fabric development 


and distribution. 


Of the 21 top Factors in the industry, 
18* advertise in the DAILY NEWS 
RECORD! 18... with an annual volume 
of $1,380,000,000 in textile business 

. representing 92% of the total 


textile volume of the “big 21”. 


Why do Factors advertise in the 
DAILY NEWS RECORD? Because 
the RECORD carries their messages 
to the top textile executives...the men 


in control. Your own advertising 


in DAILY NEWS RECORD, 
like the Factors’, goes direct 
to men who make 


the decisions. 


Record 


FAIRCHILD PUBLICATIONS 


DAILY NEWS RECORD © WOMEN’S WEAR DAILY © RETAILING HOME FURNISHINGS 
MEN'S WEAR © FAIRCHILD INTERNACIONAL © FAIRCHILD TRADE DIRECTORIES 
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Standard Oil Plans 


Big ‘45 Program; 
Reconversion Sef’ 


Chicago, May 8.—Standard Oil 
Company of Indiana added a 
$100,000,000 modernization pro- 
gram last week to the plans of 
American industry to provide 
more and better peacetime prod- 
ucts. 

Standard Oil, said Robert E. 
Wilson, board chairman, and A. W. 
Peake, president, in their annual 
report to stockholders, is well pre- 
pared for the “relatively simple 
process” of reconversion to nor- 
mal postwar operations. 

Demands for increased quanti- 
ties of 100-octane gasoline and 
other war products have resulted 
in requests for additional refinery 
construction at several points, the 
report declares. This, plus new 
wells and pipe lines, necessary 
modernization, etc., calls for total 
capital requirements for 1945 of 
about $100,000,000, compared with 
$90,000,000 last year and $97,000,- 
600 in 1943. 


Can Shift Production Quickly 


If all war contracts were can- 
celed and prewar crude supplies 
made available, Standard Oil re- 
fineries could turn out civilian 
products within 48 hours, the ex- 
ecutives point out. The company 
expects to employ a_ substantial 
part of its equipment built for 
aviation gasoline production in 
postwar production of both motor 
and aviation gasoline. It plans 
to increase manufacturing facili- 
ties for several oil products, as 
well as its reserves. 

“Our marketing departments,” 
the report continues, “have plans 
for reducing costs of operation by 
building additional terminals and 
pipe lines, by simplifying distri- 
bution to attain lower costs, by 
adopting new types of service sta- 
tions and new tank trucks. Their 
program of modernization, inter- 


|rupted by the war, will be re- 
sumed as soon as possible on a 
stepped-up scale.” 


Looks for Substitutes 


Turning to research, the com- 
pany states that while it has no 
fear of early exhaustion of crude 
supplies, study is being made of 
methods for possible future pro- 
duction of motor fuels and other 
products from substitute sources. 

Petroleum is rapidly coming to 
the front as a raw material for 
many new products, Standard Oil 
says, adding that the production 
of petroleum synthetics is larger 
in volume than the production of 
other synthetic organic chemicals, 
including plastics, produced by the 
whole chemical industry. 

Expenditures for research last 
year amounted to $3,191,000, with 
697 of the company’s personnel 
devoting full time to this activity. 


Concentrates on Radar 


Philco Corporation, Philadel- 
phia, whose total sales last year 
jumped to almost $153,000,000, 
compared with $116,000,000 in 
1943, produced a record amount 
of equipment for the armed forces. 
The company has concentrated on 
development and production of 
radar. It expects extensive re- 
search and engineering work to 
keep it in the forefront of the 
newest technical developments in 
radio, radar and television. 

Special mention is made in 
Philco’s annual report of comple- 
tion of the world’s first multiple- 
relay television network, linking 
Washington and _ Philadelphia, 
which was officially launched 
April 17 with a special telecast. 
The new network, says the com- 
pany, “gives scientific proof that 
the transmission of a television 
picture over long distances by 
a series of wireless relays is pos- 
sible and practical,’ and _ this 
Philco-developed technique “may 
later lead to television networks 
across the United States.” 

Philco plans to be ready to offer 
moderately-priced television re- 
ceiving sets within a few months 
after the war ends, as well as a 
full line of FM receivers. The 


company lists more distributors 


2 nae 


EMO 
— 


oy a 


now than it had in 1941. With 
new companies entering the radio 
field after the war, Philco said it 
expects to maintain its leadership 
through continuation of low pro- 
duction costs and “realistic prices.” 


Plans Relay Chain 


Radio Corporation of America 
has built its working capital up to 
$60,000,000, compared with $3,- 
000,000 when it started in 1919, 
and probably will not need to raise 
additional funds for reconversion 
and postwar expansion, David 
Sarnoff, president, told stockhold- 


ers at the annual meeting. 

Unfilled orders amounted to 
$180,000,000 on April 1, he said, 
and demands for war _ products 
“will fully utilize our manufac- 
turing facilities” at least through 
1945. 

RCA plans soon to use a micro- 
wave chain between New York 
and Washington, Mr. Sarnoff said, 
which will offer a large number of 
channels which can carry tele- 
vision programs, radiophotos and 
communications traffic. Applica- 
tion for the relay chain has been 
made to the FCC. 


“44 ’ ye; 


Webster Leaves OCR 


Benjamin L. Webster, y 
cently resigned as chief of t! 
sumer’s durable goods: bra 
the Office of Civilian R 
ments, has returned to the p 
of industrial design, wit! 


York headquarters in the ; 


building. 

Wolff Moves Office 
Samuel D. Wolff, pub! 
representative, New York 


moved into larger offices 
W. 31st St. 
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0il-O-Matic, Eureka 
Merger Seen Likely 


w. A. Matheson, president, Oil- 
Q-Matic Heating Corporation, 
Bloomington, II, has revealed 
that Oil-O-Matic officials have 
heen negotiating with officials of 
the Eureka Vacuum Cleaner Com- 
pany, Detroit, to effect a merger of 
the two companies. He said his 
company’s annual meeting has 
peen postponed to May 21 so 
stockholders might vote on the 
merger. 

Eureka plans to make a garbage 


|disposal unit and other appliances 
after the war, in addition to its 


makes oil burners, water heaters 
and commercial refrigerators, and 
plans to produce combination heat- 
ing and air conditioning equip- 
ment. 


Jergens to Build 

Andrew Jergens Company, Cin- 
cinnati, has purchased 67 acres 
of ground on Reading Rd., Cin- 
cinnati, where. it plans to build 
a new plant after the war. The 


company’s Spring Grove Ave. 


| plant will continue operation until 
| completion of the new building. 


vacuum cleaner line; Oil-O-Matic | 


Sportswear Stylist’ Bows 

Sportswear Stylist, consumer- 
|type monthly trade fashion pub- 
lication covering the New York 
| sportswear manufacturing market 
only, is now being distributed na- 
tionally to 6,500 buyers and mer- 
chandise managers. The new 35- 
cent monthly, which carries 76 
pages—47 pages of paid advertis- 
ing—is published by Frazier Pub- 
lishing Company, Empire State 


building, with Robert E. Frazier 


as editor and publisher. Adver- 
tising space sells for $250 per 


page. 


| 


AFA Elects Six 


membership: L. W. Ramsey Com- 
pany, Davenport, Ia.; Star-News, 


Wilmington, N. C.; KQW, San 
Francisco; C. Jerry Spaulding, 
Inc., Worcester, Mass.; Daily 


Times, Valdosta, Ga., and KGIR, 
Butte, Mont. 


sk the man who’s coming home after the war 


to the youngster he’s never seen. Does anything 


count except home? 


And when millions of men come back to make 
millions of new homes they'll release the big- 


gest flood of demand in history for homes—and 


for everything in them. 


Better Homes & Gardens goes every step of the 


way with these homemakers — helps plan their 


home, pick the washing machine, grow the iris, 


feed the youngster. And because it squares so 


goes into homes. 


completely with the interests of the homes with 


the big-buying power, there's no place like 


Advertising Federation of Amer-_ 
ica has elected the following to} 


If you could take a look into 
the postwar future on the 
farm, you'd see cows sleep- 
ing on rubber mattresses— 
grain stored in huge, balloon- 
like igloos—yards, houses 
and barns lighted and farm 
machinery operated by giant 
wet cell batteries. 


These are three examples of 
the contributions Akron 
hopes to make toward a 
sound economy and maxi- 
mum efficiency on the food 
production front. 


Akron's rubber industry to- 
day is engulfed in the big- 
gest production job of all 
time. But in the back of the 
minds of men in the rubber 
laboratories and other ca- 
pacities is a myriad of new 
aids for the farmer. 


SUPPLYING 
FARM NEEDS 


....ts another reason why 
Akron, a rich war-time 
market, will be a prosper- 
ous peace-time market .. . 
one you cannot afford to 
overlook when planning 
your postwar sales pro- 
grams. 


Better Homes & Gardens to sell everything that 


Repr esented by 


STORY, BROOKS & FINLEY 


NEW YORK 
CLEVELAND 


PHILADELPHIA 
LOS ANGELES 


CHICAGO 
ATLANTA 
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Luscombe Gets Set 
with Postwar Silvaire 


To the Editor: For whatever in- 
terest it may be, we are glad to 
send you some material covering 
Luscombe Airplane Corporation’s 
postwar plans. 

I would like to emphasize that 
while it has been the company’s 
policy not to talk much about 
them, Luscombe has as many ideas 
about postwar types of aircraft as 
any other manufacturer. It is de- 
voted 100% to war production of 
precision all-metal aircraft ele- 
ments and at the present time— 
and wisely, I believe — plans to 
make available as its first postwar 
model a refined version of the 
well-known Silvaire which it 
manufactured before the war. 

The Luscombe company was 
the first to manufacture all-metal 
light planes in volume and in that 


Wie io “ ese Raabe 


This department is a reader’s forum. Lette 


Bigs os % 


rs are welcome. 


respect, as well as in regard to, them because of its concentration 
certain design and construction | on the war effort. 


features, it was a real pioneer. 

The Silvaire was brought out 
primarily as a private owner’s 
ship but it has been widely used 
as a trainer and figured promi- 
nently in the highly successful op- 
erations of a number of schools 
participating in the CAA’s War 
Training Services program. For 
a long time the company has 
planned to direct its sales efforts 
toward certain groups which ob- 
viously can make special use of 
light planmes—such as farmers, 
ranchers and sportsmen, in addi- 
tion to business men and business 
organizations. 

A carefully selected dealer-dis- 
tributor organization has been in 
the process of development since 
late last fall. Like other com- 
panies Luscombe has been be- 
seiged with orders, but it has not 
encouraged them nor publicized 


We expect that the above-men- 
tioned highly refined postwar 
model of. the. Silvaire, equipped 
with an engine of around 90 
horsepower, will be flying soon. 

CHARLES H. GALE, 

Charles H. Gale Associates, 

New York. 


Staggered Work Hours 
a Permanent Policy? 


To the Editor: Perhaps you may 
be interested to see some of the 
educational advertising Portland 
is doing to relieve the overburd- 
ened transit system. 

The Portland Traction Com- 
pany’s problem of transporting 
thousands of extra war workers 
parallels that of other metropoli- 
tan areas. The solution to easing 
the burden necessitated six rules 
of wartime riding, stressing the 


CHICKEN MONEY pays for ™ 
these Fine Feathers 


dress designer 


Here's where many a famous 


comes up against some of lowa’s amazing 
facts of life! Here's what happens to the eoo 
money —the hog money—the corn money— 
that springs from Iowa's rich, black farm 
land. It's spent in URBAN lowa—on better 


frocks, top érade cosmetics, fancier groceries, 


higher quality 


to the tune of more than three quarters 


home furnishings. Spent 


Covered 


A STATE-WIDE 


URBAN MARKET RANKING AMONG AMERICA’S 


for today and for the postwar years to come. 


of a billion a year in retail sales alone! 

Yes, urban lowa rates as one of America’s 
Top 20 cities ... because The Des Moines 
Register and Tribune covers urban lowa. 
Packages | aoe 


into one compact, profitable market... delivers 


ties towns and cities together 


state-wide coverage of your best prospects. 


Put this urban gold mine high on your list — 


! 


Metropolitan lowa- 
»y LHE DES MOINES REGISTER anv TRIBUNE 


FIRST 20 CITIES 


Nationally represented by Osborn, Scolaro, Meeker & Co., New York, Chicago, Detroit. 


most important step: “Stagger 
| Your Work Hours.” 

At the time this program was 
adopted, the local merchants and 
_industries in this area were re- 
quested to stagger the opening and 
‘closing hours, as well as_ shift 
changes. Cooperation was urged 
and accepted by everyone and has 
been continued without let-up 
since. 

Prior to 1941 the copy angle of 
transportation advertising was di- 
rected to selling rides and build- 
ing good will. When the increased 
passenger volume swelled from 
an average of 5,000,000 to 15,000,- 
000 riders per month, immediate 
educational advertising was re- 
quired. Entire new copy ap- 
proaches had to be presented in as 
simple a manner as possible, such 
as the reason why staggered work 
hours of travel are necessary, the 
meaning of staggered hours, what 
it means to the rider, how it 
works through individual coop- 
eration, comparisons of travel ef- 
ficiency, etc. 

The principle of staggered hours 
provides a constant flow of riders 
and spreads out the load over the 
day. This has been beneficial to 
the merchants, as well, in hand- 
ling the large volume of busi- 
ness. The practice has been so 
effective for everyone concerned 
that it is hoped that staggered 
work hours will become a per- 
manent policy. 

R. L. LEAMING, 

Publicity Department, Ray 

pot Organization, Portland, 

re, 
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Blatz Sets Record 


To the Editor: In the April 16 
issue Of ADVERTISING AGE you 
published a story concerning 1944 
production of a few of the lead- 
ing breweries. We regret that you 
didn’t have figures for the Blatz 
Brewing Company available when 
the story was prepared, because 
we are proud of our 15.7% pro- 
duction increase in 1944 over 1943. 

For the first time Blatz Brew- 
ing Company passed the million- 
barrel mark, with a total produc- 
tion of 1,062,000 barrels. This 
compares to 917,798 barrels for 
1943. 

HAL JOHNSON, 

Advertising Manager, Blatz 

Brewing Company, Milwau- 

kee. 
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Stein Copy Greets 
Peace Planners 


To the Editor: In the April 30 
ADVERTISING AGE we noted the 
news story concerning the paucity 
of national advertising in San 
Francisco newspapers in connec- 
tion with the peace conference. 


>. = 
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Advertising Age, May '4, 194: 


* * You wonder as you stand on the « 

ded by optimistic shopp etc, « 
who have gotten into your “worker shi' 
on their way home. 


Staggered Hours would prevent this congestior 
Don't they know about the careful tim: 
of worker shifts to avoid conflict ?... Dor 
they know that the middle of the day, from 
10 to 3, has been set aside as the bes 
period for others to ride? 

In major cities all over the United States 
some form of “staggered hour riding” has 
been adopted. Portland has been cited « 
especially successful with the plan. But {o- 
those new on Traction vehicles, we sugges: 
again: Find less busy times to travel 
Stagger Hours! 


Make Way for Wer Effort nee: Make Room for foch Othe 
PORTLAND TRACTION COMPANY 


ACHIEVES AlM—Here is one of the 

newspaper ads used by Portland Trac. 

tion Co. to sell staggered work hour 

successfully to the community. The 

wartime policy is being recommended 
as a permanent plan. 


Thought you would be inter. 
ested in our announcement, wel- 
coming the “Planners for Peace 
which appeared in the San Fran. 
cisco Examiner. It was schedule 
to run in several newspapers ip 
San Francisco and Oakland—but 
because of shortage of space, has 
thus far only appeared in the Ez- 
aminer. 

We have been pleased to have 
many retailer friends tell us that 
this advertising is typical of the 
timeliness of “Paris” publicity and 
the leadership it has attained in 
its field. 

JOSEPH M. KRAUS, 


Vice-President, A. Stein & 
Co., Chicago. 


. FF 


‘No Time to Relax’ 


To the Editor: As a subscriber 
of your most valuable journal | 
am sending on for your attention 
what seems to us to be a splendid 
example of cooperation with the 
war effort by a retail store in it 
advertising. 

The advertisement appears 0 
Page 6 of last week’s issue, and 
is most timely inasmuch as the 
President had issued a warning no! 
to let down and not to celebrate 
V-E Day when it came. 

We feel this company has sé 
a splendid example by devoting 
its space to a theme in harmony 


STARTING ITS THIRTEENTH YEAR 
AS INDUSTRY'S MOST COMPLETE 
PRODUCT INFORMATION 


SERVICE 


461 Eighth Ave. 


Used by active operating men in the larger plants in 
industries to find current operating needs. Standard adver 
tising representation costs only $79 to $85 an issue. 


Details? Write for “THE IEN PLAN” 


INDUSTRIAL EQUIPMENT NEWS 


THOMAS PUB. CO. 


New York (1), N. Y 
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Advertising Age, May 14, 1945 


with the President’s wishes as well 
as tnose Of all our war leaders. 
ForrREST E, DOUCETTE, 


publisher, Ontario Herald, 
Ontario, Cal. : ; 
[E litor’s Note: Headlined “This 
is no time to relax,” this P. E. 
Ostran & Co, advertisement re- 
minds the public that “No matter 
what happens to Germany, we 
still have a war to win in the 


” 


Pacilic. 


Ho! Hum! 

To the Editor: “Rough 
proofs” in the April 16 ADVERTIS- 
ING AGE reads: 

A Midwest farm machinery 
manufacturer is advertising for 
an ad man, and insists that he 
have a farm background. 

“Do you suppose they want one 
with fertilizer on his shoes?” 

I venture to predict that if you 
made a survey, you would find 
that most of the top men in the 
advertising profession started on 
a farm. 

If you were to gauge the class 
of some of the copy you read to- 
day — perhaps a little fertilizer 
added (or taken out) would do no 
harm. 

Ho! Hum! 

FRED W. COLE, 

Fraser Industries, Inc., New 

York. 
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Scientifically Sound 


To the Editor: After reading 
the Perfect Circle and Philip Mor- 
ris advertisements on Pages 45 
and 47 of the May issue of Suc- 
cessful Farming, it appears all we 
need is a scale to solve most of 
yur major problems. 

The Perfect Circle copy, you 
will see, is headlined “An ounce 
of prevention—or a ton of junk” 
while Philip Morris puts it this 
way “An ounce of prevention is 
worth a pound of cure!” 


J. GOLDSTEIN, 
Western Manager, Automotive 
News, Chicago. 
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No News Here 


To the Editor: Perhaps the re- 
placement idea is not the most 
important one in the “sealed-in 
engine” reported in your Postwar 
Planning column of April 16. 

If it is the important feature, 
however, it will be nothing new. 
For Ford, way back in the early 
‘30s, advertised replacement en- 
gines for $45. The idea was part 
of the Ford plan to recondition 
equipment at the factory on their 
replacement basis. 

PAUL THOMPSON, 
Advertising Manager, Sher- 
man Paper Products Corpo- 
peg Newton Upper Falls, 
Mass. 


Leading Agencies Rely on 
Foithorn 3-in-1 Service! 


We would like to show you 
amples of work that we 
re regularly producing for 
sading advertising agen- 
ies through our COMPLETE 
RVICE METHOD of opera- 
on. Ad-setting, Engraving 
nd Printing...all under 


NE roof. Phone or write to 


‘= FAITHORN CORPORATION 


JO N. Rush St., Chicago 11 
Phone WHitehall 2300 


Eastman to Morley 
Don Eastman, 
Badger & Browning, Boston, and|}and Curtman Company, both of|torial assistant on Electric Appli- | Cincinnati, 
Paris & Peart, 
joined Morley Company, 
mouth, N. H., maker of fiber and} Providence, to handle their adver-| vision Journal. 
plastic products, 
tion manager. 


Miller Heads Sales 


Charles E. Miller has been ap- 
sales 
Johnson-Locke Mercantile Com-| Hill 
pany, San Francisco. 
with the company for 20 years. 


pointed 
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Accounts to Metcalf 
Textile Chemicals Corporation 


Miss Dooley Promoted 
Marian A. Dooley, formerly edi- 


P&G Net Earnings Up 


formerly with Procter 
: reports 
New York, has! Providence, R. I., have appointed | ance Journal, 
Ports-|George T. Metcalf Company,|associate editor of Radio Tele- 
Both are Kolbe 
as sales promo-|tising. Both companies will use} Publications, New York. 


business papers. 


| ended March 31, 


i period last year. 


& Gamble Company, 
net earnings 
has been appointed | of $14,662,978 for the nine months 
compared with 
$13,884,013 for the corresponding 


McGraw-Hill Ups Wiemer 


Martin J. Wiemer, credit and 
manager of the} collection manager with McGraw- 
Publishing Company, New 
He has been| York, has been appointed assistant 
treasurer, 


CHURCH PROPERTY ADMINISTRATION 


Published Bi-monthly since 1936 at Milwaukee, Wis. Devoted 
to the Design, Construction, Maintenance and Furnishing of 
Catholic churches, schools and institutional buildings. 
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‘No worry about Reconversion or 
Re-tooling for farmers in the pro- 
ductive agricultural area served by the 

Mid-States Group. Advertising dollars planted 
here today will yield rich harvests. Group rates as 
low as $72 for a daytime quarter-hour on 3 stations. 


What a buy! 
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REPRESENTED BY THE KATZ AGENCY | 
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Advertising Age, May 1‘ 1945 Adv rti 
| pression years, may have the most|and airmen in foreign lands all|duction equipment are expected fe and sho 
ti | spectacular growth in their his-| over the globe has given the peo-/| than in many decades prior to the ‘und me 
ver ising S ©] en Ge is: _—e the next a Not/|ples of those — : war, will - 

on nly will many new and success-}new interest in publications o 
p a ‘ful publications be launched, but} American origin. Thus not only Newspapers Set for Battle ly ti tis 
|many well established media will| Reader’s Digest, which has al- it j i ns jlable 
ossible i in ostwar y cars climb to new heights of circula-|ready executed plans for publi- i Se tee ee will -; ng 
bee Ng nen and we oe — in the — tongues Of| position as the leader in na tional petter m 
( eeieeece on ee cal | volume. Some magazines wi -| peoples in many foreign countries, ts rs € 
Vast Improvements ee ee eee eee | 000, 000 circulation are plotting but many others will supply mag- Sc aad wesc on go Ply t 
in Media Ex ected Hence the trend among media, | CUrves that will rise to 6,000,000; | azine service both in English and| vested capital, newspapers have departm 
: pe as among advertisers, will be to and at least one leading weekly in other languages best suited to| determined to improve thei ac. fm the advé 
to Aid Advertisers build on the basis of facts; to use |©XPects in the postwar years to|native readers. Great increases| ceptance by national advertisers Mm new ©OM 
‘research more generously to estab- have a circulation of 9,000,000. in American export trade will ac-| With a broad basis of research to B 
; _|lish a factual basis for the use of|, Production facilities will have/|celerate this trend. guide the successful use of the ro 
Chicago, May 10.—The postwai ‘advertising media and promotional | t© be enlarged to take care of the; One of the results of the huge|medium, newspapers will sta Newsk 
era may be the golden age of ad-| qavices of all kinds: and to study tremendous expansion of circula-| circulations which magazine ex-|one of the most spectacular a pected t 
vertising. my advertising techniques more ex-|tions which is already planned,|ecutives visualize postwar is a paigns in advertising history to scale me 
With full appreciation of the | actly to the end that an era of |22d therefore some large pub-/declining milline rate for adver-|impress on advertisers the im rime 1 
difficulties of reconversion and the | ‘ccicntific marketing and adver-|lishers who already control their|tising. As circulations go up and] portance of local coverage of local P reulati 
huge problem of building a vol-|ticing may be realized own printing plants and paperjunit production costs decline, it} markets; the intensive coverage ae hig 
ume of peacetime sales that will Among media, radio following mills are making heavy invest-|is certain that advertisers will be provided by newspaper eircula. f their 
equal or surpass the record-break- | , lightning-like advance to a ma-|™ents in timberlands as a safe-| offered lower milline rates, which|tions, and the trade enthusiasm able T 
ing total created by war needs, jor place in national advertising guard against possible paperj|will make magazines a still more and cooperation which are stij] IM circulati 
American business men are plan-|+,. jooks ahead to an exciting shortages which might result from} attractive buy, and will improve} characteristic of newspaper ad. MM war, ne\ 
ning for aggressive expansion and|.4q fast changing picture based huge demands all along the ad-/their competitive position as com-|vertising in exceptional degree, expectec 
development of new products and| 4) the rapid postwar development vertising and publishing front. pared with all other media. And|Greater salesmanship, more dra. M@for th 
new markets. And they are rely-| 5¢ television and FM broadcast- Better B Likel in bringing about these economies, | matic showmanship and more ag- fm growths 
ing on advertising to help them| ing ‘The use of completely new * Sere Sey more efficient production and the] gressive selling will result in f™some ot! 
pre ni so Age. es in the! techniques in broadcasting, with| World-wide circulation of maga-|Use of new techniques in the|newspapers winning back a large {Mm The 0 
pra am in the history of | P°th sight and sound used to con-|zines is indicated by their ex- graphic arts will be developed.| share of their lost markets in the MM be in th 
FP ce Oh agg nag alin wr i q| Vey advertising messages, will re-| perience in war times. The pres-|Greater strides in the design of|national advertising field. areas of 
y ng sult in the development of a new|ence of American soldiers, sailors| printing presses and other pro-| Along with better salesmanship JM of airpla 


the related tools of marketing had 
such acceptance from _ business, 
from government, from the con- 
sumer. Advertising’s war service 
has helped to build that accep- 
tance, and hence, as businsess ap- 
proaches the critical years of 
transition and postwar adjust- 
ment, advertising has an unrivaled 
opportunity to prove itself a vital 
and indispensable service in the 
creation of demand and the main- 
tenance and expansion of sales. 


Media Getting Ready 


With business committed to the 
use of advertising on a tremen- 
dous scale as a prime policy in 
marketing, and convinced that it 
must be the spearhead of the post- 
war era of trade expansion in the 
United States and all over the 
world, advertising media, services 
and suppliers are getting ready 
to provide facilities which will be 
bigger and, it is confidently be- 
lieved, also better. 

Intense competition among man- 
ufacturers and marketers for con- 
sumer dollars will be accompanied 
by equally intense competition 
among media for advertising dol- 
lars. Hence the direction in which 
advertising appropriations will 
flow, in terms of media, services 
and supplies, will be determined 
in large measure by the ability 
of these groups to prove their 
power to add effectiveness and 
economy to the marketer’s pro- 
gram of building business and 


| They 


army of skilled creators of tele- 
vision broadcasts, in which color 
pictures and sound will be com- 
bined in new and absorbing pres- 
entations. 


Many Developments Seen 


Broadcasters and their engi- 
neering and production staffs be- 
lieve that the tremendous changes 
in radio techniques which will be 
developed in the television era 


| will be made without loss of ad- 


vertising acceptance and volume. 
believe too that television 
will attract an imposing array of 
new advertisers, including the 
largest department stores of the 
country, which will find in tele- 
vision the answer to many of their 
merchandising problems. 

In the meantime the develop- 
ment of many new stations, li- 
censed to broadcast both FM and 
television programs, will increase 
and to a considerable degree, com- 
plicate the problems of advertisers 
and advertising agencies in the 
selection and use of the medium 
on a basis at once as successful 
and economical as many of today’s 
AM broadcasts have proved to 
be. Radio will thus be bigger, 
more diversified and perhaps more 
hazardous than ever before, and 
will offer greater rewards to those 
who are able to use it success- 
fully. 

Magazines, which have made 
astonishing strides since the de- 


Mieet MARY MORGAN 
Local Gal Makes Good in a Big Way! 


IN THE DETROIT AREA. 


«lt is for us, the living, 


rather, to be DEDICATED HERE 10 
UNFINISHED WORK which they wh 


fought here have thus far so nobly « 


Courage, sacrifice and production won complete victory in bur 


forth our men and wealth and energy shall be consecrated to unfi 


ness on the other side of the globe. Pray that success soon may 


our efforts there, with an absolute minimum of loss. Then those 


nce 


busi- 
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@ For Crowley's (big Detroit 
Dept. Store) Mary's ‘Beauty and 
Fashion Hints’ daily at 10:30 a.m., 
plays to a packed audience. Then, 
for Helena Rubinstein, her ''Holly- 
wood News" (with many guestar 
Hollywood notables) keeps Detroit 
ladies glued to their radios daily 
at 10:50 to 11:00 a.m., and sends 
listeners merrily off to pay cash for 
things on dealers’ shelves. Proof 
that clocked programming (the 
CKLW kind) pays off! | 


achieve this glorious victory can come home, lay aside arm> an@rms, 


and devote their future to their families and to the winning 


HAM | LTG@HIO 


HOUST® \, TI 


THE CHAMPION PAPER AND FIBRE CO., 


CANTON,-N.G... 


MILLS AT HAMILTON, OHIO... 


J. E. Campeau, Managing Director _E 
Union Guardian Building, Detroit 26 ~ 
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and showmanship and continued 
¢yndamental research, newspapers 
will modernize their plants rap- 
idly in the next few years. Color 
advertising will be more generally 
available, and color reproduction 
will improve in quality. Through 
petter mechanical facilities news- 
papers expect to fight off success- 
fully the threat offered to their 
department store advertising by 
the advent of television and other 
new competition. 


Broader Coverage Likely 


Newspaper circulations are ex- 

ted to increase, but not on the 
scale noted for magazines. The 
prime reason is that newspaper 
circulations are now at an all- 
time high, and complete coverage 
of their markets is already avail- 
able. Thus while holding their 
circulations at a high level post- 
war, newspapers generally are not 
expected to have the opportunity 
for the spectacular circulation 
gowths which may characterize 
gme other leading media. 

The only exception to this will 
be in the development of broader 
areas of coverage through the use 
of airplane transportation and per- 


haps facsimile reproduction. Many 
industry leaders believe that the 
day of the national newspaper 
may not be far off. Such publi- 
cations as the New York Times 
now have national circulation and 
influence, especially in their Sun- 
day editions, and the extension 
of their circulation through more 
rapid air transportation would 
make it possible for a number of 
highly successful regional or na- 
tional newspapers to emerge. 


More Group Operation? 


In the same way it is expected 
that metropolitan newspapers may 
broaden the market areas in which 
they operate, and for more pub- 
lications in this field to seek in- 
tensive coverage beyond their pri- 
mary areas. Here again the Sun- 
day edition will continue to be 
the circulation spearhead, These 
developments will intensify the 
competition between metropolitan 
and small town newspapers, thus 
making it more difficult for the 
smaller papers to compete suc- 
cessfully in the national field. This 
in turn will result in more group 
operations among newspapers, in- 
cluding small as well as large 


city papers, and the sale of news- 
papers by market units on an in- 
creasing scale. 

In the outdoor field some new 
and interesting ideas will be de- 
veloped. Taking a cue from radio, 
outdoor will take advantage of 
its opportunity for spectacular 
showings of advertising messages. 
A great revival and expansion of 
electrical advertising is predicted, 
and animation of outdoor displays 
will be the key to design. While 
the standard 3- and 24-sheet post- 
ers will continue to absorb the bulk 
of outdoor advertising dollars, new 
and original ideas in outdoor dis- 
play will heighten interest in the 
medium. Greater use of market 
coverage facts through Traffic 
Audit Bureau circulation reports 
will be emphasized in the sales ac- 
tivities of the medium. 


Business Papers to Expand 


Business papers look for ex- 
pansion in the number of media, 
the development of new editorial 
techniques and a rapid broadening 
of circulation. Numerous publish- 
ers will carry their circulation ef- 
forts farther down the line, refus- 


media only. 
the publication of magazines for 
factory workers, notably “Wings,” 
published by McGraw-Hill under 
government auspices for aircraft 
workers, will be applied to the 
development of new magazines or 
the expansion of old in the inter- 
est of deeper penetration of in- 
dustrial organizations. 

Similar efforts among dealer 
and distributor publications will 
enable advertisers to reach not 
only store buyers but also retail 
salespeople, on whose education 
much of the success of merchan- 
dising strategies in the future will 
depend. Most business papers of 
this type now have secondary cir- 
culation among salespeople, but 
postwar they will capitalize this 
type of readership through more 
specific circulation and editorial 
efforts aimed at retail salespeople. 

Better editorial programs will 
be accompanied by more attrac- 
tive physical appearance of busi- 
ness publications, whose wartime 
rise in advertising revenue has 
convinced many publishers that 
new and important opportunities 
need to be explored. Because of 
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Golden Age... 


ApverTISING AGE believes 
that the great economic 
problems of the postwar 
period will be to sell the 
goods and services which 
our enormous industrial 
plant is equipped to turn 
out ... that profitable ad- 
vertising and merchandis- 
ing are the master keys to 
postwar prosperity -.. and 
that therefore the years 
that lie ahead may be the 
“golden age of advertis- 
ing.” In a series of articles, 
of which this is the first, 
we shall present a preview 
of some of the opportuni- 
ties and problems facing 
advertising, and some of 
the steps which advertisers 
and advertising media will 
take to meet them. 


ing rates, the line of demarcation 
between business papers and gen- 
eral magazines of the type of 
Business Week, Nation’s Business, 
Popular Mechanics, Popular Sci- 
ence, etc., will become narrower. 


Spadea Forms Agency 
James V. Spadea, formerly pub- 
lisher of You magazine and with 
Kenyon & Eckhardt, Inc., has 
formed a new advertising agency 
in New York with the following 
accounts: Neiman-Marcus Com- 
pany, Dallas; Julius Garfinkel & 
Co., Washington; The Lindner 
Company, Cleveland; Kerr’s, Okla- 
homa City; Loveman, Joseph & 
Loeb, Birmingham, and Nan Dus- 
kin, Philadelphia. Mr. Spadea will 
handle institutional newspaper ad- 
vertising for the companies. 


SPOT BROADCASTING 
REACHES THE PEOPLE 
YOU WANT, WHEN 


YOU WANT THEM! 


Exclusive 
National 
Representatives: 
od os), scan vides exe elie uff 
Wee 5... Cincinnati 
.. Dulw 
ES Fe Nias £4 SOG ee sal 
nid 5.4 2,0 6 a me Oe eee Indian 
WJEF-WKZO Grand Rapids- 
M Leet a3 «as Rep eRerewaeen meas City 
WICN Minneapolis-St. Paul 
.Minn t. Pa 
WMBD da aaa Pe 
KSD .St. Louis 
WFBI . Syracuse 
IOWA 
WHO .Des Moines 
woc .. Dave 
KMA Shenan 
SOUTHEAST 
WCBM .. Baltimore 
wcsc Charleston 
WIS .Columbia 
WPTF . Rale 
| WDBJ Roanoke 
| SOUTHWEST 
| KOB Albuquerque 
| KEEW . Browneville 
KRIS Corpus Christi 
| KXYZ . Houston 
KOMA Oklahoma City 
| KTUI ; . Tulsa 
PACIFIC COAST 
KOIN Portland 
KIRO Seattle 
and WRIGHT-SONOVOX, Inc. 


For latest radio information, call 


FREE & PETERS, inc. 


Pioneer Radio Station Representatives 
Since May 1 


CHICAGO: 180 Na Michigan 
NEW YORK: 444 Madison Ave 
ATLANTA: 322 Palmer Bidg Main 5687 
SAN FRANCISCO: Ii! Sutter Sutter 43563 
HOLLYWOOD: 633! Hetlywood Bivd. Hollywood 215! 
DETROIT: Penobscot Bidg Cadillac 1880 


Franklia 6873 
Plaza 5-4130 
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Joins Miles Kimball Co. 


Lester Langer, formerly asso- 
ciated with John Plain & Co., 
Sears, Roebuck & Co. and Chicago 
Mail Order Company in sales and 
advertising capacities, has joined 
the staff of Miles Kimball Com- 
pany, Oshkosh, Wis., giftware 
maker. He will be engaged in 
buying and merchandising activi- 
ties for the company’s mail order 
and wholesale divisions. 


Complete Coverage 


of one of the 
a greatest 
=| post-war industries 


New Dealer ‘Base 
of Operations’ Is 
IH Postwar Goal 


Modernized ‘IH' 
Stores Would Step 
Up Sales, Service 


Chicago, May 10.—With the end 
of the war, International Harves- 
ter Company hopes to initiate a 
new era of dealer efficiency, start- 
ing with a modernized dealer 
“Base of Operations” which in- 
cludes a building that can’t fail 
to catch the prospect’s eye. 

Suggested plans for the new set- 
up, which Harvester calls the 
dealer’s “Base of Operations” for 
successful retailing and servicing 
of tractors, trucks and farm equip- 
ment, are set forth in a carefully- 
| prepared manual. It has already 
|been shown to many of this manu- 


iiss. Ree Sieg 


FOR HARVESTER DEALERS—This is the exterior of the standard building plan International Harvester Co. 


to use in postwar modernization of their business homes. 


mim 


the building. 


Ae - : te 
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facturer’s 7,500 U.S. truck and 
tractor dealers. The first building 
following the company suggestions 
was recently completed at Lincoln, 


: 


* You mean you never 
of Booth. Michigan! 


Actually, you won’t find Booth, Mich- 
igan, on the map but you will find 
the Booth Michigan Market, with its 
total daily newspaper circulation of 
three hundred and fifty thousand 
copies, in the minds of agency men 
looking for above-average sales 


opportunities. 


Each of the eight Booth Markets 
is a fine market in itself. When you 
put them all together, you have the 
equivalent of a real metropolitan 


tions belt 


market. With this further significant 


HEARD 


exception—a minimum of sub-stand- 
ard homes! 


Booth, Michigan is a great market 
now and it will also be a great peace 
market. It’s in the heart of the muni- 


now but it will be in the 


heart of the automobile belt later! 


* 


For more information on Booth Markets, ask 


Dan A. Carroll, 110 East 42nd Street. 
New York City 17 


John E. Lutz. 4:35 N. Michigan Ave.. 


Ill., by Charles C. Strohl, Interna- 
tional Harvester dealer. Others 
are under construction. 

Company executives who visited 
Mr. Strohl’s new “Base of Opera- 
tions” are more enthusiastic than 
ever over possibilities of this sales 
and service facility, which is defi- 
nitely something new in the farm 
implement and motor truck fields. 
It is still largely a postwar project, 
however, because of WPB restric- 
tions on new construction, man- 
power shortage, etc. 

If carried to full completion, the 
Harvester plan would spot dealer 
stores throughout the country with 
an easily-recognizable bright red 
pylon at the store entrance. On 
either side of the pylon would be 
the dealer’s own name and, in red 
and black, the IH symbol which 
would mark him as the local sup- 
plier of Harvester equipment and 
parts. 

Research on the building pro- 


—— 


gram, which is the first step jy 
Harvester’s plan to develop differ. 


ent phases of dealer business, y 


coordinated by R. W. Dibble, man. 
ager of the sales operations re. 


search department. 


“We have been doing work of 
though spasmodi ically 


this kind, 
over a number of years,’ 


ers.” 
Many Departments Cooperate 


All interested departments— 
sales, service, consumer relations 
accounting, credits and collections, 
industrial engineering and 
construction—had a part in devel- 
oping this project. Much thought 
was given to the correct allocation 


parts, 


is urging dealers 
The pylon, bearing the IH symbol and dealer name, dominates 


he Said 
“We decided we needed a national 
program to improve dealer facili- 
ties, primarily for the purpose of 
making their operations more eff- 
cient, and also to set up a unit that 
would be recognized as a standard 
for International Harvester deal- 


CIRCULATION 


—and it's 


all responsive 


circulation 


Simple arithmetic—openly arrived 2t! 
The Gazette has the most circulation 
today. It has led for 50 years. And 
Gazette readers are noted for their 
responsiveness (ask any Schenectay 
retailer). Of course, year in and y 
out, the Gazette is the leader in adv *- 
tising lineage. 


SCHENECTADY 


REYNOLDS-FITZGERALD, INC., 


National Representc 
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ice to each department, and 
lanced coordination of these 
tments and their functions in 
asic floor plan and ground 
ation designed to accommo- 
Jl of the activities of an ag- 
sive and growing International 
yester dealership. In addition, 
»nond Loewy Associates, in- 
rial designer, New York and 
icago, Was retained by Harves- 
ter as consultant on the dealer 
huilding. 

. a foreword to the Harvester 
book, the company explains that 
it has received many requests for 
help in planning efficient depart- 
mental layouts and practical ex- 
terior designs and that “a great 
deal of time, energy and thought 
has gone into the preparation of 
the suggestions contained in this 
manual.” It emphasizes that many 
factors Make specific recommen- 
dations on construction impractical 
for buildings that will be erected 


of 5] 
to b: 
depa 
qa b 
utiliz 
date 


9 dealers nmany parts of the country, from 
dominates various kinds of materials, and 
ynder localized restrictions and 
ag requirements. 
aie in Other Plans Suggested 
Ans a However, the manual offers sev- 
le, man.{aeral basic plans with sales, service, 
ions re-fparts, control and utility “areas” 
carefully plotted, to serve various 
work sales and service potentials. Al- 
Odicallyg most unlimited variations in 
he saidimm building size are possible without 
national disturbing the basic plan. 
r facili One of the fundamentals of the 
rpose ofm’Base of Operations” program, 
ore ef.fagsaid Mr. Dibble, is _ sufficient 
unit thf ground area to handle large ma- 
standarim chines efficiently, permit easy ac- 
er desl.mcess and exit to the service area, 
“BB provide customer parking and ade- 
quate outdoor display, and ware- | 
perate MBhouse facilities. The inside floor | 
‘ments—igg plans, too, emphasize customer | 
elations ag Convenience and provide operating | 
lections efficiency for every department of | 
: “Mi the dealer’s business. The shop ar- 
Ing and rangement is such that the dealer 
n devel oan conveniently handle both farm 
thought equipment and motor trucks. 


llocation 


Can Be Expanded 


“The basic design is laid out for 
a dealer who handles a fairly 
large volume of farm equipment 
and a small to medium volume of 
motor trucks,” he added. “But the 
fundamental planning is such that 
the shop space can be expanded 
to meet the needs of the large mo- 
tor truck dealer, or the dealer 


between trucks and farm equip- | 
ment.” 

A “unit overhaul and tool room” 
is featured in the plans, separated 
from the show room only by glass | 


can see precision mechanical work 
being performed. Provisions are 
made for a show room and an 
idjoining outside sales area; parts 
sales and parts storage; service 
shop and lockers for the mechan- 


vomen. 
Through cellophane windows 
and colored overlays, the manual 


YOU APPEAL T0 


%) 
x 
¥ 
% when you advertise in 
} The Playbill. | 
+ * The people who make the | 
¥ wheels go ‘round, represent- | 
© P } 
” ing the management of the | 
: ? many and varied enterprises | 
ee F of this country, are theatre- 
> goers, 
. It is their faverite relaxation, 
4 and they go quite often. 
ee 3 The Playbill is one medium 
. ’ that gets to them all. 
: 5 PLAYBILL, INC. 


NEW YORK 12, N. Y. 


whose volume is equally divided || 


panels, through which customers | > 


is and rest rooms for men and |/j 


develops the “areas” devoted to 
sales, service, parts, control and 
utilities into a basic floor plan. 
One-man control is provided, with 
the manager able to see all depart- 
ments from his centrally-located 
office. The outside sales area can 
be a covered extension of the in- 
side sales area, available for dis- 
play of new and reconditioned 
equipment. 


The dealer program was out- 
lined last December to district 
sales managers, later to Harvest- 
er’s branch management groups in 
small meetings. Branch organiza- 
tions are now showing the plan to 
Harvester dealers. 

Indicative of intense interest in 
the plan is the report of one 
branch, which said that dealers 
were ready and anxious to put up 


25 of the IH buildings as soon as 
building restrictions are lifted. 


Dover Elected 


William Dover, business re- 
search manager of the Los An- 
geles Examiner, has been elected 
president of the southern Cali- 
fornia chapter, American Market- 
ing Association. 
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To Barnes & Reinecke 


Walter A. Raschick, formerly 
with Campbell-Mithun, Inc., Min- 
neapolis, has joined Barnes & 
Reinecke, industrial design firm, 
as director of public relations. Mr. 
Raschick was previously publicity 
director on the General Mills ac- 
count for Knox Reeves, Inc., Min- 
neapolis. 
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The “BIG THREE’ covers 4 out of every 
10 families in America’s choicest 
present and post-war markets! 


Buy the three topmost Sunday newspapers with your choice of 
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SAN FRANCISCO 


EXAMINER 
‘ 


uw Run of paper in black-and-white. 


vw Pictorial Review color or black-and-white: in 
1,000 line space units only. Some space for 1945 


still open if you act now. 


uw Group rate—one order, one operation. 


THE BIG THREE. 


Notional Representatives: Hearst Advertising Service 
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lf Your Advertising Gets Across To Him 


This 
You’re looking at a picture of the “wizard” — wants and billions can be the ticket to 55 mil- That important selling job may be enormously 0.8 
who can insure that tomorrow’s America re- _ lion jobs. IF... (and it’s a big if. . .) simplified if your message has—beyond sheer spo. 
mains a prosperous America. IF your advertising gets across to this new coverage—a background of trust and respect. world ¢ 
He’s the Wage Earner. His kind didn’t exist vastly richer stratum of America: This vast new monied market has found good blivio 
at pb Baad ne —— pein ple To have those 55 million jobs, America must — Teason to place trust and respect in Macfadden “ i 

ad ms *e ee manufacture and sell 50 per cent more thanwe Publications. For these are the magazines that Peop 
Se ar new ee ee (eel peacetimeyear—and the old,pre- _ first believed in them; found heroic material 
decisive majority—articulate, demanding, for story and feature in their problems, their 


unified. 


His saved-up wealth today equals four times that 
of ALL 1918 America. 


And just as he’s stored up his billions of dollars, 
he’s stored up his thousands of postwar wants. 
Those wants, those billions can guarantee the 
payroll for a depression-proof America. Those 


war, white collar markets simply aren’t that big. 


Your advertising must reach out and sell these 
new majority millions—a selling job which will 
give these new buyers brand new tastes —re- 
furbish millions of American homes and buy- 
ing habits inside and out—set up horizons far 
broader than the Wage Earner millions have 
ever known. 


lives; respected their aspirations and hopes and 
put them into print. 


All this explains why the editorial power and 
impact of Macfadden Publications spills over 
column rules and becomes part and parcel of 
your advertising message to America’s richest 
audience. 


MACFADDEN PUBLICATIONS, INC. 


TRUE STORY - THE MACFADDEN WOMEN’S GROUP - THE MACFADDEN MEN’S GROUP 


- Reaching One-Half The Wage Earner Magazine Reading Families 
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. BUSINESS CHART OF THE WEEK . 


THE PAY-OFF . 


- OTHER FEATURES . 


: 


the ey ay - Of; t NEWS AND VIEWS OF MAIL ORDER ADVERTISING 


By ELON G. BORTON 
Advertising Director 
La Salle Extension University 


Ever buy baby chicks to raise? Prob- 
ably not—probably the nearest you ever 
came to that was to buy one chick for 
your youngster at Easter time or to ex- 
daim over a bunch in some store window. 

But thousands of people do buy baby 
“chix” in large numbers. Selling them 
is big business—one hatchery reports 


BABY CHICKS -OuRT 4 


CHARLIE CHICK SAYS- 


1. —y~ WATER MICHIGAN 
“heiers Mach 


typical, except that it carries no coupons. 
Incidentally, here is another example of 
a point made before in The Pay-Off—that 
many ads close together for the same 
class of products help each other. 

You will not be able to read the 
classified ads here but they are typical 
mail-order copy—suggesting advantages, 
crowded with succinct statements, pull- 
ing for an immediate answer. The cata- 
logs and other literature are generally 
effective, well illustrated, carrying testi- 


BABY CHICKS—?ORRT & 
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sales of 15,000,000 a year and there are 
many hatcheries. While they are scat- 
tered over the country they seem, to 
udge from the advertising, to be cen- 
tered most largely in the Middle West. To 
a city habitant like myself (even though 
I was raised on a farm) the extent of 
this business is amazing. 

All of the advertising is mail order 
idvertising pulling directly for an order 
ra request for a catalog. The poultry 
journals carry many page ads with cou- 
pons and the general farm papers com- 
dine small display ads with many classi- 
lied ads. The advertising page reproduced 
here from the Michigan Farmer seems 


monials, selling the size, experience and 
character of the hatchery, and making it 
easy to order. 

One successful hatchery owner, K. I. 
Miller of Lancaster, Mo., has recently 
tried an unorthodox method of using tes- 
timonials but reports it to be unsuccess- 
ful. In his page ads he has included a 
group of complaint testimonials and in 
his catalog he included a two-page spread 
of such negative testimonials. Evidently 
his prospects did not appreciate his can- 
dor even though his accompanying copy 
tried to explain why he included the 
complaints instead of showing only en- 
thusiastic testimonials. 


lhe Creative Mans Corner 


This is written on V-E Day. 

To say that the voices and the words 
pouring out of the radio since early this 
norning marked the beginning of a new 
vor!d era is to say the obvious. Yet there 
ire many in America who seem to be 
blivious not only to the sounds but also 
to the signs. 
haps this is only natural. 
ple who are suffering, no matter 
the cause or what the malady, want 
‘elief from that suffering. And re- 
il€ eans return to a former or accepted 
t The wife whose husband is miles 

1\onths away wants only to have 
ack—to pick up the life that the 
roke in two and to put it together 
The people who saw Franklin D. 
velt only in terms of restrictions 
1ange hope they see in Harry Tru- 
safe return to normalcy (the word 
Harding coined). 
wives and the sweethearts, we 
have a chance to see their fondest 
come true. But the little-minded 
. who look for a return to former 
4a). and former ways have none. 
more than one hundred and fifty 
the might of Great Britain protect- 


ed a growing America. But now America 
has come of age. The responsibilities 
that once were largely Britain’s now are 
ours—to help maintain the dignity and 
freedom of all nations, in a world of 
peace. 

What has this got to do with advertis- 
ing? 

Ever and ever so much. 

Advertising in America in the last four 
years has proved more effective than any 
propaganda. Advertising has proved that 
it can sell ideas as well as goods. And it 
has proved, and it can prove again wher- 
ever people read newspapers or mag- 
azines or poster boards, or listen to the 
radio, that it is the world’s most stalwart 
support for a free press and free radio. 

As subtly and honestly as many a 
thoughtfully conceived advertisement has 
promoted war work along with hard 
product selling, advertising of the future 
can help sell America’s destiny and 
America’s dignity side by side with goods 
and services. 

Imagine the power of an airline’s ad- 
vertisement that pictures the romance of 
business in Shanghai as well as a night 
at the Canidrome. Imagine a soup ad 


that pictures a far-away spice port along 
with its New Jersey field of tomatoes... 
Imagine the world implications in the 
next advertisement you write! 
Advertising here can help Americans 


You Ouagtt toKuow . 


The list of advertising copywriters 
whom Faris Robison Feland has trained 
is long and impressive. It includes Chet 
Bowles and Bill Benton, Ted Bates and 
S. H. Giellerup, and the late J. Stirling 
Getchell—not to men- 
tion Charles Brower, 
Carleton Spier, Mrs. 
Jean Rindlaub and 
others who have re- 
mained with him at 
Batten, Barton, Dur- 
stine & Osborn. 

But ’riting is only 
one of the three pro- 
fessional R’s of this 
many-sided man. _ It 
was developed from 
reading good books, a 
habit which 58 years of living and 35 
years with BBDO and its predecessor, 
George Batten Company, has intensified. 
The ’rithmetic was thrust on him. 

In addition to being chairman of the 
executive committee, “Robley’” Feland 
today is vice-president and treasurer of 
BBDO. For two decades, until 1930, he 
had contentedly written copy on every- 
thing that came the agency’s way, from 
automobiles to bread and caskets to cos- 
metics, when the treasurer resigned. 
Feland was asked to fill the gap until 
a regular treasurer could be found. 

He has functioned as treasurer since— 
and he works at it. Although he admits 
no predilection toward figures, he has 
learned how to manage them. In an ad- 
vertising agency with annual billings of 
more than $30,000,000 a year, this is no 
small responsibility. Not only does he 
make accountants hew to the line but, 
among other things, he okays swindle 
sheets. 

“There,” he told AA, pointing to two 
of them on top of a pile, ‘‘are some that 
I’m not going to okay.” 

Feland’s reading ranges from ‘“Mac- 
beth” and “Hamlet,” and “A Certain Rich 
Man” and “Adventures of Sherlock 
Holmes,” to “Bartlett’s Familiar Quota- 
tions,” which he is reported to know by 
heart. 

But he also finds time for livelier pur- 
suits. Born in Lawrenceburg, Ky., the 
son of a minister who turned lawyer, he 
won a scholarship to the University of 
Kentucky, which he left after two years 
to become printer’s devil, typesetter, 
press feeder, advertising salesman, bill 
collector, reporter and editorial writer 
for the Anderson News of Lawrenceburg. 
After two years of this, in 1908, he be- 
came a disciple of Elbert Hubbard at 
East Aurora, N. Y., at $7 a week. 

Feland started in to set in type Hub- 
bard’s complete works of 40 volumes. 
Before this job was hardly begun, how- 


F. R. Feland 


to know the world, and make its farthest 
corners closer. 

And advertising over there can help 
promote American relations just as surely 
as it will help sell automobiles. 


eo oe FL. R. Feland 


ever, he was moved to the “advertising 
writing department,’ where he promoted 
the books, and “Fra Elbertus,”’ instead. 
A year later he was hired by Robert 
Tinsman of Federal Advertising Agency, 
New York. This job lasted five months. 
Feland was fired. 

The wonder of it was, said Feland, that 
he had ever been hired in the first place. 
In East Aurora, the Fra’s followers tried 
to look like him—only more so. Picture 
Feland (who looks like W. C. Fields, red 
nose and all, but minus the D.T.’s) 
streaming in on the Manhattan adver- 
tising agency fraternity in a too-large, 
wide-brimmed black hat; his brown hair 
(it’s white, what there is of it, now) 
flowing over his ears, and wearing a 
black overcoat which barely missed the 
ground. Tinsman finally couldn’t take it. 
But a few months later, after Feland had 
been polished up a bit, the late George 
Batten could, and did. 

Robley Feland has long since dispensed 
with the southern drawl, but he admits 
to lapses when he goes back to Kentucky. 
This he does quite regularly. He has 
missed only a few Derbys since 1902. 
He has been known to take a drink, for 
medicinal purposes, as he says, and 
through the years he has become adept 
at such things as bridge and poker. 

A couple of months ago at the Players 
Club, Feland was dealt the king, queen 
and 10 of diamonds, to which he pro- 
ceeded to draw the ace and jack. Then, 
without betting, he exposed his hand, 
refusing to profit further on his royal 
flush. He follows an old rule of horse 
racing and gambling: If you can’t win, 
you can’t lose, and if you can’t lose you 
shouldn’t win. 

Robley Feland says he should have 
been a bachelor, but he has been married 
to one wife for 36 years. They have six 
children and nine grandchildren. Two 
sons are in the Army, one of them over- 
seas. He has lived in Nutley, N. J., since 
1914. 

At one time, 20 years ago, as many as 
12 pages of Feland-written copy appeared 
in a single issue of The Saturday Evening 
Post. His average in those days was six 
or seven pages an issue. He has written 
scores of thousands of words of copy for 
every type of printed medium, and has 
done radio commercials but never a radio 
show. 

Robley Feland’s opinion on copy is still 
sought in BBDO. Then there are figures 
and large organization matters (he 
doesn’t like that expression “company 
policies”) to occupy him. 

But of equal importance probably is 
the fact that the travel ban may be 
lifted sufficiently to permit the running 
of the Kentucky Derby on June 2. 


Business Chart of the Weck 
Percentage of Total National Advertising Carried by Three Media 
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N.Y. Ad Club 


Reelects Preyer 


New York, May 9.—Allan T. 
Preyer, chairman of the board of 
Morse International, Inc., was re- 
elected president of the Adver- 
tising Club of New York at its 
40th annual meeting yesterday. 

Other officers elected are: Vice- 
president, one-year term, Eugene 
S. Thomas, sales manager, Bam- 


The source of daily 
business news... 


the preference of 
management men 
in the greatest 
industrial area... 
the central west. 


Chicago 
Sournal of 
Commerce 


berger Broadcasting Service; vice- 
president, three-year term, Fred- 
eric R. Gamble, president, Ameri- 
can Association of Advertising 
Agencies; and treasurer, James A. 
Brewer, president, Brewer - Can- 
telmo Company, 

New directors include Clifford S. 
Reuter, who heads his own adver- 
tising agency; G. Lynn Sumner, G. 
Lynn Sumner Company; Arch 
Davis, International Business Ma- 
chines Corporation; Frank A. Con- 
olly, Oakite Products, Inc.; John 
H. Ryder, Norm Advertising, Inc.; 
and John W. Darr, Institute of 
Public Relations. 

The club numbers 2,300 busi- 
ness executives. 


Gross Expands Accounts 


Gross Distributors, New York, 
representing the radio line of 
Stromberg-Carlson Company, for 
21 years, is now also distributing 
other products throughout New 
York, New Jersey, Connecticut 
and Massachusetts, including Pre- 
mier vacuum cleaners, Schaefer 
Pak-A-Way food freezers and 
Blackstone automatic washers and 


laundry equipment. 


Stewart Named Ad Mar. 
of Texas Company 


Donald W. Stewart, assistant to 
the advertising manager of the 
Texas Com- 
pany, New 
York, for the 
past four and 
one-half years, 
has been ap- 
pointed adver- 
tising manager, 
succeeding the 
late Stephen M. 
Birch. 

Before join- 
ing the com- 
pany in 1936, 
Mr. Stewart 
was with Batten, Barton, Durstine 
& Osborn, J. Walter Thompson 
Company and Newsweek, all of 
New York. 


Heads Fair Trade Group 


Dr. Gary Leslie, attorney and 
for 10 years economist for the 
American Petroleum Institute, has 
been appointed executive vice- 
president of the American Fair 
Trade Council, New York, in 
charge of all operations. 


Donald Stewart 


toric event. 


chine came to stay.. 


on 


_ FORT WAYNE, INDIANA _ 


REPRESENTATIVES 


Something new was added to home 
life when the sewing machine was 
invented in 1846. This was an his- 
Almost as historic as 
the publication of the first issue of 
The News-Sentinel in 1833. . . for it, 
too, had brought something new to 
homes in the Fort Wayne area. Both 
the newspaper and the sewing ma- 
. permanently. 


ALLEN-KLAPP CO. -« 


“It was going to be a sewing machine— but the 
paper says another inventor has beat me to it.” 


The News-Sentinel is delivered by carrier every week day to 97.8% 
of all homes in Fort Wayne—lIndiana’s second largest retail market. 


‘The News-Sentinel ’ 


Both now have record of more than 
a century of service. No survey has 
been conducted on the subject but 
here is a good guess: If a woman in 
Fort Wayne had to give up either her 
sewing machine or her evening 
newspaper, The News-Sentinel would 
continue being delivered to her home 
every afternoon...and the sewing 
machine would go out the window! 


NEW YORK 


From the enlisted ranks direct to second lieutenant is the aw »q 
bestowed on David Hirschhorn, peacetime assistant director of 
for Art Metal Works, Newark. Since entering the service in A l, 
1943, he’s handled administration and classification duties, q 
now is assigned to the adjutant general section at troop ca: 
headquarters, ETO. . . Maleolm MacPherson, dir. of advertising 
sales promotion at WFIL, Philadelphia, is distributing cigars 
third child, Donald, greeted the MacPhersons in Cinciny:; 
April 22... . 

Henry Gerstenkorn, ass’t general sales mgr. of the Don [ce 
Broadcasting System, has been named radio director for the Tr: 
ury’s War Finance 
Committee in south- 
ern California, for 
the 7th War Loan 
drive, and Sidney 
Gaynor, his chief, 
has just been elected 
to the board of di- 
rectors of the Holly- 
wood Rotary Club... 
Jim McGlone, honor- 
ably discharged flight 
instructor of naval 
air cadets and now 
with the Chicago 
sales staff of Fawcett 
Publications, solves 
travel problems by 
piloting his private 
plane on _ business 


SCHOLARSHIP SMILE—Dorothy L. Bogert, assist- 
ant to the advertising manager of W. T. Grant 
Co., accepts the $100 first prize given by the 
Advertising Women of New York from Genevieve 
Smith (left), of Continental Can Co., and chair- 


trips. . . : man of the club's educational committee. Caro- 

For outstanding fine Hood, president of the club, looks on. The 
service as a wartime scholarship entitles Miss Bogert to additional 
citizen, Webster L. study of advertising and allied arts now that she 


Benham Jr., dir, of 
promotion and pub- 
lic relations for 
KOMA, Oklahoma City, has been presented with the Junior Cham- 
ber of Commerce’s most useful citizen’s award for 1944. George 
Fries, business mgr. of the Cincinnati Times-Star, will be prexy of 
the Cuvier Press Club for the 15th consecutive year. Shiel Dun- 
sker, circulation mgr. of the Cincinnati Post, was named Ist vice- 
pres... 

Edward L. Murray, Franklin Spier’s general operating manager, 
is convalescing from an operation at Northern Westchester hospital, 
Mt. Kisco, NY, and is expected to return to work in a few weeks... 
Margaret Cuthbert, director of programs for women and children 
at NBC, is the second woman invited to membership by the YMCA 
and will serve on its national public relations committee. . . Harry 
Keller, radio coordinator for Universal Pictures Company, will 
serve as campaign coordinator for the War Activities Committee 
of the Motion Picture Industry, for the 7th War Loan drive. . . 

William M. Engelmann, Abbott Kimball’s media director, is not 
only a member of the Red Cross Gallon Club, but has given two 
pints of type “O” blood as well. . . When Thomas L. L. Ryan, 
pres. of Pedlar & Ryan, was presented a monogrammed sterling 
silver cigaret box at a surprise party held April 23 on the occasion 
of the company’s 20th anniversary, was his first thought of possible 
contents? The staff also presented Mr. Ryan a scroll on the suc- 
cessful completion of 20 years as presiding head of the agency... 

Rod Maclean, ad mgr. of the California Bank, Los Angeles, broke 
into print again with a poem in the May 12 Collier’s. . . Richard 
Mueller, ass’t secy. of Commonwealth Edison Co., Chicago, recently 
rounded out 45 years of service with the utility company; he 
started his career as a junior clerk... 

Irving L. Sorger, gen. mgr. of Klines, Inc., was honored for his 
leadership in making St. Louis one of the top markets for junior 
wear dresses at a birthday dinner May 2. The St. Louis Fashion 
Creators, sponsor of the affair, presented a $5,000 check to Sorger, 
who promptly gave it to Acting Chancellor Harry B. Wallace o 
Washington 
U. The mon- 
ey will be 
used by the 
university's 
art. sch 
whose 
partment 
dress des 
helped m 
St. Louis 
dress cente! 

Col. Fra 


has completed the Ad Women's /6th annual sur- 
vey of advertising course. 


a 


RANCH VIiSITORS—Mrs. Arthur B. Church, wife of the 


1 


president of KMBC, Kansas City, took this photo at the L How!: 

Salton Sea, Cal., ranch of Raymond R. Morgan, president, Phila 

Raymond R. Morgan Company, shown at center. On the —* ee 

left is C. W. Myers, president, KOIN, Portland, Ore., with phia age 
Mr. Church at right. head 


comman 

of the first U.S. Army civil affairs detachment to serve in a Fre 
city, has received the Legion of Merit medal for his aid in resto! 
civilian functions in Cherbourg and Paris. Colonel Howley is ov 
of the National Advertising Agency. . . Bert Bonnell, pub. di! 
Western Electric’s Kearny works, was honored at a surprise di! 
in Newark May 3 marking his 25th anniversary with the com} 
. . Eugene A. Tighe, board chmn. of Dorland Advertising Ag‘ 
Atlantic City, has taken office as mayor of Margate City... 

Three executives of Westheimer & Co., St. Louis, now in 
service won promotions within a single week: Agency par’ 
Samuel Westheimer, Transportation Corps, New Orleans, was 
vanced to Army captain; William G. Moore, a.e., now on an air 
carrier in the Pacific, was promoted to lieutenant (jg), and Thor 
J. Hall, a.e., now with the Army engineers in Holland, was na! 
first lieutenant. . . 
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Weekly Papers 
Form Council 
for Research 


New York, May 10.—American 
weekly Newspaper Publishers 
council has been formed, with 
vaughn Flannery as chairman and 
with offices at 358 Fifth Ave., to 
scertain and report the facts 
t weekly newspapers; in- 
t these facts to advertisers, 
foster both quantitative and 
yalitative research of the weekly 
‘spapers.” 
rmer vice-president and art 
jirector Of Young & Rubicam, 
and former vice-president of N. 
w. Ayer & Son, Mr. Flannery is 
sublisher of the Harford Gazette, 
Bel Air, Md. He has served as con- 
qitant to Farm Journal & Farm- 
o's Wife, Redbook and other pub- 
ications. 

In its announcement, the coun- 
i] mentions that Mr. Flannery 
was a colleague of Dr. George 
Gallup, noted researcher,’ and 
ites “his familiarity with modern 
research methods and media de- 
sired by national advertisers and 
national advertising agencies.” 


Other Members Named 


Other members of the executive 

committee are Lloyd C. Harris of 
the Advance, Patchogue, N. Y.; 
Peter Haworth, Republican News, 
Millerton, N. Y.; Ernest Camp, 
Tribune, Walton, Ga.; Roy Clip- 
pinger, Democrat Tribune, Carmi, 
lll.; Bennett H. Fishler, Herald 
News, Ridgewood, N. J., and D. 
Howard Moreau, Democrat, Flem- 
ington, N. J. Miss Jane Bradford 
s secretary. The council meets 
nce a month at Hotel Roosevelt 
in New York, 

At present, it was said, the ex- 
ecutive committee members con- 
titute almost the entire member- 
ship of the council. The commit- 
tee itself, the council pointed out, 
is “self-perpetuating—if one mem- 


EYE’ CATCHERS 


i) her Didy Suit 


Cc 3S Summer .. and orders for eye- 
ng bathing girls. Do we call in 
nd shoot them in their last year’s 

do NOT. We learn what they 
the winter resorts. The Didy suit 
ear’s stopper . . and here is model 

nders in her EYE*CATCHERS 
rder version. 

[CHERS brings you a monthly re- 

high class dignified promotion 
ual to any you see anywhere—at a 
us saving in cost; a genuine war 
nomy, 

roofs and details of unique EYE* 
ER, money saving subscription plan 
est. No obligations. Write now! 


ME CATCHERS, Inc. ‘f° Sa °: 


New York 16 


ber should drop out, the remain- 
ing members will choose his suc- 
cessor. 

“Our funds come from volun- 
tary contributions from weekly 
newspaper publishers, advertisers, 
organizations and associations in- 
terested in fostering research in 
the weekly newspaper field. Our 
funds are and will be spent for 
research—and for no other pur- 
pose. From time to time, we will 
release reports of our research 
and progress.” 


Rejoins Canners 

Fred J. Collins has rejoined 
Canadian Canners Ltd., Hamilton, 
Ont., after almost five years in 
the armed services. He was for- 
merly in advertising with the 
company and will now direct a 
newly organized sales promotion 
department, including advertising 
activities. 


Carbona to Harris 

Carbona Products Company, 
New York, maker of Carbona 
soapless lather, shoe whitener, 
cleaning fluid and wall wipe, has 
appointed Ralph Harris Company, 
New York, in a special merchan- 
dising capacity on department and 
chain store promotion. 


Heuston Joins Mathes 


Harold Z. Heuston, formerly 
advertising manager of Sports- 
wear Stylist, has joined J. M. 
Mathes, Inc., New York, as an 
account executive. Mr. Heuston 
was formerly with North Ameri- 
can Rayon Corporation. 


Calvert Ups Thompson 
Robert S. Thompson, state stores 

division manager for Calvert Dis- 

tillers Corporation, New York, 


since 1941, and previously Penn- 
sylvania state manager for four 
years, has been appointed assist- 
ant general sales manager, with 
responsibility for both open and 
monopoly states. 


NAM Appoints 

E. J. Thomas, president of the 
Goodyear Tire & Rubber Company, 
has been appointed regional vice- 
president of the National Asso- 
ciation of Manufacturers for the 
midwest area. Mr. Thomas’ ju- 
risdiction covers Ohio, Michigan 
and Indiana. Concurrently he was 
named a member of the board of 
directors. 


Mactadden Ups Reilly 


William J. Reilly, of the pro- 
motion staff of Macfadden Publi- 
cations, Inc., New York, has been 


appointed advertising promotion 
manager of the Macfadden Men’s 
Group, which includes True De- 
tective and Master Detective. 


Adam Shifted 


| 

| R. R. Adam, vice-president and 
| western division manager of Corn 
|Products Refining Company, has 
|been transferred from Chicago to 
New York to assume new duties 
in addition to those he will con- 
tinue to handle as supervisor of 
western division offices and sales. 


S S$ Flexible Paste Cold Padding 
Compound fer Tabbing and Bookbinding 
$2.00 per qvart, $6.00 per gallon 


S S RUBBER CEMENT CO. 
314 N. Michigan Ave. Cen. 3373 Chicage 1 


STUDY NO 


NEWARK, N. J. 


answers for the first time 


the question— 


How many individuals does an advertiser 


actually impress with each dollar 


he invests in an 


advertising medium? 


The Continuing Study of Transportation Advertising is conducted by 


The Advertising Research Foundation of the Association of National Advertisers and the 


American Association of Advertising Agencies . . . 


in cooperation with the 
National Association of Transportation Advertising. Advertisements were displayed in cars 


and buses operated by Public Service Coordinated Transport, 80 Park Place, Newark, N. J. 
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spend $317,800,000 on new plant|made only, however, “if there is| ~ / 
MacLean Revenue and equipment; retailers in six|a continuation of personal initia- ] j 
° fields will put $35,200,000 into|tive and the profit incentive sys- YOU MISS EM -TH FY F j Bel! A 
Up 20 %os Postwar store improvements and equip-|tem” and workers have jobs and i: he 
B z S d ment; Canadians plan $2 billion} find security for their investment - Me) Fix 
worth. of home-buying and new|of savings. ait ee al 4 % y 
uying urveye housing and a $1 billion expendi- He reported that 30,000 copies ae % ‘. + yer 4 aes ey a oa rf 
Toronto, May 8.—The MacLean | ture on new automobiles; there is|of Maclean’s Magazine have been tp ; ~~ °. .. ee S ot In sa 
Publishing Company’s revenues|a demand for at least $200,000,000 | sent free each month to Canadian =~ o : 
from its 30 publications and serv-| worth of washing machines, stoves | troops overseas. Chicago 
ices totaled. $5,501,000 in 1944,|)and electrical refrigerators. a yi 
nett Richest is cee Oe Equals Value of Bonds Heads Athey Truss pet 
year history, Horace T. Hunter,| The survey indicates all such| |B. F. Lease, vice-president in vert a 
president, reported at the annual|expenditures by consumers and|charge of sales, advertising and ojec 
meeting last Thursday. Net profit|employers will amount to about|service, of Athey ‘Truss Wheel ur . 
amounted to $223,340. $3% billion, or about the same as Company, Chicago, — been elect- we p 
Mr. Hunter revealed the fol-| the value of all war bonds in the 3 Proc succeeding the late oo 
lowing findings by the company’s|hands of individual holders of|\* “©? “@V1S- BM 
postwar research department: | $25,000 or less. Those expendi- The firs 
Canadian manufacturers plan to|tures, Mr. Hunter asserted, will be Sunset, Inc., Moves ucted 
Sunset, Inc., maker of Sunset f the a] 
cordials, has moved its offices and ved B&H 
plant to 372 W. Ontario St., Chi- 5 ETE GS ig «WD - Slane as exhi 
cago. — WRIA — scent you Renmei 8 our grr my space for 
= = Sure, mm beer in cana Our Armed Forces are getting it all. Why? An tpt yo gn ey en ow 5 000 ] 
Special Editions, sections, pages are sold solid Mansfield to Harrison complete 
and soundly on an insured program. Free ‘4 luding | 
survey at your request! be gg 0 Bg otoggee re nents, al 
PORTSMOUTH, pany, ew Ork, as appointe perator. 
en ee |Lester Harrison Associates, New cing ha 
| York, to handle advertising. service § 
plants. 
The a 
Page . ‘ cials say, 
Fo BEER IN CANS—American Can Company asks readers to remember the to provit 
“) Z fe trademark Keglined until beer in cans, now going to the armed services, js tervals a 
. , available again. The campaign is running in 250 and 1,000-line ads in a ohasis, t 
Aj G: 36-week campaign in 120 newspapers. Young & Rubicam is the agency. service. 
The ( 
; John C. Bell, WBRC, Birmingham, fm rectly te 
Denies Free Speech Issue |:;9"" a ele 
_ Station KFI, Los Angeles, has Business 
issued a denial to charges made in Life, Na 
California’s legislative assembly Barnes Promoted week an 
that the station’s discontinuance of | Rolfe Barnes, previously com-@ jurch 
sponsored news commentaries is |mercial manager of Station CJCA,@ jon. 
an encroachment on freedom of |Edmonton, Alberta, has been ap-@  yenri 
speech. The assembly recently |pointed assistant manager, suc- MM jvency. 
adopted a resolution urging the|ceeding F. Walter Blake, who we 
FCC to investigate the matter. resigned to become manager of 
———— Station CKUA, Edmonton. Gardr 
NAB Elects Borton elegy ~ ea Gilber 
The National Association of| Bomar Joins Geyer Broadca 
Broadcasters announced the elec- Walter Frank Bomar, formerly MM has bee 
tion by mail ballot of F. W. Borton|an art director with Foote, Conel the pub 
as NAB director from the fifth|& Belding, New York, has joined @ partmen 
district for the two-year term be-|Geyer, Cornell & Newell, NewM Chambe 
ginning July 1, 1945. _Mr. Borton | York, as an associate art director. 
is president of the Miami Broad-|He was previously with Ruthrauff 
casting Company. He succeeds|& Ryan. CBS § 
The ¢ 
tem hi 
i 
Life In: 
ro, I 
$1,505,0 
to FCC 
hanne!] 
acquire 
has cor 
The ne 
large a 
tant ps 
is next 
1835-1919 on the 
Organizer of the world’s largest steel company. pers ul 
Philanthropist — author At pre 
; nel are 
In the Ark-La-Tex area, KWKH—with fe ea 
More than anyone else, Andrew Carnegie is up act 
responsible for making Pittsburgh headquarters its 50,000 watts—is the No. 1] medium, ag 1 
for the nation’s steel industry. to sell 
Pittsburgh’s eight big industries—steel, coal, with full coverage and SELLING | 
aluminum, oil, electrical, food processing, paint ; igh e 
and glass—have been working full blast to meet POWER in this prosperous market. ar " 
the demands of War. When war is no longer oa : 
their No. 1 customer, these industries, with no 
reconversion needed, will be working full blast to IND | 
meet the pent-up demands of peace. 
FROM BOBBIN Boy in a textile mill at 12 and tele- When again you can sell in Pittsburgh -sixth Mic}. 
graph messenger at 14, Andrew Carnegie rose largest market in the United States—remember that 
to head the world’s biggest steel business 69% of metropolitan Pittsburgh homes read The 
Carnegie Steel Company, later to become United Press . . . 39.9% read it exclusively. | 
States Steel Corporation, with head- 
quarters 1n Pittsburgh. i 
At 29, he helped develop Western | h P tt b h Pp 
Pennsvlvania’s oil industry. He in- e 1 S urg ress ; 
troduced sleeping cars tO America In Pittsburgt we RT . 
and was among the first to install } . In Daily Circulation ' 1 
‘ : Represented by the National Advertising Tr in Classified Advertising s 
the Bessemer process in his Pitts- Department, Scripps-Howard News- NN is In Retail Advertising 
, 1 papers, 230 Park Avenue, New York City. in ai Advertising Represented by The neta c 
yn miiis. i i icago, Detroit, M . Gener ss 
burg seat Philedelpbie ond Sen Ponies — In Total Advertising : . re . 3 
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Be'| & Howell Co. 
to fix Projectors 


' Ld 2 
in | railer Shops 
Chicago, ‘May 9.—Bell & Howell 
company, a leading manufacturer 
‘sound film equipment, revealed 
nere today that repairing and 
svernauling of its regular 16 mm. 
nroiectors, used by schools, 
1es, commercial firms and 
others, Will be handled in specially 
constructed service trailers as soon 
ns a fleet of the units can be 
manned and equipped. 

The first such trailer to be con- 
¢ructed and turned over to one 
of the approximately 50 author- 
ved B&H “service station” dealers 
was exhibited today. It contains 
pace for 600 different parts (up 
) 5,000 pieces); a workshop with 
omplete servicing facilities, in- 
luding electronic testing instru- 
nents, and living quarters for the 
perator. Up to the present, serv- 
cng has been done at branch 
service stations and company 
plants. 

' The at-your-door service, offi- 
cials say, Will enable the company 
to provide service at periodic in- 
tervals at a nominal fee. The em- 
phasis, they say, is on preventive 
service. 


pro. 
churc 


The company distributes di- 
rectly to about 2,500 dealers. It 
currently runs advertisements in 


Business Week, Collier’s, Fortune, 
Life, National Geographic, News- 
veek and a long list of scholastic, 
hurch and other trade publica- 
ions. 


Henri, Hurst & McDonald is the 


agency. 


Gardner Joins C of C 


Gilbert Gardner, formerly with | 


Broadcasting, Washington, D. C., 
has been appointed manager of 
the publicity and information de- 
partment of the Illinois State 
Chamber of Commerce. 


CBS Sells WBT 


The Columbia Broadcasting Sys- 
tem has sold WBT, Charlotte, 
N. C., to the Jefferson Standard 


Life Insurance Company, Greens- | 
1S 


boro, N. C. Purchase price 
$1,505,000 and the sale is subject 
to FCC approval. WBT, a clear 
hannel, 50,000-watt station, was 
acquired by CBS in 1929. 


V-E DAY 


has come and passed. 


The newspapers of America both 
large and small played an impor- 
tant part in that accomplishment. 


V-] DAY 


is next and there will be no let-up 
on the part of American newspa- 
pers until it is accomplished. 


At present, 90,000 service person- 
nel are being returned to civilian 
life each month. They are taking 
up activities as civilians... . they 
are consumers .... now is the time 


. te them about what you have 
© sell, 


A cood percentage is settling in 
sma -city America — communities 
such as those served by the news- 
Papor members of the 


INC'ANA LEAGUE of HOME 
DAILIES 


4IGAN LEAGUE of HOME 
DAILIES 
(Lower Peninsula) 


MICHIGAN'S UPPER 
PENINSULA GROUP 


M! 


Represented by 


Me ber of the American Association 


‘| Newspaper Representatives 


Nu-Way to Kane 


Nu-Way Corporation, Rock 
Island, Ill., maker of oil burners, 
has placed its advertising with 
Kane Advertising, Bloomington, 
Ill. Scheduled are trade publica- 
tions, dealer helps, catalogs and 
direct mail. 


Remington Rand Gains 
Over -all production of Rem- 

ington Rand, Inc., Buffalo, in- 

creased 


| with $166,808,877 the 


| year, James H. Rand Jr., chair- 


'man of the board and president, | 


| disclosed in the annual report. 
|Preliminary net income for 1944 
| was $5,200,000, compared to $4,- 
| 342,879 for 1943. 


-Hawkins Heads Art Club 

| Arthur Hawkins Jr., art direc- 
|tor with Alley & Richards Com- 
| pany, New York, has been elected 
|president of the Art Directors 


to $182,000,000 for the|}Club. Other officers elected were: 


fiscal year ended March 31, to set| Lester Rondell, Warwick & Leg- 


a new high record as compared 


ler, first vice-president; Harry 


previous | 


Rocker, Alley & Richards Com- 
pany, second vice-president; Gar- 
rett Orr, Outdoor Advertising In- 
corporated, secretary, and Wil- 
liam Longyear, Pratt Institute, 
treasurer. 


‘Mary Pentland Named 


Mary Pentland, public relations 
,and research executive, has joined 


|the National Association of Ice 
|Industries, Washington, D. C., 
as public relations counsei. Miss 


|Pentland, who recently completed 


|a nationwide survey for Compton | 


39 


Advertising, New York, and was 
formerly a consumer analyst for 
Fawcett Publications, will be lo- 
cated at the association’s newly- 
opened office at 535 Fifth Ave., 
New York. 


IMPRINTING 
FOLDING 


John a McElwain & Co. 


A DIRECT MAIL SERVICE 
Phones Webster 2336-7 
607 S. DEARBORN sT. CHICAGO 
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CED Plans Building Drive 
To Employ 9,000,000 


So that building work may be- 
gin as soon after V-J Day as pos- 
sible, the Committee for Economic 
Development, acting jointly with 
the American Society of Civil En- 
gineers, has called on 2,800 CED 
community and county chairmen 
to stimulate planning in their re- 
spective areas now. 

The engineers’ group has esti- 
mated that proper planning and 
blue printing done now will pro- 


In furthering the community 
| building plan, the CED took its 
fourth major step to encourage 
high level productive employment 
lafter the war. The CED previ- 
ously fostered programs designed 
to create more jobs in commerce, 
,industry and agriculture. 
Speaking of the need for 
|mediate blue printing of private 
construction, Malcolm Pirnie, 
ichairman of the engineering so- 
|ciety’s CED committee, said it 
|takes twice as long to get ready 
‘for a construction project as it 
'takes to build it. He declared 


’ | 
im- 


building when materials and man- 
power are released from war 
work.” 

Mr. Pirnie said that during 20 
prewar years from 1920-1939, the 
value of all new construction, in- 
‘cluding maintenance, averaged 
10.7% of the national income. 
| Adding the cost of delayed repairs 
| and general maintenance work 
|estimated at $5 billion to the $15 
billion of expected postwar con- 
| struction, would indicate an im- 
mediate investment of $20 billion, 
| he said. 

a % % 
Large department stores will 
|use television to help train sales 
| personnel and for employe enter- 
/tainment purposes, in addition to 
| using it for advertising, James D. 
|McLean, General Electric tele- 
|vision equipment sales manager, 


vide private and public works I , 
recently told executives of Gimbel 


Bros. stores. 

Mr. McLean said that three new 
stations will begin operation at 
| Boston, Indianapolis and Jamaica, 
N. Y., by the end of the summer. 
|G-E officials believe there will be 


ready for bidding the first year|there was “a shockingly small 
after the war totaling in value|amount of construction” ready for 
more than $15 biilion and will! bids now, and urged immediate 
create jobs for 9,000,000 workers. | planning ‘“‘so that we may start 


NIREAL WINNIPEG REGINA CALGARY EOMONTON VANCOUVER 


about 120 applications for video 


Williamstown 
© Clayton 
OF rankbavite 


If you're sold on the idea that you 
get Jersey coverage as a “bonus” from 
any Philadelphia newspaper . . . con- 
sider this: The Courier-Post reaches five 
out of six homes in Camden County. It’s so 
strong among the Jersey residents of the Philadel- 
phia market that its circulation in the Camden Trading 
Area . .. one of the best in the whole nation . . . is more than 
that of ALL THE PHILADELPHIA DAILIES COMBINED! For 
SALES IMPACT in this prosperous Camden market. . . repre- 
senting approximately one-eighth of the entire Philadelphia 
A.B.C. Trading Area in population and purchasing power... 
the Camden Courier-Post is a MUST! 


CAMDEN COURIER-POST 


REACHES 5 OUT OF 6 HOMES IN PROSPEROUS CAMDEN COUNTY! 


GEORGE A. McDEVITT COMPANY 
National Advertising Representatives 
PHILADELPHIA 


CAPE MAY o 2 
Petersburg 


NEW YORK CHICAGO DETROIT CLEVELAND 


GIBBONS KNOWS CANADA “at least 150” active television 
stations in the U. S. five years 
aovearisine =. J GIBBONS LTD. mencnanoisine after V-J Day, he said. There are 


stations now on file with the FCC. 

The department store men were 
told that two types of television 
will be of value to them. First, 
| television-by-wire sets at strategic 
‘store locations will increase the 
| pulling power of display windows, 
feature merchandise and direct the 
flow of traffic within the store. 
The same system could be used 
| for sales personnel training and 
|to provide entertainment. Broad- 
| cast television will be used by the 
large department stores to bring 
|product demonstrations into the 
home, he said. 

m wh % 


Competition in the radio receiv- 
ing set business after the war will 
be much stiffer than it was before 
c.vilian production was stopped, 
| the management of Emerson Radio 
|& Phonograph Corporation be- 
_lieves. The company points out 
|that many manufacturers who 
| have gained experience making 
| radionic parts for the military will 
enter the civilian market. Emer- 
son itself expects to add new lines, 
thus far having planned a medium 
price hearing aid, two-way radio 
sets for boats, electronic devices 
and equipment for industrial pur- 
poses. 


ok % ag 


Gaining status as a _ postwar 
competitor to the cotton market is 
flax, acreage of which has jumped 
in Canada from 8,000 to 42,000 in 
the last five years, according to a 
report in Linens & Domestics. 
Forty-three flax mills, it states, are 
now in operation in Canada. In 
Ireland the flax acreage has in- 
creased from 10,000 to 120,000 
acres in five years. 

Here in the U. S. the War Food 
| Administration has authorized an 
expenditure of $30,000,000 to plant 
5,000,000 acres of flax for flaxseed 
this year. This means a payment 
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of $5 an acre to farmers for the 
crop, a top. war item for the lin. 
seed oil it produces. 
co : a 

That nearly every British ay, 
maker will be producing new cap, 
“to some extent” by the end » 
1945, was predicted in Edin burgh 
recently by A. F. Palmer Phillips 
sales director of Vauxhall Motop. 
Ltd. He forecast that new 
| prices would be 45% over prewa 
levels. 

Mr. Phillips warned, howeve 
that over-optimism in the Unites 
Kingdom regarding the availapjj. 
ity of the first cars is unwarranted 
declaring that there will be 
new cars for pleasure-riding Bri. 
ons for the next two years 
The possibility of Americgy 
jauto manufacturers exploiting the 
|British market is not likely, My 
Phillips said, “because, according 
to my information, neither map. 
power nor materials are available 
in the United States.” 


An editorial in a recent iggy 
of Electrical Merchandising ists 
a number of things appliance dis. 
tributors and retailers hope yw 
be brought about in the new post. 
war era. These are, in part: 

“No more discount selling. 

“No more indiscriminate cre. 
tion of dealerships. 

“Lines with a_ sensibly 
number of models. 

“No more five-year warrantie: 

“FHA financing on modernizing 
jobs. 

“Appliances sold through deal. 
ers for installation in new homes, 

“Wiring allowances for range; 
and water heaters. 

“Sales training help from many- 
facturers and distributors. 

“High pressure promotion for 
farm electrification and help on 
farm equipment merchandising. 

“New products—home freezers 
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in the year just past. 
is among these: 


6 men’s clothing 


7 shoe stores 


As usual, it’s terrific. 


PAUL H. RAYMER COMPANY 
National Representatives 


$60 KC — 1000 WATTS 
COLUMBIA NETWORK 
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South Bend KNOWS What Hooper SHOWS 
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A prophet is occasionally honored in his own home tows! 
It’s proved by 118 leading local advertisers who used, with prof. 
a staggering total of days and hours of broadcast time on WSB! 


It’s 100 to 1 that the South Bend distributor of your product 


9 department stores 


stores 


10 furniture stores 
6 banks and financial houses 
8 building supply and real estate companies 


70 miscellaneous accounts, including food, 
drugs and hardware. 


They know a good thing when they hear it! And if you want® 
see something good, ask for a copy of our latest “Hooperatilg 
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i cremname [Drug Group Appoints iif: who held the position since "Cattleman’ to ABC ___|pany._ Waterloo, Ont. maker of 
e Tit. Four Executives The annual convention, as well pubaitcd tee tor tee body zeae Loyal Kelly, formerly with 
Joseph D. Bohan, vice-president |@S the scientific and veterinary Sknaiaias Cattle Saleuer ene. CKEY, Toronto, has joined the 
bh aut of Sterling Drug, Inc., New York; meetings, customarily held this tion, has been elected to member- staff of McKim at Toronto. 
W = S. ai: — ges — month, will be held by mail. ship in the Audit Bureau of Cir- 
end of pany, Ruppert, Vt., and John Nor- siehnittpndaitine lations. 
n burgh ton, vice-president of Lambert N S = IE CORN — HOGS — OATS — CHICKENS 
hillips Pharmacal Company, St. Louis,| Name Stevenson ’ i (lA CG 
Vlotor: have been elected to the executive| Panther Rubber Company, Sher- McKim Appointed P * 
’ Car committee of the Proprietary As-|booke, Que., and Chelsea, Mass.:| Kelvinator of Canada Ltd., To- | ? A 
DreWar sociation of America. A. K. Barta,| Prudential Assurance Company,|ronto, has appointed McKim Ad- L P 
with the association’s Washington | London, England, and McLean’s| vertising Ltd., Toronto and Mon-| & E 
wever, rip = week past — loos has | Cocoa Mills, Montreal, have placed/treal, to handle its advertising. | $ s 
Jnited een elected secretary-treasurer,|their advertising accounts with|The agency has also been na ed 
ilabil. succeeding Charles P. Tyrrell, re-| Stevenson & Scott Ltd., Montreal. | by DeLuxe Upholstering Coan CATE = eS aa ee 
ranted 
be no 
5 Brit. 
Nerican 
ing the 
ly, Mr 
cording 
* Man. 


/ailable B BOEING AT WORK—1944 annual re- 
port of Boeing Aircraft Company, 
Seattle, is the subject of this one- 
t issue H sme ad, running 600 and 1000-lines in 
9 lists BH 4) United States newspapers and three 
ice dis- Canadian papers on May 7. Agency is 
pe will N. W. Ayer & Son. 
W Post 
1 


driers, blankets, dishwashers, air 


+ conditioners, home heating equip- 
ment, etc., to sell to old customers 7 
small and create new ones. i 
“New developments in estab- 
ranties lished home appliances; automatic i 
-rnizing washers, ironers, irons, coffee j 


makers, toasters, advanced _ re- 
h deal. frigeration, new ranges, water 
heaters, sewing machines, vacuum 


rae cleaners, to obsolete millions of 
these appliances now in use. 
- manu. “Sensible figures as a guide to 
trade-in allowance values, to 
fon for @ avoid reckless giving away of | 
1elp on iy Profits in competition for replace- | 
ising, fp ment business. | 
reezers a 
Powell to Smith 
AN H. Powell Chemical Company, 
QQ F toronto, has appointed R. C. 


\\ Smith & Son Ltd., Toronto, to 
\ handle advertising. The current 
QQ) # campaign, featuring Asthmal, is 
directed to druggists and doctors 

vith copy in both English and | 

French. 
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Y ever before have people been so hungry for news. Never before have 

\ [QR PRACTICAL 

. SUGGESTIONS information, facts, day-by-day guidance been so important to everybody. 

that will help you to get 

omale had ° That’s why the demand for newspapers is at an all-time high...and why the reading 

th prj. | SMF better gas mileage 


1 WSBI of newspapers is at a new peak of intensity. @ Habitually, people turn to 


ENF longer tire life 
OF better performance 


their newspapers for most of their daily information...for news of happenings 
product . 


INF~ lower upkeep costs in their own community... for the vital details of what goes on around the 


world and on the far-flung battlefronts...and for guidance about merchandise 
Get a FREE COPY from 


any General Motors dealer and services offered by retailers and manufacturers. The war, with its host of 
or use the coupon below: 


new problems, its many and fast-changing regulations and restrictions, has 


' 
H if 
H is 3 
i> 48 merely accentuated people’s reliance on newspapers for complete news and 
° 
. ;e . . . *-* 
ies is information. @ It’s only natural, therefore, that today newspaper advertising 
should be the surest and most economical way to inform people of 
& your products and services, your wartime activities and postwar plans. 
N 


please print 
‘please print 


This advertisement, prepared by the Bureau of Advertising, A. N. P. A. s published by the Minneapolis Star-Journal and Tribune in the interest of all newspapers 


edition, containing 196 practical suggestions on wartime operation. 


“e""" CUSTOMER RESEARCH DEPT., ROOM 1841 
GENERAL MOTORS, DETROIT 2, MICH. 
Please send FREE COPY of 64-page “Automobile User's Guide" —new 
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Union Pacific 
Continues Series 


Praising Industry 


Omaha, Neb., May 9.— While 
other network shows undergo 
periodic changes in format, the 


“Your America” series sponsored | 


by the Union Pacific Railroad is 
rolling on successfully in its sec- 
ond year without a major change. 

The program, inaugurated in 


| January, 1944, was 
offer musical entertainment, to tell 


of individual enterprise. 
1945, the “Your America” 
grams are continuing to salute 
|} various American industries. 

“Your America,” which holds 


aired over 123 MBS stations from 
coast to coast, Sundays at 3-3:30 
p. m., CWT. 


Tributes from Governors 


governors of 12 western states and 
Palmer Hoyt, publisher 


opportunity.” Then during the 
remainder of 1944, except for holi- 


i 


eA 


designed to| forecast the postwar future. 

For its 45-piece orchestra and 
the public more about the western | 20-voice chorus, the program drew 
states served by Union Pacific, to|on a hitherto untapped reservoir 
promote the home-front war effort | of musical talent, people from the 
and to support the nation’s ideal; Omaha area who were semi-pro- 
During | fessional 
pro- | They 
| housewives and grocers, students, 
stenographers and salesmen. 
estro Leo Kopp, although a na- 
the distinction of being the only | tive of Budapest, considers himself 
network program regularly broad-|a midwesterner now, having lived 
cast from Omaha, originates|in Chicago from 
through facilities of KBON and is| came to Omaha last year. 


amateur musicians. 
railroad employes, 


or 
nclude 


Ma- 


1930 until he 


Employes Take Part 


Singing star of the broadcasts is 
Grace Nelson McTernan, daugh- 


of the|radio actor, 
Portland Oregonian, to pay tribute | the dramatic story of some World 
| to America’s pioneering spirit in| War II hero. 
developing the ‘“‘western lands of | Morse and the announcing 
likewise 
Omaha radio stations. 


As guest speakers on the half- | ter of a retired railroad conduc- 
hour show, the railroad asked the | tor and member of the Union Pa- 
| cific family. Elden Westley, Omaha 


each week presents 


Producer Lyle De- 
staff 
recruited from 
Ray Clark, 


were 


|\day programs on which no guest| Omaha radio newscaster, has a 
i 
weekly 


speaker appeared, the series sa- 


| luted a total of 34 separate Ameri- | reporter 
In each case, a| workers on the job. 


can industries. 
leader in the industry was called 


assignment as a 
interviewing 


roving 
railroad 


Although Union Pacific sells no 
'on to review its operations and! merchandise over the airlanes, it 


Yow iz 


Joe Driscoll is history-conscious. When he en- 
tered Weimar with Patton’s grd he wrote: 
“Napoleon Bonaparte, who fought at Jena and 
Leipzig, would have admired the progress of 
Lieutenant General George S. Patton's troops, 
for the great Napoleon had his ups and downs 
in these parts. The record of the 3d Army con- 
tinues to be one of unbroken success.” 

In December '42 he went to Pearl Harbor to 
spend a year island-hopping with the Navy. 
When he came back he wrote his 3rd book— 
“Pacific Victory—1945" (he still sticks to his 
story). Meanwhile he’d been giving Herald 
Tribune readers close-ups of those tiny Pacific 
islands—made them fit into the big picture of 
destined Pacific war developments . . . 

That’s an old chapter now to Correspondent 
Driscoll who has since watched 600 Navy guns 
blast the Normandy coast . . . watched a beach- 
head taken in the greatest of landing opera- 
tions .. . saw U. S. Rangers scale “impossible” 
enemy positions. 

Driscoll was bred to St. Louis police-report- 
ing, re-writing, feature editing, even city-edit- 
ing. Later he came to New York and became 
the cool chronicler of the seamy side—the siege 
of two-gun Crowley . . . the trial of Legs 
Diamond . . . the case of “Mad Dog” Coll... 
the Lindbergh tragedy. When Joe handled 


i 2 
of thew; Le ‘ A 
Big | iets Patrory of ppeennes 


psy: 
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them they read like classics, but those who 
knew him said he hated all that and would 
rather be writing of baseball ... or the Barry- 
mores... 

By May 1935 he was heading the Herald 
Tribune’s London Bureau . . . 4 years later, 
the Washington Bureau. Shortly before Pearl 
Harbor he became national correspondent. 
This took him on long missions—to Alaska, to 
fleet maneuvers. Out of this experience he 
wrote “War Discovers Alaska.” 


x * * 


War reporting is a sort of grim game to Dris- 
coll who likes to relate details of distant bat- 
tles to the American scene. As Patton’s men 
took the bridge at Saarlautern, he noted that 
“George Washington crossing the Delaware in 
a snowstorm to fool the festive Hessians had 
nothing on these modern Americans who 
sneaked over the Saar in a_pre-Christmas 
fog . . . Soon after dawn, as the night’s fo 
burned away, the Germans awoke to the sa 
fact that the Americans had been fighting an 
unconventional war, as if a night shift as well 
as a day side had been on the job...” 

Joe Driscoll’s plus war dispatches appear in 
almost any day’s 


Tribune 


Herald 


|has proof that the program pulls. 


| appointed 
| ager. 


When story-teller Westley read a 
war poem, “Conversion,” last Dec. 
31, the company received requests 
for 15,000 reprints of the poem. 
The letters came from 1,100 cities 
in the 45 states, the District of 
Columbia, the Bahamas and Ber- 
muda. 

Two booklets, “The West Has 
Spoken” and “A _ Salute’ to 
American Industry,” have been 


| given wide distribution, chiefly to 


schools. The first is a reprint of 
the texts of 12 state governors 
and Mr. Hoyt; the other includes 
salutes to various industries 
which have been featured on the 
program. A center spread in the 
industrial booklet shows the prin- 
cipal industrial tracts owned or 
served by Union Pacific in the 
West, and offers complete infor- 
mation in book form to those in- 
terested in industrial or commer- 
cial development in the territory. 


Containerboard Put 
on Urgency List 

WPB officials have placed con- 
tainerboard and sulphate wood 
pulp, for which there is a current 
high demand in paper, paperboard 
and other production, on the na- 
tional production urgency list. 

Benton R. Cancell, director of 
the WPB forest products bureau, 
said these products are urgently 
needed to meet the _ increased 
packing demands of the Army, 
Navy and essential industries. 


Begin Neon Manufacture 


With the retraction of WPB or- 
der L-29 prohibiting manufacture 
of neon signs, Artkraft Sign Com- 
pany, Lima, O., will resume pro- 
duction as soon as necessary ma- 
terials can be procured, probably 
within a few weeks. 


Taylor Promotes Ward 


Frank Ward, division sales man- 
ager of Taylor Instrument Com- 
pany, Rochester, N. Y., has been 
industrial sales man- 
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DOES NOT ROT CLOTHES . . . Because of Exclusin 
New Safety Ingredient Found Only in Veiol 


Yes! Veto —Colgate’s cream deodorant —is 
different any deodorant you ve ever used 

¢ it contains an exclusive ocw 
safety ingredient —Veto does wot rot clothes! 
‘What's more, V eto is safe for any oormal skin! 
Aad Veto say: moist io the jar— is easier to 
use! So use Veto regularly! Stop odor, check 
perspiration — safely! 10¢, 254, 39¢, plus tax. 
At drug and cosmetic counters. 


- 
- 
- - 
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Colgate, VETO @ ra 
OCTTUR FARCE Bonu 


INTRODUCING VETO—This is the in. 
troductory copy appearing in test cam. 
paigns in six markets for Colgate-Palm. 
olive-Peet's new Veto cream deodorant, 
Copy averages about 200 lines and js 
placed by Ted Bates, Inc. 


Dotted Line Elects 


S. Wayne Hickey, Simmon:- 
Boardman Publishing Corporation 
has been elected president of the 
Chicago Dotted Line Club. Pau 
Clissold, Bakers’ Helper, wa; 
named lst vice-president; Frank 
A. Lederle, Haire Publishing Com- 
pany, 2nd vice-president, and C 
R. Farmer, Oil & Gas Journal, 
secretary-treasurer. 


Empire Acquires Rohn 

Empire Advertising Company, 
San Francisco, has purchased the 
painted bulletin plant of the 
Frank A. Rohn Advertising Com- 
pany, Stockton, Cal. 


DIRECT 


from our own 


WASHINGTON BUREAU 


News — traveling at the speed of the tele- 


type — now reaches our City Editors direct 
from the San Dtego Union and Tribune-Sun’s 


Washington Bureau. 


It's another progressive step to further build 
and hold the kind of alert readership which 
makes good advertising profitable . . . another 
reason why YOUR schedule should cover this 


half-million market. 


UNION : 


Union Tri be, P 


and TRI 


BUNE-SU 


REPRESENTED NATIONALLY by WEST-HOLLIDAY (O., I"¢ 


— YORK + CHICAGO + DENVER + 
PORTLAND + SAN FRANCISCO + LOS 


SEATTLE — 
ANGELES 
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NetworksAttacked 
for Refusing Time 


to Evangelicals 


Chicago, May 8.—The National 
Religious Broadcasters, affiliated 
with the National Association of 
Evangelicals, meeting here last 
week, elected Dr. C. H. Churchill, 
puffalo, N. Y., president, and 
yoted to carry its fight to Con- 

ss, if necessary, for the right 
to buy radio time over the major 
networks. 

The group, representing about 
190 evangelical religious sects, 
also will continue to seek a larger 
share of the networks’ sustaining 
time devoted to religious broad- 
casts. Only the American Broad- 
casting Company at present allots 
some of its sustaining time to the 
evangelical sects. NBC and CBS 
policy is to give radio time only to 
those Protestant churches affili- 
ated with the Federal Council of 
Churches of Christ in America. 
Only MBS sells time on the air to 
religious groups, and restricts such 
programs to Sunday mornings. 


Asks Freedom of Speech 


“Freedom of religion and speech 
is being discriminated against by 
the radio networks,” according to 
Dr. James De Forest Murch of 
Cincinnati, member of the execu- 
tive committee. ‘Religious groups 
should have the same freedom as 
industry and commerce in respect 
to buying radio time.” 

Admitting that broadcasts by a 
“few religious racketeers” had led 
to the networks’ present policies 
against paid religious broadcasts, 
Dr. Murch said his group is setting 
up a strict code “to require a high 
level for all proposed broadcasts.” 


Religion Gets 5% of Time 


Both the National Religious 
Broadcasters and the Federal 
Council of Churches have made 
studies of religious broadcasts, 
each finding that such broadcasts 
by all churches on all stations cur- 
rently account for about 5% of 
total radio time. The evangelical 
group’s findings indicate that about 
two-thirds of that percentage is 
made up of sustaining programs. 

NBC’s policy is to allot time for 
religious broadcasts to recognized 
groups which most closely reflect 
the general beliefs of the Protes- 
tants, Jews and Catholics. Its posi- 
tion is that any member of the 
Federal Council will, in its broad- 
casts, give programs that are ac- 
ceptable to the large majority of 
all Protestant listeners. 


Keystone Elects V. P.s 


Keystone Broadcasting System, 
New York, has elected Naylor 
gers, western sales manager, 
and Mort Adams, stations rela- 
tions director, vice-presidents of 
the transcription network. 


National Box to Lewis 


National Box & Lumber Com- 
pany, Newark, manufacturer of 
Tt, beverage and carboy boxes, 
Nas appointed Lewis Advertising 
Agency of Newark to handle its 
account. Business papers and di- 
tect mail will be used. 


Dolbeare Named 


Carl B. Dolbeare has been ap- 
pointed sales manager of Kidder, 
a & Co., Grand Rapids, 
Mich. 


Albany Club Resumes 
The Albany Advertising Club 
has resumed activities after more 
than three years’ suspension. Ar- 
thur Perkins, Perkins Silk Shop, 
is president; Ted Woodland, ad- 
vertising manager, McManus & 
Riley, 1st vice-president; Frank 
T. McCue, advertising manager, 


Knickerbocker News, 2nd vice- 
president; Frank P. Tucker, Gen- 
eral Schuyler Fire Insurance Com- 
pany, treasurer, and Mrs. Eleanor 
Walter, Goldman & Walter agency, 
secretary. 


Geyer to Place PIB Ads 


U. S. Industrial Chemicals, Inc., 
New York manufacturer of Super- 
Pyro anti-freeze, has appointed 
Geyer, Cornell & Newell, New 
York, to handle advertising for 
PIB, new liquid insulation for 
motor car engines, batteries, motor 
boats, airplanes, and farm equip- 


ment. Copy will be prepared for 
newspaper supplements, national 
Magazines, special interest, and 
trade publications to introduce the 
product to the public and to deal- 
ers. Point-of-sale material and 
descriptive folders will also be 
used. 


Heads Shell Sales 


W. F. Mitchell, operations man- 
ager of Shell Oil Company of 
Canada, Toronto, has been ap- 
pointed general sales manager. N. 
Y. Knox, formerly vice-president 
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and general sales manager, has be- 
come vice-president and general 
manager of Shell Oil’s newly ex- 
panded operations in British Col- 
umbia, at Vancouver. 


SING ST MEOGRAPHING ] 
5 ; see AOS ee 
THE LETTER SHOP, Inc. 


431 S. Dearborn St., Chicago 5, 1inois 


“TO SEE 
WHAT HE 


COULD SEE’’ 


Bear or man, it’s often 
good to stop a moment 


and look things over. 


Lithograph by James E. Allen 


A glance around at the paper industry is encouraging on the whole. Of course, 
in the foreground we see that paper is still on the critical list. Conservation is still 
important, and will be increasingly so until the two wars end. But, on all sides — 


to be valuable 


to him and to the industry 


in peacetime too! 


All told there is lots of light in the 
view ahead. International Paper Company, 
220 East 42nd Street, New York 17, N. Y. 


a hearty and patriotic cooperation has manifested itself; cooperation between 
millman, distributor, printer. 


The paper user too has learned some valuable lessons. How to buy paper 
wisely. How important it is to fit paper more properly to the job. How to get the 
most out of the paper he buys. This knowledge, emphasized in wartime, is going 
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Fairbanks, Morse | 


Name Linked with 
Dealers in Copy 


Chicago, May 8.—Based on the| are dependable, honest-value farm | 


belief that “Two good names sell 
more than one,” 


_both institutional in type. 


The campaign is in two phases, 
The 
latest series is being run in state 
farm magazines. Each ad tells 


how the company pioneered a cer- 
tain boon to farmers, and briefly 


points out that its products today 


labor savers. 


Business Papers’ 
Ad Volume Gains 


| 


11.4% in April 


Chicago, May 9.—With export} Aero Digest (semi-mo).. . 
: Under a company | publications showing the biggest | Air Conditioning & Refrig- 
recent Fairbanks, | boost for the farmer’s nearby deal-| gain percentagewise, business pa- 


Morse & Co. advertisements are|er are listed the names and ad-| pers carried 11.4% more advertis- 
designed to link the established | dresses of qualified dealers in the| ing in April issues, compared with 
company name with the name of|state covered by that particular|a year ago, according to an Indus- 


the local dealer. 

To stamp the campaign with) 
sincerity, copy is signed by R. H. | 
Morse Jr., general sales manager | 
and member of the owning fam- | 
ily. The dealer is urged to pair 
his name with the 115-year-old 
reputation of Fairbanks, Morse, 
“to gain maximum customer con- 
fidence.” 


* WOOD. 


Well read and liked by the important men 
in a great industry—men who are work- 
img to achieve wood’s exciting future. 


PRODUCTS 


magazine. 

In a dealer trade publication 
campaign, the company builds its 
sales story around the number of 
dealers who have handled the line 
for periods ranging from 25 to 61 
years. Headlined, ‘‘Dealers Seem 
to Like Us!” the ads include a 
partial list of the long-time deal- 
ers and the year each took on the 
line. 

Agency for Fairbanks, Morse is 
Henri, Hurst & McDonald, Chi- 
cago. 


Names Walter Wiley 

North Atlantic & Gulf Steam- 
ship Company, New York, has 
named Walter W. Wiley Advertis- 
ing, New York, to handle its ac- 
count. 


trial Marketing of 
reports. 

Eleven papers in the export field 
reported a total of 956 pages of 
advertising in April issues, a 
25.6% gain over the 761 pages car- 
ried in April, 1944, issues. 

One hundred and seven indus- 
trial publications, carrying a total 
of 17,368 pages of advertising, 
compared with 15,843 pages last 
April, were up 9.6% in volume, In 
the trade group, 32 papers re- 
ported 3,650 pages, as against 3,- 
050 in April, 1944, a 19.7% ad- 
vance. Twenty-two class publica- 
tions carried a total of 1,995 pages 
of advertising, up 7.1% over the 
comparative total, 1,862 pages. 

The entire group of 172 publica- 


compilation 


tions reporting to Industrial Mar- 


Cuts training 
time 25% to 40% 


, Efficient Help... 


Train the ltustravox Way 


LAN NOW to train work- 

men, veterans and salesmen 
for production and selling jobs 
the Illustravox way. Because it is 
the ONE BEST WAY to train 
scientifically, Illustravox shortens 
the time needed to teach workers 
special skills. Double exposure 
(eye plus ear) assures quicker 
learning and greater retention 
value. In selling and distribution, 
too, Illustravox can help people 
do a better job. 


* *& Portable and inexpensive, 
Illustravox sound 
slidefilm projectors 
use records and slide- 
film to present your 
perfected training 
message in attention- 
arresting pictures and 
spoken words. Sim- 
ple to produce, easy 
to operate and eco- 
nomically duplicated 


Compact — 
easy to carry 


The ONE BEST WAY 
to train for: 


Increased production .. . this 
scientific training method ex- 
pands your output quickly. 
Improved employee rela- 
tions...tells company policies 
as you want them told. 


Introducing new products 
... reaches all phases of dis- 
tribution, dramatically and 
effectively. 


for mass distribution, Illustravox 
messages are effective in all types 
of training and selling. 


* & Field-tested and proved be- 
fore the war by leading industrial 


e 
Lllustrated 
Voice 


_»- 


concerns, Illustravox efficiency 
was further proved in military 
training programs. Army and 
Navy training schedules were cut 
from as much as six months to six 
weeks! 


* * Most effective, least ex- 
pensive, dramatic, yet accu- 
rate to smallest details, the 
Illustravox is ideal for all types 
of training. Over 75% of all 
sound slidefilm instruments 
now in use are Illustravox. 


* & & IIlustravox trains effi- 
ciently. . . always tells a uniform 
story .. . presents your message 
the ONE BEST WAY. For further 
information on how you can best 
utilize Illustravox in solving 
your training and educational 
problems write today to The 
Magnavox Company, Illustravox 
Division, Dept. AA-5, Fort 
Wayne 4, Indiana. 


ILLUSTRAVOX 


DIVISION OF THE M & | a VOx COMPANY - FT. WAYNE 


| 
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ows 
. . leg- 
keting carried a total of 23,969)of English coats of —_ = Ma- 
pages of ad copy, up 11.4% from/end “By Appointment complaint 
the 21,516-page total for April,|jesty, the King.” The Cot sor 
1944. For the first four months of | alleges that the require manu- 
1945, the group is 14.6% ahead of| notice showing Ragen sho type 0 
the similar ’44 period, with a total | facture appears in _ e ackage 
of 94,155 pages compared with|the back or side of t YY front 
82,147 pages. For this same period, | and is not visible from 
industrial papers are up 12.3% in ————— U 
ad volume; trade papers up 29.1%;| Burton to Syracuse a 
export publications up 17.5%, and Philip W. Burton, formerly pa 
class publications up 10.2%. the advertising staffs of See 
agrinseireme. & Gamble, Cincinnati, — with 
ny, Chicago, 
FTC Charges B&H Co company, ee San ve 
4 Ruthrauff & Ryan 4 assistant 
Misrepresents Brands cisco, has been nameartment of 
j e c A 
The FTC has filed charges | Professor in | of journalism 
: advertising, school 0 
against Benson & Hedges, New Syracuse University. 
York, stating the company falsely | > a 
represents its Parliament and Vir- ‘ 
ginia Round and certain other Studio Moves oreood, Cll 
brand cigarets as being of English; Underwood & Unce a moved 
origin and manufacture. cago illustration stuch ican Ave 
its office to 646 N. Michié 
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Better Packaging 
Materials on Way, 


Palmer Forecasts 


Chicago, May 8. — Postwar 
packaging will benefit from im- 
roved materials and machinery, 
put there are no revolutionary 
methods or near-miracles in sight 


yet. . 
That is one of the conclusions 
reached by Frank D. Palmer, Inc., 
Chicago packaging engineer and 
machinery manufacturer, follow- 
ing a tour of the country by re- 
search department members who 
set out to check personally a flock 
of “vague prophesies.” Findings 
are set forth in a 20-page folder, 
“Packaging Predictions,” now be- 
ing mailed out by the company. 
At least in the immediate post- 
war period, the company predicts, 
packaging will utilize the same 
eneral types of materials which 
are familiar now, but they “will 
be found unquestionably to have 
been improved as to heat-sealing, 
tensile strength, in the control of 
odors and in the elimination of 
the danger of imparting off-flavors. 


War Raises Standards 


Packaging standards which have 
been raised by wartime require- 
ments of overseas shipping will be 
reflected in peacetime packaging, 
the company declares. As an ex- 
ample, it cites sift-proof, vermin 
proof packages for flour and other 
milling products. Equipment for 
handling them “will be no more 
complicated than today’s equip- 
ment, and will require less floor 
space.” ; 

While constructive work has 
been done in the plastics field and 
the future looks bright, for the 
immediate future the cost factor 
may be expected to delay adop- 
tion of plastics for food and other 
products where cost is a prime 
consideration, Palmer says. Im- 
proved lamination of foil to other 
materials such as cellophane, plio- 
film, kraft and other papers “will 
greatly broaden its field of useful- 
ness.” Palmer adds that a number 
of products now packed in tin will 
appear in new carton shapes with 
sealed foil interiors. 


Improved Coatings Seen 


New coatings, combining wax 
with rubber and other substances, 
are expected to provide better pro- 
tective and sealing qualities for 
transparent sheets and paper 
board. New and improved heat- 
sealing lacquers with moisture- 
and grease-resisting characteristics 
also are forecast. 

Other postwar developments ex- 
pected by the Chicago company in- 
include: Caps for vacuum-sealed 
glass containers which may be re- 
moved without distortion; greater 
use of vacuum sealing in flexible 
containers; improved paper milk 
cartons; new cartons and machin- 
ery for ice cream packaging; man- 
ufacture of heat-sealed and paste- 
ealed bags from rolls; greater use 
of thermoplastics in heat sealing; 
and new, compact case sealers. 

Packages—and hence packag- 
48 Machinery—wil] play an ex- 
emely important part in the mer- 


thandising of most consumer 
Une the company concludes. 
_~ben the package will rest much 
if the im 


tit pulse-buying which con- 
. utes a high percentage of pur- 
hases by women. 
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In San Francisco during the | 
Peace Conference means 


SPACE OPEN STILL 


In the San Francisco Progress 
west's largest weekly 


—117,500 
CONTROLLED 
CIRCULATION— 


To Cover San Francisco during 
nference, write or wire 


SAN FRANCISCO PROGRESS 
35 Dolores Street 
San Francisco 3, California 


Sen Srancizes 


Commewwsty 


“Upon the machinery will de- 
pend lowered costs and increased 
opportunity to compete. These 
considerations will become even 
more acute as we advance in the 
peacetime economy.” 


Columbia Names Lewis 


Columbia Combining Company, 
Brooklyn, combiner and rubber- 
izer of leathers and fabrics, has 
appointed Lewis Advertising 
Agency, Newark, to promote the 
—— in the handbag and shoe 
eld. 


Comptone Enters Radio 
for Oculens Sunglasses 


Comptone Company, New York, 
in its annual summer drive for 
Oculens sunglasses, is entering 
network radio with sponsorship 
of Robert Trout’s newscasts on 
14 CBS stations, Saturday, 6:55- 
7 p.m., EWT, starting May 19. 
Program will be sponsored by 
Comptone for 52 weeks. 

From April to November each 
year, Comptone uses 33 national 
magazines and this year is in- 
creasing its list of business papers 


from eight to 10. Agency is Byrde, 
Richard & Pound, New York. 


Krumming Returns 
to National Export 


Paul R. Krumming, president of 
National Export Advertising Serv- 
ice, New York, who has been with 
the armed forces radio service, 
in charge of coordination of op- 
eration of overseas American ex- 
peditionary stations, for the past 
year, has returned to the agency. 

During his leave of absence, he 
was also associate director of the 
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radio division of the Office of 
Inter-American Affairs, Washing- 
ton, in charge of the government 
radio operation in the other Amer- 
ican republics. 


SIGHS OF LONG LIFE 
FOR QUANTITY BUYERS 


THE ARTKRAFT* SIGN CO. 
Lima, Ohio, U.S.A. 
The World’s Lergest Menvtecturers of 
All Types of Signs 


oneG US PAT OFF 


YOUR Post-War TRAVEL ADS 7 


f 


LL 


Prepared especially tor this 
campaign by Arthur Kudner, Inc. 
(Agency for Matson Navigation Co.) 


TOPS 


After a hard day of getting-on-with-the- 
war, travel advertisers wouldn't be human 
if their minds’ eyes didn’t conjure up the 
happy day when they'll be free to write 
advertisements like the one above. 

And when people can go places again, 
chances are such advertisements will 
again appear in TIME. For so many 
travel advertisers have found that TIME 
is the best way to reach America’s most 


WITH THE PEOPLE 


WHo 


traveled million families that TIME has 
been the leader in Travel, Resort, and 
Hotel advertising for nine of the last 
eleven years. 

And TIME will be tops in tomorrow's 
travel, too, For example, (TIME readers 
tell us in a recent survey) 71,000 TIME 
families expect to visit Hawaii within 
the next five years, and 304,000 are 
planning to visit T.H. someday.* 


ARE GOING PLACES 


*The record shows 89.000 TIME families have already visited Hawaii. 
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Urice to Kastor 

John T. Urice, for many years 
an executive of J. Walter Thomp- 
son Company, has joined H. W. 
Kastor & Sons, Chicago, to head 
the agency’s food account adver- 
tising. 


Ledwith Appointed 


A. B. Ledwith Jr. has been ap- 
pointed assistant advertising man- 
ager of Union Switch & Signal 
Company, Swissvale, Pa. 


33 WEST 42nd St. 
NEW YORK 18,N.Y. 


Dailies, Stations Mark 
V-E Day Throughout U.S. 


Confusion Causes 
Changes; Retailers 
Tie in with ads 


Chicago, May 8.—V-E Day was 
celebrated soberly here today, 
with bars closed, advertisers 
warning of the job ahead in the 
Pacific, and all media accepting 
this as the big day—except the 
Chicago Times, which insists yes- 
terday was the day of victory “as 
substantiated by the AP.” 

Warned yesterday by the AP 
“scoop” and by word that Presi- 
dent Truman would make an an- 
nouncement this morning, the 
newspapers and radio stations 
were prepared to carry V-E mes- 
sages long ago readied for the 
occasion. Excepting the Times, the 
newspapers ran many V-E ads— 
ranging from a few lines to a 


spread by Marshall Field & Co. 
Regular ads were not omitted. 

For its own V-E Day celebra- 
tion, the Times eliminated all ad- 
vertising in order to devote enough 
space to give full coverage to the 
end of the war in Europe. It had 
printed 65,000 copies when the AP 
flash came Monday morning, but 
immediately replated, and will 
make no charge to advertisers 
for the partial run of their in- 
sertions. 


Radio Ads Dropped 


None of the insertions in the 
Times today was on the subject 
of V-E assertedly because it 
hadn’t enough space to print all 
such ads and didn’t want to dis- 
criminate against any advertisers. 

As in other cities, the radio 
stations for the most part omitted 
commercial programs yesterday 


morning, resuming only when it 


“I think the conclusions drawn are 
most reassuring and are based upon the 
sound premise of a normal growth for 
this community, based en the prewar 
trend irrespective of the war stimu- 
lation.” 


—PAUL §8, ARMSTRONG, 
General Manager, California Fruit 
Growers Exchange. 


DESTINY 
IS SHAPING 


manufactories. 
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LOS ANGELES INTO A GOLDEN PEACETIME MARKET! 


By every measuring index available, Los Angeles is the market of tomorrow! 
None of the things which made it great in peace have been hurt by war. 
Discounting Los Angeles’ war industries, she is a new and mighty giant of diversified 


Climate, oil, agriculture, the tourist crop—these face no conversion problem. 


af Look to Los Angeles when you make your postwar plans. Ask for proof of why ... or call the 
nearest Hearst Advertising Service representative. 


became evident that Tuesday 
would eventually be the official 
day for celebration. 


TWO PITTSBURGH PAPERS 


OMIT V-E ADVERTISING 

Pittsburgh, May 8.—V-E Day 
passed quietly into this heart of 
the steel industry, although a con- 
siderable tonnage of paper floated 
down into the streets from office 
buildings where workers stayed 
on the job in between moments 
of spontaneous jubilation. 

Radio stations celebrated V-E 
Day by cancelling all commercial 
programs from 9 a. m. on, and 
the Post-Gazette, morning paper, 
eliminated all ordinary advertis- 
ing in favor of V-E Day copy. 

Only a modest amount of na- 
of V-E, assertedly because it 
cluding ads of the Burlington 
Lines, Time and Cunard White 
Star Lines. The Time ad, which 
appeared in 100 newspapers, and 
the Burlington ad emphasized the 
job still to be done in the Pacific, 
while the Cunard ad heralded 
“Dawn ... after the long night 
watch,” and concluded: “Great 
liners like the Queen Elizabeth 
and the Queen Mary will close 
the most thrilling chapter in sea- 
faring history ... end their mil- 
lion-mile, secret Odyssey . . . and 
once again announce the old fa- 
miliar ‘Sailings to Europe.’ ” 

The War Advertising Fund of 
Allegheny County, a voluntary 
group of firms and individuals 
formed to support the principal 
war activities of the community, 
rused into type with special ads 
headed, “Don’t forget those Japs! 
The war is only half over,’ and 
“We can stay on the job, buy an- 
other war bond, give a pint of 
blood.” 

In line with a policy worked out 
with retail merchants by Earl J. 
Gaines, advertising director of the 
Pittsburgh Press, the ad columns 
of that paper and the Sun-Tele- 
graph gave no indication of V-E 
Day whatever. Both publications 
carried the regular merchandise 
ads of retailers, without a single 
reference to V-E Day, and carried 
no national V-E Day advertising 
whatever. The “business as usual” 
plan was developed to prevent 


aave idy , 


ising Age, 
over-emphatic celebration of 
day, in line with the policy of yp. 
tail stores of keeping open for 
business as usual. 

American Oil Company (Amog 
rushed into action with outdoo: 
posters in the Pittsburgh area, anj 
perhaps elsewhere, showing ,; 
huge fist socking a Jap, with the 
legend, “One More to Go.” 

Iron City Brewing Company 
important local brewer, pulled g, 
unusual stunt which created ¢gp. 
siderable attention. Last night 
24-sheets, prepared in advange 
began to appear on local boarg; 
bearing the message, “A glorioy, 
victory—a grand beer,” and show. 
ing a reproduction of a news. 
paper with the headline, “Ge. 
many Quits.” Smith, Taylor 4 
Jenkins is the agency. 

Most retailers let their shoy 
windows stand without remak. 
ing, but Spear’s, important home 
furnishings and women’s weg; 
store, pasted prepared sheets ove 
the fronts of all windows, reading 
“Thank God for Victory.” 


ANNOUNCEMENT UPSETS 
ST. LOUIS PLANS 


St. Louis, May 9.—Premature 
announcement of victory in Europe 
caused some confusion among § 
Louis retailers. As a result the 
Post-Dispatch carried no adver. 
tising in its Monday issue, while 
the Star-Times carried regular re. 
tail copy. 

In Tuesday issues, the Globe- 
Democrat carried regular retail 
advertising, as did the Post-Dis. 
patch. Some special V-E Day ad 
ran in the Post-Dispatch. The 
Star-Times omitted all advertis. 
ing in its Tuesday issue except 
death notices. 

Radio stations here canceled 
most commercial programs on 
Tuesday. Daytime programs sched- 
uled after the President’s procla- 
mation were canceled except for 
news broadcasts. Some regular 
scheduled evening programs were 
broadcast, but commercials were 
limited to mention of sponsors, 

Most retail stores did not open 
Tuesday morning. The St. Louis 
Retailers’ Association announced 
by radio after the Presidents 


beyond South Carolina). 


On as ce 


There’s a plus value for advertisers in THE POST and NEWS & 
COURIER. While Metropolitan Charleston’s population of 157,857 
persons (42,665 families) are reading their 45,208 copies of these newr 
papers, 23,635 other copies are being just as avidly read in the rest of 
Charleston County and 22 other counties of Eastern Carolina. 
tremendous plus value for advertisers, It means that if you 
the Charleston papers vou'll sell it in half of South Carolina 
circulation of THE POST and NEWS & COURIER 69,843 Septem 
ber 30, 1944, ABC (including approximately 1,000 copies to subscribers 
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We News and Courier 


¥ MORNING 


REPRESENTED BY JOHN BUDD CO : 


Owners of Radio Station WTMA (NBC) 
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proclamation that employes of 
member stores were not to report 
for work. 


USE SAME AD SPACE 
IN CLEVELAND PAPERS 


Cleveland, May 9.—From a space 
standpoint, total advertising in 
Cleveland newspapers was not 
greatly affected on V-E Day itself, 
but on Monday the Cleveland 
press dropped all advertising, fol- 
lowing its first edition, and the 
News cut all advertising from all 
editions. ‘ i 

Retailers switched quickly from 
merchandise to victory copy in 
Tuesday morning’s Cleveland 
Plain Dealer, which carried noth- 
ing but V-E Day messages with- 
out changing its over-all adver- 
tising space. Stores used both 
special and merchandise copy in 
the two afternoon papers. 

Radio stations cut their regular 
commercials from the time of 
President Truman’s proclamation 
until midnight yesterday, but ad- 
yertisers were given the privilege 
of using special victory copy. 

Important outdoor advertising 
poards and virtually all main ar- 
tery boards were illuminated last 
night. 


STORES RUN COPY 


Schenectady, N. Y., May 8.— 
More than 60% of all retail ad- 
vertising was devoted to victory 
copy today in the 44-page morn- 
ing Gazette and the 36-page eve- 
ning Union-Star. 

All stores and businesses in the 
city closed, only the plants of Gen- 
eral Electric Company and Amer- 
ican Locomotive Company con- 
tinuing in operation. Services in 
the various churches marked the 
special day. 


PRINTS SPECIAL EDITION 


Columbus, O., May 9.—Although 
Columbus opened its churches, and 
closed its bars in compliance with 
orders from the state liquor de- 
partment, some celebrators made 
more work for an under-manned 
street cleaning force yesterday by 
xattering torn-up paper from of- 
fee building windows. 

With a one-line streamer in red, 
Victory,” the evening Columbus 
Citizen maintained its regular 
schedule yesterday and carried the 
usual volume of advertising. The 
evening Columbus Dispatch pub- 
lished a 40-page paper, a section 
of which carried ad copy of a V-E 
nature, expressing thanks for the 
end of the war in Europe, but 
pointing out that the Japs are 
still to be defeated. Today the 
Citizen published a 44-page paper 
containing a large war souvenir 
section with a history of the war 
and appropriate special advertis- 
ing. 


THEATERS GET BREAK 


Hartford, Conn., May 8.—The 
officially - designated V-E Day 
brought little of the tumultuous 
celebration that had been antici- 
pated here. 

All liquor places were closed 
and the city’s full police force re- 
ported promptly for duty today, 
out it appeared that neither ac- 
tion was necessary. All theaters 
*perated as usual, with business 
‘ported normal. The “brownout” 
he eliminated — easing one big 
itadache of the local theaters. 

All commercial programs on 
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Hartford’s radio stations 
canceled for the day. 


‘BUSINESS AS USUAL’ 


Los Angeles, May 8.—Reflecting 
the general West Coast attitude 
that the war with Japan is yet 
to be won, Los Angeles ‘“cele- 
brated” V-E Day with business as 
usual. 

Advertising agencies remained 
hard at work. Newspapers ran 
the usual number of pages and 
ad linage. Radio stations put on 
regularly sponsored programs, ex- 
cept in cases where special events 
broadcasts intervened. 

“Norman Corwin’s “On A Note 
of Triumph” radio show high- 
lighted the day’s special programs 
emanating from CBS in Holly- 
wood. The hour-long program 
saluted the Allied fighting man 
and all those who have worked 


were 


to bring about the victory in 


Europe. 


SCHOOLS SELL BONDS 
HONORING TRUMAN 


Kansas City, May 8.—Schools 
stayed open today, with the chil- 
dren prepared to put over a mil- 
lion dollar sale of war bonds and 
stamps as a special tribute to their 
neighbor from Independence— 
President Truman. The sale here 
is part of a statewide bond cam- 
paign in observance of the chief 
executive’s birthday today. 

Radio stations, putting commer- 
cial programs aside, scheduled 
talks by ministers and recorded 
prayers, one each hour, with a 
special broadcast this afternoon 
by the Community Church. The 
churches employed smail-space 
newspapser ads to call attention 
to special V-E services, a number 
of them to be held tonight. 


Kansas City stores tied in with 
appropriate advertisements in the 
Kansas City Star and Times, point- 
ing to the Jap campaign still 
ahead. The downtown stores 
posted signs proclaiming victory 
and notices that they would be 
closed today. While jewelry stores 
took out expensive window dis- 
plays, most shops either covered 
their merchandise or plastered 
signs or flags in front of the dis- 
plays. 


BURNS ‘MEIN KAMPF’ 


Des Moines, Ia., May 8.—Adver- 
tisements of local merchants, de- 
voted entirely to V-E Day and 
stressing that the Japs must still 
be licked, dominated today’s edi- 
tions of the Des Moines Register 
and Tribune. Younker Brothers’ 
department store ran a full-page 
ad, illustrated with a picture of 
Hitler’s “Mein Kampf” burning. 


Local radio stations canceled 
all commercials this morning and 
followed network shows except 
for occasional local pickups for 
special interviews. KRNT (CBS) | 
and KSO (Blue) started using lo- 
cal commercials during the after- 
noon, while WHO (NBC) em- 
ployed none until after 6:30 p.m. 


“WORLD-HERALD’ ADS 
PAY V-E TRIBUTES 

Omaha, Neb., May 9. — This | 
city’s major newspaper advertisers 
were prepared for V-E Day with 
special tributes to fighting men, 
the home front and the serious- 
ness of the job ahead in the V-E 
— of the Omaha World-Her- 
ald. 

Not a single celebration was re- 
ported in the city as Omaha’s 
V-E Day turned into restrained | 
observance, partly as a result of 
the early announcement and partly | 
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because of the V-E Day plan out-| 


lined by a_ special committee, 
headed by John Gillin Jr., presi- 
dent of Station WOW. 

The Associated Retailers of 
Omaha, the Chamber of Com- 
merce, the press, radio, theaters 
and civic organizations were rep- 
resented on the committee, which 
accented the theme of serious 
thanks and determination to finish 
up the war against Japan as soon 
as possible. 

All retail establishments were 
closed for the day. Taverns were 
closed for 24 hours, drug stores 
and groceries most of the day, 
and restaurants in the afternoon. 
War plants reported full produc- 
tion and little absenteeism. 


STEP UP EDITIONS 
IN ATLANTIC CITY 


Atlantic City, N. J.. May 8.— 
Eight pages of special V-E Day 
advertising were added today to 
the morning Atlantic City Press 
and the Atlantic City Evening 
Union, both published by Press- 
Union Publishing Company. 

Each paper printed a total of 
22 pages, instead of the usual 14 
for a Tuesday under wartime 


newsprint restrictions. Utilities 
and large retailers contributed the 
largest display advertising, de- 
voted mainly to spurring the war 
against Japan. 

The morning tabloid, Atlantic 
City World, printed 40 pages in- 
stead of its usual 16, with 25 pages 
devoted to V-E Day advertise- 
ments. The center spread was 
purchased by the city itself for 
display of Mayor Joseph Altman’s 
proclamation. 


Hotel Message Brief 


The Marlborough - Blenheim 
Hotels, in display advertisements 
in all the papers, said merely: 
“Thank God.” 

Station WFPG, local outlet of 
the Blue Network, carried several 
sponsored 15-minute sidewalk in- 
terviews during the day from the 
boardwalk in front of Steel Pier. 
Station WBAB, Columbia outlet, 
owned by the Press-Union Com- 
pany, broadcast a sponsored 15- 
minute sidewalk interview shortly 
after the announcement of V-E 
Day. 


USE SPECIAL DISPLAYS 


Milwaukee, May 8.—Depart- 
ment stores, defense plants and 


THE 
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GROCERY TRADE PUBLICATION 


Working Side by Side With 
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HOUSTON REPRESENTATIVE? 
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BURKE-KUIPERS & MAHONEY 


other advertisers keyed their copy 
to V-E Day in newspaper mes- 
sages today, while the department 
stores and other retailers pulled 
regular merchandise displays out 
of their windows and substituted 
special displays, including flags of 
the United Nations. 

Radio stations interrupted com- 
mercial programs for broadcasts 
of V-E Day programs. Bob Heiss, 
ace announcer for WTMJ, was 
dispatched to the top of the Hotel 
Schroeder canopy with a hand 
mike to relay the crowd’s reactions 
to peace news. 


‘TIMES-UNION’ USES 
ADLESS EXTRAS 


Rochester, N. Y., May 8.—Ad- 
vertising, moderate in volume, was 
generally “in the mood of the day” 
as V-E Day came to this city and 
Mayor Samuel B. Dicker led an 
inter-faith thanksgiving observ- 
ance of the event in downtown 
streets before assembled thous- 
ands, with all stores and liquor 
dispensing places closed for the 
day. 

When news was received yester- 
day that Germany had surrendered 
unconditionally, the Times-Union 
came out with an early morning 
six-page extra carrying no ad- 
vertising. It ran a front page two- 
column box explaining that it was 
necessary to eliminate advertis- 
ing and many features due to the 
newsprint shortage. Advertising 
was carried in subsequent regular 
editions, as it was in the Demo- 
crat & Chronicle. 


Commercials Ruled Out 


Today, when President Truman 
proclaimed victory, the Times- 
Union ran another six-page extra 
without advertising. 

Commercial programs of radio 
stations, disrupted by yesterday’s 
events, were largely eliminated by 
the stations today. WHAM car- 
ried no commercials from 9 a.m. 


until midnight. WHEC likewise 


eliminated commercials for the 
day using only the names of spon- 
sors. 

WSAY devoted all of V-E Day 
to its happenings, and the com- 
mercials used were in the spirit 
of the occasion. 


‘TIMES-STAR’ JUMPS GUN 
Cincinnati, May 8.—The Cincin- 

nati Times-Star stole a march on 

its afternoon competitor, the Cin- 


cinnati Post, yesterday in an- 
nouncing the end of war in Europe 
and running special V-E ads 


placed by both local and national 
advertisers. 

The Post, with a special edition 
made up, said it would not run 
the V-E copy until official word 
confirmed the surrender report. 
The morning Cincinnati Inquirer, 
with its first edition out at 10 
p.m., said it would run its regu- 
lar May 7 edition and would pub- 
lish a special V-E Day edition to- 
day following President Truman’s 
official announcement over the 
radio. 

All radio stations joined the net- 
works yesterday morning, with 
WCPO, only Cincinnati station 
without a network affiliation, 
hooking onto Columbia (WCKY is 
the régular CBS outlet). After 
noon, all stations went back to 
their regular sponsored programs. 

Although the damper was put 
on V-E Day-minus 1, half of the 
citizens celebrated, and confetti 
and ticker tape in the downtown 
area was heavy. 


KEEP REGULAR SCHEDULE 


San Francisco, May 9.—Adver- 
tising and merchandising in San 
Francisco on V-E Day, in stride 
with the townsfolk themselves, 
took the announcement thankfully 
and quietly, and stayed on the job 
as usual. 

The regular run of local ad- 
vertising appeared in San Fran- 
cisco dailies, with special V-E Day 
copy at a conspicuous minimum. 
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Only the radio logs were missj 
in the news columns. Pacific Grey. 
hound Lines, Standard Oil »& 
California and Acme Brewerig 
all of San Francisco, ran spegigj 
ads. 

In general, radio stations turneg 
their facilities over to  spegig) 
worldwide events, at least for pay 
of the day. Commercials wer, 
canceled or restricted. 

All retail stores except liquo 
establishments were opened 4; 
usual on V-E Day morning. Only 
official celebration, sponsored py 
the Junior Chamber of Commerce 
was an “On to Tokyo” mass meet. 
ing staged in the Civic Auditoriyy 
Tuesday night, with world leader 
participating. 


TWO PHILADELPHIA 
PAPERS REPLATED 
Philadelphia, May 8.— Despite 
the lack of official announcement 
of victory in Europe yesterday, 
the Philadelphia Evening Bulletin 
and Daily News both published 
hastily made-over V-E Day ed. 
tions, carrying a few V-E ads, 
The Inquirer and Record this 
morning carried a large number 
of special V-E ads, although few 
appeared to have been prepared 
long before hand. Most were 


straight composition jobs. Most 
stations eliminated commercial 
programs. 


BOSTON PAPERS 
CONFUSED BY V-E 


Boston, May 8.—V-E Day broke 
here somewhat to the confusion of 
advertisers, newspapers and radio, 

When the AP story came in 
yesterday morning, the Boston 
American, already on the streets 
with its first edition, replated; the 
Traveler hastily put together an 
extra early edition, and the Globe 
rushed out a news display filling 
the entire front page — unprece- 
dented for a full-size daily here, 

Morning papers today were 
virtually without any ads except- 


KFH -Wichita | 


Naturally, the war workers in this 
great aviation center are spending 
plenty of money. But, they’re also 
banking on their own future and on 
the future of Wichita to the tune of 
almost $200,000,000 in 1944 deposits. 


To solid-minded time buyers that’s 
about $3,000 for every family in 


CBS ¢ 5,000 WATTS DAY AND NIGHT 
CALL ANY PETRY OFFICE 


What’s Safer to Bank on than 
PLENTY OF MONEY IN THE BANK? 


KFH’s audience of 250,000...and it’s 
neither thriftless nor shiftless. 

So, it’s safe for you to bank on the 
buying power of “That Solid Section” 
for which KFH is the solid selling 
station of Kansas richest market! 


$180,755,183 in deposits 
were reported by the 7 
banks of Kansas Richest 
Market in the bank call of 
December 31, 1944. 
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ing insertions for the most part by 
distillers. Nearly all local de- 
partment store ads were Omitted. 
The afternoon papers, however, 
were heavy with regular advertis- 
ing by local stores and also car- 
vied a full-page ad by the Retail 
trade Board featuring a large “V” 
and a quotation from Abraham 
Lincoln. An earlier plan by the 
papers to omit all selling copy for 
the day, was abandoned. 

WNAC, WBZ and Yankee Net- 
work stations eliminated commer- 
cial programs most of the day. 


y-E ADS IN SYRACUSE 


Syracuse, N. Y., May 8.—Ob- 
grved in an almost Sabbath-like 
atmosphere, V-E Day received 
much attention in today’s news- 
paper advertisements, and spon- 
srs of radio programs devoted 
their own time to the significance 
of the day rather than to their 
merchandise and services, 


HITLER EFFIGY BURIED 


Springfield, Mass. May 8.— 
Most striking observation here of 
the war’s end in Europe was that 
made by the Deleporte Curtain & 
Upholstery Company by setting 
up a window display showing an 
efigy of Hitler in a coffin, with 
rolls of wallpaper and paint 
prushes scattered around the ex- 
pired fuehrer. 


‘KNICKERBOCKER NEWS’ 
PUTS OUT V-E EDITION 


Albany, N. Y., May 8.— The 
Knickerbocker News, Gannett 
daily, issued a special 40-page 
V-E Day edition Monday evening, 
containing many ads pointing out 
that the nation’s war job is only 
half done. Several others of the 
kind were run by the paper this 
afternoon. 

The Times-Union this morning 
notified readers that, because of 
space limitations, it had been un- 
able to place V-E messages by 
advertisers. It listed 27 advertis- 
ers—mostly local—who had pur- 
chased space for the occasion but 
who could not be accommodated, 

The special ad featuring a car- 
toon by Bill Mauldin, prepared by 
the War Advertising Council AA, 
April 16), was sponsored here by 
the Standard Furniture Company. 


DENVER STORES CLOSE 


Denver, May 8.—Uncertainty as 
to when V-E Day would be an- 
nounced led retail stores here to 
remain closed Monday. A few 
boarded up entrances and win- 
dows—which turned out to have 
been unnecessary. The celebration 
was quite calm. 

Stores opened as usual today, 
but a large number of restaurants 
were closed—leaving retail store 
employes with practically no place 
to get lunches. 


V-E ADS IN FT. WORTH 


Ft. Worth, Tex., May 8.—News- 
papers here carried a large num- 
ber of specially prepared V-E Day 
ads today. Very few regular sell- 
ing ads were run because of space 
limitations, 

Retail stores were closed yester- 
day, and night spots and liquor 


stores were closed yesterday and 
today, 


Bogner & Martin Moves 


Bogner & Martin, Chicago pub- 
lishers’ representative, has moved 
its office to 180 N. Michigan Ave. 


‘T keep abreast of the news over 
VFDF Flint Michigan.” 


eee 


Form Plant-Chem 


Plant-Chem, Inc., with offices 
in the Western Merchandise Mart, 
San Francisco, has been incorpo- 
rated to succeed University Hy- 
droponic Service, according to G. 
C. Gillan, president of the new 
company. Plant-Chem is a chem- 
ical plant food, manufactured orig- 
inally for education purposes, later 
for nurseries, and now for gen- 
eral consumer use. Gerth-Pacific 
Advertising Agency, San Fran- 
cisco, handles the account. 


Appoints Close 


The Times and News Leader, 
San Mateo, Cal., has appointed 
George D. Close, Inc., San Fran- 
cisco, as its national representa- 
tive: 


‘Traffic World’ Changes 


E. F. Hamm Jr., president and 
treasurer of Traffic Service Cor- 
poration, Chicago, publisher of 
Traffic World, has been appointed 
publisher of the corporation’s pub- 
lications. Emil G. Stanley, adver- 
tising director, has been elected 
vice-president and secretary, and 
Stanley H. Smith, chief of the 
Washington news bureau, was 
elected vice-president. 


Weber Joins White 


C. S. Weber, formerly with Os- 
born Mfg. Company, has joined 
White Advertising Company, 
Cleveland, as production manager. 
He was previously assistant ad- 
vertising manager of the Glidden 
Company. 


‘IM’ to Reward 
Editorial Work 


Industrial Marketing, Chicago, 
is sponsoring its eighth annual 
competition for editorial achieve- 
ment among business papers. En- 
trants under six classifications 
may be submitted from issues 
from July, 1944, to July, 1945, in- 
clusive, and 24 winners will be 
chosen. The contest closes July 
31, and awards will be made in 
September. 


Kane Rejoins Agency 
Maj. Arthur P. Kane, with the 
Army since August, 1942, has been 
released from active duty and has 
resumed his duties as president 
of Kane Advertising, Bloomington, 
Ill. He has been stationed at the 
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War Department headquarters, 
Washington, D. C. 


eran 


AUTHORITY 


Staff writers for American Restaurant Maga- 
zine are the industry’s outstanding authorities 
..-Leonore D, Freeman, quantity food stylist; 
Jessie Alice Cline, pees menu planner; 
Charles Wagner, kitchen engineer, and many 

rs. Your advertising surrounded by such 
au 8 their prestige, gains buyers 
faster. Write for details of merchandising 
service. 


5 SOUTH 
WABASH 
AVENUE, 


CHICAGO 
3, ILL. 


PAUL 


BLOCK & 


SENTINEL ) 


rs ‘ 
> Pease 


MILWAUKEE SENTINEL 


Wisconsin’s Only Metropolitan Morning Newspaper 


141,910 Daily 
ASSOCIATES 


...say exhibitors, show people, and the public. The 1945 
show, just finished, packed crowds like this into Milwaukee's 
mammoth auditorium during nine days from April 14 to 22. 

The success of this show indicates the Sentinel's leader- 
ship in Wisconsin's $350,000,000 outdoor market. All 
Wisconsin follows the Sentinel ...the state's only metro- 
politan morning newspaper. Sentinel coverage... and 
Sentinel high intensity reader interest of sports, vacation, 


Sentinel is your paper in Wisconsin. 
! Keep that fact in mind when you think of the Wisconsin 
market. 


240,732 Sunday 
NATIONAL 


fie sree ee 


and civic news prove more conclusively than ever that the 


REPRESENTATIVES 
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THE ADVERTISING MARKET PLACE 


3 


HELP WANTED 


The rates for this department are as follows: Ka - Wanted,” “Positions Wanted,” “Representatives Wanted,” 
n 


and “Representatives Available,” $0 cen 
fications (single insertion rates): % in., 


a line, m 
3.60; 1 to 3 in., $6.50 per inch. 


imum charge $2. Terms cash with order. All other classi- 


WORKERS SUBJECT TO PRIORITY REFERRALS MUST BE CLEARED BY THE USES OR OTHER AUTHORIZED CHANNELS. 


CAPTION EDITOR WANTED 


Leading school encyclopedia needs an 
experienced, topnotch caption writer and 
editor for a period of from one to two 
years. This is an exceptional opportunity 
with a major publisher in the field, lo- 
cated in the Middle West. 

A prime requisite is the — to trans- 
late technical jargon into simple, graphic 
statements that will explain photographs 
and diagrams in interesting fashion to 
children of the intermediate and upper 
grades. Other qualifications include a 
quick imagination, a flair for colorful 
writing, accuracy, and the ability to work 
easily with others. 

This editor will be responsible for an 
extensive, detailed program of caption 
writing. Working with artists and other 
editors, he will develop captions for illus- 
trations from first draft through to type- 
setter's copy. Compensation is open and 
will be sufficient to interest applicants 
having the highest qualifications. 

The strictest confidence will be observed 
in handling all letters, which should go 
fully into details of experience, education, 
and reasons for feeling qualified to han- 
die this work. 


Box 6123, Advertising Age 
100 E. Ohio St., Chicago Iti, I. 


HELP WANTED 
Agency Research Opportunity 
The man we are looking for will be 
able to step into our growing me- 
dium sized 4-A agency and organize 
our market and advertising research 
activities into a research depart- 
ment. Our agency serves Nationally 
known industrial and consumer ac- 
counts. Location Pittsburgh. Excel- 
lent opportunity to build a perma- 
nent future for yourself. Write us 
about yourself, your experience and 
salary expectations. 
Box 7336, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, III. 


A GOOD COPYWRITER 
Really experienced enough to fill an 
interesting job in a growing Chi- 
cago agency—assistant to president 
who himself writes copy. The sal- 
ary is substantial enough to interest 
a good man. 

Box 7308, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 
Advertising space salesman wanted 
by established leading business pub- 
lication, classified essential. Eastern 
territory, New York headquarters. 
Salary plus basis. Write giving full 
particulars of salary desired, experi- 

ence, etc. 
Box 7307, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 


HELP WANTED 


ADVERTISING SALESMEN 


Prefer previous experience general, 
industrial, trade journals. Consider 
ambitious, interested, veterans, be- 
ginners. Salary. Real future. Promi- 


nent company. 


Box 7234, ADVERTISING AGE 


330 W. 42nd St., New York 18, N. Y. 


Experienced movie man who can or- 
ganize, produce and handle distribu- 
tion of long-range educational and 
institutional film program. Position 
open covers complete handling of 
extensive internal and external pro- 
gram by a large, well-known na- 
tional organization. Give full experi- 
ence, age, photograph, present sal- 
ary. Inquiry will be confidential. 
Box 7319, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. Y. 


The Story 
of Sayid, 
the Scent Merchant 
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In Bagdad-on-the-Cuyahoga, which is 
also called Cleveland, there lived one 
Sayid ibn-abu-Aziz. His shop was an 
odoriferous oasis, for he trafficked in 
musk and frankincense, in nard and 
myrrh and attar of roses. Truly, the 
treasures of his booth could make a she- 
camel smell like unto the delectable 
Houris of Paradise. 


An ingenious fellow, this Sayid: ever in- 
venting new scents to which he gave ex- 
otic names, such as “Depravity” and 
“Aphrodite Uninhibited”. Yet, situated 
in The Street of the Pensive Pup—an al- 
ley off the main bazaar—none of the 
fashionable ladies patronized him. So he 
starved on crusts and the odor of spike- 
nard until... 


... there came a day when light dawned, 
in person of Muhammed Ali, a rich mer- 
chant. “My sad Sayid”, quoth Muham- 
med, “thou shouldst be in sooth a per- 
fume pasha, yet thou starvest. Praise thy 
precious wares over that powerful sta- 


tion, WHK! Then thy shop shall be 
crowded with opulent ladies, or I am 
veritably a monkey’s uncle.” And thus 
it came to pass . . . and Sayid is in the 


shekels . . . but plenty! 


Cleveland merchants buy more time over 
WHK than over any other station. 


Wi 


“RETAILERS' CHOICE IN 
CLEVELAND" 


Represented by Paul H. Raymer Co. 


United Broadcasting Co., Operators of 
WHK, Cleveland — WHKC, Columbus— 
WHKK, Akron 


ADVERTISING PUBLISHERS 
SALES AND MERCHANDISING 
POSITIONS 
FRED MASTERSON 
SINCLAIR-MASTERSON 
PERSONNEL 
310 S. MICHIGAN, CHICAGO 
20 YRS. ADV. EXPERIENCE 


ADVERTISING MANAGER 
Manufacturer of nationally distrib- 
uted window trim displays for ap- 
parel shops and department stores 
requires man with sound retail 
advertising background to create 
result producing ideas and copy for 
national trade journal—advertising 
and direct mail campaigns. Fine 
opportunity for young man to prog- 
ress with fast moving organization. 
Moving expenses paid. Send samples 
of work, state background, present 
salary, family and draft status in 
first letter. Display Corporation, 
357 East Erie, Milwaukee, Wis. 


ADVERTISING & PUBLISHING 
All Types of Positions 
Placements anywhere in the 
United States 
GEORGE WILLIAMS—Personnel 
209 8. State St., Har. 2063, Chicago. 


Advertising copy and layout man 
wanted to handle service work for 
leading Chicago business publica- 
tion, classified essential. Only part 
of day required to handle present 
volume of work and balance of day 
will be devoted to handling accounts 
of present or prospective advertisers. 
Good opportunity for development 
into full time space representative 
with exclusive territory and in- 
creased earning possibilities. Write 
giving full details of experience, 
salary desired, etc. 

Box 7305, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 
WANTED 
An experienced promotional and 
sales training writer. This is a top 
bracket opportunity involving a 
good deal of contact responsibility. 
It requires the services of a man 
with an established ability and solid 
experience as a commercial and pro- 
motional writer. Knowledge of train- 
ing film media is essential and film 

writing experience is desirable. 
Send brief history and require- 
ments to 

Box 7324, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, II. 


ARTIST: A “working” Art Director, 
versatile in layout and finished art 
primarily for industrial copy, is 
what our small department now re- 
quires. However, our 12 years of 
steady growth in serving a stable 
clientele permits an attractive start- 
fing salary plus security and a good 
future. Please write full details, 
sending pictures and samples—which 
we'll return, Convenient interview 
later. Welcome your checking lead- 
ing trade papers on our agency rec- 
ord. Wheeler, Kight & Gainey, Inc., 
74 E. Long St., Columbus 15, Ohio. 
Asst. Publisher—Part Interest 
Editor or ad man, under 40, capable 
of managing world-circulated, 56-60 
page, “ag” magazine and assist edit- 
ing new, South-wide consumer pub- 
lication. Good salary and substantial 
partnership interest (optional) if 
you can grow with this expanding, 
7-year old Texas firm. State qualifi- 
cations, education, all positions and 
salaries past 6 to 10 years; also 
draft status and health deficiencies, 
if any. Enclose snap shot. 

Box 7312, ADVERTISING AGE 
100 EF. Ohio St., Chicago 11, Ill. 


ARTIST for major airline. Experi- 
enced man or woman with creative 
ideas, capable of roughs, layouts, 
sales promotional pieces, production. 
Permanent position. Write fully 
stating minimum salary. 

Box 7314, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. Y. 


Advertising Age, May [4 


’ ae i] 


MANAGING EDITO) 
FOR 


Packaging Periodical 


Some 
Publishing Executive 
— POSSIBLY YOU — 


Can Grow and Prosper in 
This Position 


@ |f you are closely acquainted wit 
the packaging field and can offer expe. 
rience which indicates managing edit 
calibre, write us your qualifications j, 
some detail. In stating previous em. 
ployment and compensation do no 
hesitate also to name the salary yoy 
would require in changing positions, W, 
will judge by qualifications, not pre. 
vious earnings. Do not at this time 
worry about location of the job in re. 
lation to your present residence. 


The man we are looking for will be ca. 
pable of assuming editorial responsibil. 
ity on a publication covering all phases 
of packaging, design, merchandising, 
shipping. 
Write at once to Box 6125 
ADVERTISING AGE 
100 E. Ohio St., Chicago I, Ill. 


EDITOR 
for 
RADIO MAGAZINE 


covering dealers and jobbers of 
radio sets and electrical appliances, 
The man we are seeking may now 
be editing a house organ for a 
manufacturer of radio receivers, of 
acting as sales promotion manager 
of such a company. This is an un- 
usual opportunity with a large and 
successful publishing company. State 
all facts in first letter. 


Box 6120, ADVERTISING AGE 7 


330 W. 42nd St., New York 18, N. 


DIRECT MAIL 
ADVERTISING 


Creator - Commercial - Copywriter to 
take over advertising department 
old established firm in New York City. 
Must be original and have thorough 
knowledge of production. Sportin 
goods, Army and Navy goods an 
general merchandise. 


Box 6118, Advertising Age, 
330 W. 42d St., New York 18, N. Y. 
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THE BIRMINGHAM NEWS-AGE-HERALD STATION 
Represented Nationally by Headley Reed Company 
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Mavertising Age, May 14, 1945 


HELP WANTED 


MISCELLANEOUS 


POSITIONS WANTED 


ae HELP WANTED 
PT 
ising Manager—Chicago man- 
Mowarer in war work, established 
wostwar markets. Thoroughly ex- 
? fenced in advertising, sales pro- 


Trade Paper Representative 
Chicago publisher of two papers in 
food field will hire War Veteran as 
Junior Salesman to work with New 
York manager. Give usual details. 

Box 7322, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, Il. 


HEY! STAMP COLLECTORS! 
Chicago adman, quitting hobby, will 
sell U. S. coll. mint blocks, coils, 
ete., Val. $1,000. 

Box 7318, ADVERTISING AGE 


100 E. Ohio St., Chicago 11, Tl. 


—{DVERTISING LAYOUT MAN 


ive 
Crea manship important. Key posi- 


s 
flica ae ffed i 
jon in well staffed growing agency. 
Brcellent environment. Good oppor- 


tunity. Write in detail for interview. 
Box 7217, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Il. 


* -_— 
ted Experienced Agenc 
itive Wante gency 


Copywriter 
qualified by temperament to su- 
pervise work of others ... for 
midwest AAAA Advertising 
Agency handling national ac- 


ts exclusively. Our men 
or in -_ know of this ad. 
pox 7320, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Ill. 
ited with Wanted Art Director 
for AAAA Midwest Agency 
expe. handling national ac- 
Ng editor counts, wants creative ex- 
ations j, perienced art director capable 
‘ious of earning from $7,000 to $10,000. 
oe Our Art Dept. knows of this ad. 
do net Box 7321, ADVERTISING AGE 
‘lary you 100 E. Ohio St., Chicago 11, Il. 
ions, We 
not Pre- 
this time % 
>b in te. 
y BiG MIDWESTERN AGENCY 
i bec Py NEEDS TWO 
. 
II phases STAFF MEMBERS 
andising, 


Re position requires 
a top-flight creative man, capable of 
25 planning, writing and supervising the 
creation of campaigns from basic strat- 
egy to finished layouts. He will act as 
copy chief on a large account requirin 

national, trade paper and direct mail 
campaigns of a widely varied nature. 


He should be experienced in consumer 
meee: goods advertising. Experience in mer- 
ee chandising radio sets is desirable. The 

right man will find this job both chal- 

lenging and highly rewarding. 
INE = ACCOUNT EXECUTIVE 
ers of —The man required for this position 
lian may now be handling a small account 
oes, for a large gy or acting as an 
ay now account supervisor in a small agency. 
for a He will be the direct assistant of the 
, account supervisor In the administration 
on, = and contacting of a large, complex ac- 
anager count. He should be personable, ambi- 
an un- tious, @ good organizer and detail man, 
e and and possess the ability to get other 
3 men to produce for him. Cre- 
. State ative ability is desirable, but not a first 
consideration. Salary will depend on 
the caliber of the applicant. 
\GE 
N.Y. % 
IMPORTANT—Inasmuch as our ma- 
————— jor clients are leaders in basic industries 
ee which must inevitably expand over a 


period of years, the men who fill these 
positions are assured of a permanent 
association. There will be no "‘replace- 
ments when, as and if former employ- 
ees now in the service return. To the 
contrary, there is every indication that 
we will be looking for a growing num- 
ber of good men for a long, long time. 


Box 6124, Advertising Age 
100 E. Ohio St., Chicago 4, Ill. 


SALESMANAGER 
Seeking 


association with open- 
minded, aggressive organiza- 


tion. Prefer medium sized to 
] small manufacturer. Twenty 
1 years’ experience in sales, 


merchandising and advertis- 
ing. Age 42. Minimum 
$7500 plus bonus. 


BOX 6128, ADVERTISING AGE 
100 E. Ohio St., Chicago 11, Hil. 


— 


Wanted! 
Versatile 
Advertising Manager 


Largest manufacturer in its field, lo- 
cated in mid-western city of 200, 
Population, offers an experienced 
Progressive young man exceptional 
ree tunity, permanence and remuner- 
+ commensurate with ability. Must 
capable of taking over full man- 
nent of an advertising depart- 
tnowi Must have a sound basic 
moti edge of advertising, sales pro- 
- noeraga Public and employee rela- 
o &. Should be able to plan and 
—ve Preparation of direct mail, 
a organ, catalogs and employee 
poor $s. Must be able to write sin- 
ae and convincingly and coordi- 
rep| work with advertising agency. In 
ay state age, experience and 
| West Qualifications. Address Stewart 
Street” Room 2235, 135 South La Salle 


PURCHASING AGENT 
Experienced in printing processes 
with thorough knowledge of paper, 
stationery supplies and office equip- 
ment. Age 30-35. Send full details: 
draft status, non-returnable photo, 
and state salary desired. 

Box 7323, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. Y. 


REPRESENTATIVES WANTED 


Junior space salesman—Young man 
to work under eastern manager out 
of New York office, representing old 
established midwest publishing firm. 
Will represent two of the leading 
publications in the engineering and 
construction field. Excellent oppor- 
tunity for junior representative to 
build clientele and increase his earn- 
ing capacity. Salary open. Reply 
giving age, education, exp. and ref- 
erences. 
Box 7203, ADVERTISING AGE 

330 W. 42nd St., New York 18, N. Y. 


POSITIONS WANTED 


Versatile Advertising Woman 
Facile copywriter with executive 
ability and pleasing personality 
wants Chicago agency connection. 
Plenty of imagination, but can write 
down-to-earth copy where necessary. 
Sparks ideas. Used to working with 
agency. Now advertising manager 
with manufacturer. Fourteen years’ 
| "asta prom., mdsg., copy, 
edit. 

Box 7325, ADVERTISING AGE 


100 E. Ohio St., Chicago 11, Ill. 


COPY-CONTACT. 26, draft exempt. 
4-A agency experience on consumer 
and industrial accounts; also public- 
ity. Want connection with agency 
or publication (as_ staff writer). 
Available June 18. Chicago only. 
Box 7310, ADVERTISING AGE 


100 E. Ohio St., Chicago 11, Il. 


RESEARCH INVESTIGATOR 
HARTFORD, CONN. AREA 
Man, 33, draft exempt, 9 years ex- 
perience, can handle any type re- 
search work on assignment basis for 
adv. agency or research organiza- 
tion. Excellent references fur- 

nished. 
Box 7311, ADVERTISING AGE 
330 W. 42nd St., New York 18, N. Y. 


ADV. MGR. PACKAGE GOODS 
15 years agency and mfg. experience 
in foods, drugs and household. Plan 
and execute complete campaigns. Ex- 
cellent merchandising experience in- 
cluding premiums. Sales Prom. too. 
Available June 1. Age 36. 

Box 7316, ADVERTISING AGE 

100 E. Ohio St., Chicago 11, Ill. 


DO YOU NEED AN ASSISTANT? 


Young man, 23, good appearance, 
college background, with two years’ 
experience in newspaper, magazine 
and promotional advertising, desires 
> with future in advertising 

eld. 
Box 7313, ADVERTISING AGE 


100 E. Ohio St., Chicago 11, Il. 
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Kelley Moves 

Russell T. Kelley Ltd. has 
moved its Hamilton, Ont., office to 
447 Main St., East, where it oc- 
cupies its own buiiding. 


ADVERTISING ARTIST 


Must be experienced visualizer, able to 
do finished work and to direct other 
artists. Exceptional opportunity for 
right man. 


Flack Advertising Agency 


Member American Association of 
Advertising Agencies 


1110 Hills Bldg. 2-3129 Syracuse, N. Y. 


Faith Baldwin has put her in a lovely mood... 


 nceatiane aren 1 


Pais. OBS 


or Sea 


... take over now, Pond’s, 


your stage is set! 


» Chicago 3: Illinois. 


ys know she’s young! Her Jooks 
tell you. She’s pert... fresh as 
field flowers. You know she’s emo- 
tional. Her interests tell you. 

Even now, she’s being thrilled by a 
tale by Faith Baldwin, one of the 
famous names that crowd each issue 
of Cosmopolitan. 

Great writing makes great reading! 
And Cosmopolitan is packed with 


reading that touches the heart—feeds 
the fire of ambition — rouses dreams. 

So now, Pond’s, now that she’s 
reading Cosmopolitan, the scene is 
set for your advertisements. Keep tell- 
ing her how that ““Pond’s look” helps 
get girls engaged. 

Keep reminding her of the wonders 
your creams will work. And tell her 
about Pond’s “Lips” in the lovely 


[osmopolitan 


GREAT WRITING MAKES GREAT READING 


‘‘Beau-Bait’’ shade and “‘Dream- 
flower” Face Powder, too. 

She’s been living the drama drawn 
by Faith Baldwin. She’s been en- 
chanted by Sinclair Lewis. She’s been 
inspired by the other great writers in 
Cosmopolitan magazine. Remember, 
emotion makes wars, emotion makes 
marriages, and emotion! makes sales! 
*An advertiser in Cosmopolitan since 1913 


v 
Emotion makes Wars 
Emotion makes Marriages 
Emotion makes Sales 
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U. of M. Awards 
Go to ‘Harper's, 


Cooper and Casey 


Columbia, Mo., May 11.—The 
school of journalism of the Uni- 
versity of Missouri this afternoon 
awarded medals of citation for 
outstanding activity in journalism 
to Harper’s Magazine, London 
Daily Express and Washington 
Post; to Kent Cooper, execu- 
tive director of the Associated 
Press; Robert J. Casey, Chicago 
Daily News writer; Foster B. 
Hailey, editorial writer, New York 
Times, and William B. Freeland, 
Forsyth, Mo., editor and publisher 
of the Tancy County Republican. 
The awards were made as part of 
the school’s annual journalism 
week meeting. 

Each of the citations was based 
to a large extent on the award 
winner’s activities over a long 
period of years. 


‘Harper's’ Called Vital 


The award went to Harper’s for 
its 95 years’ leadership of and in- 
fluence on American thought and 


for its constant “vitality and sin-| 
cerity”; to the Daily Express for 
dynamic display of news, its ad- 
mirable plant building, its con- 
tinued circulation leadership in the 
face of war restrictions and its 
“sympathetic relations with Amer- 
ican journalism”; to the Post in 
recognition of its 70-year “reflec- 
tion of many facets of our national 
life,” its original contributions to 
study of American problems, and 
clear presentation of news “in 
handsome format.” 


Toronto Club Elects 

John D. Wilson, Frigidaire Prod- 
ucts of Canada, has been elected 
president of the Young Men’s Ad- 
vertising and Sales Club of To- 
ronto. Grant M. Soules, Ferres 
Advertising Service, was named 
vice-president; Ken W. Charters, 
M. C. Charters & Co., secretary, 
and Paul B. Young, Toronto Star, 
treasurer. 


‘Vet’ Is Canceled 


Vet, the new monthly magazine 
staffed entirely by veterans, sched- 
uled to appear June 1 (AA, April 
16), has been canceled due to 
WPB paper restrictions. 


Hutchins Elects V. P.s 


Max Enelow and John R. Max- 
well, with Hutchins Advertising 
Company, Rochester, N. Y., as 
copy chief and art director, re- 
spectively, on the Philco Corpora- 
tion account, have been elected 
vice-presidents. 


To International Derrick 

Edward J. Whetzle, formerly 
assistant advertising manager of 
J. B. Beaird Company, Shreve- 
port, La., has joined International 
Derrick & Equipment Company, 
Columbus, O., as advertising man- 
ager. 


Joins Grosset & Dunlap 

Hilda Livingston has been ap- 
pointed advertising and publicity 
manager of Grosset & Dunlap, 
Inc., New York book publisher. 
She was formerly in the advertis- 
ing department of Sonotone Cor- 
poration and with Tide. 


WEEI Promotes James 


Stephen James, assistant pro- 
duction manager of WEEI, Bos- 
ton, has been appointed an account 
executive. 


“Tonight 
| want to 


talk to you 


about... 


ul 


ESE words have a familiar ring to thousands of 
Southern New Englanders for they introduce a 
weekly report to the people of Connecticut by 
Governor Raymond E. Baldwin over the facilities 


of WTIC. 


Meeting modern day problems in a modern man- 
ner, Connecticut’s chief executive discusses questions 
relating to war production, 
food supply, postwar planning, the welfare of return- 
ing veterans, and the course of important legislation 
being considered by the law-makers of the state. 
Clearly, concisely, he gives his constituents a word 
picture of the work being done under their mandate. 


Naturally, it gives us a great deal of satisfaction 
to know that WTIC serves as an intimate contact 
between the Governor and the people of Connecti- 
cut. Constant striving toward greater community 
service has contributed immensely to the active 
interest of listeners in this area to the programs 


of WTIC. 


One more reason why WTIC is the dominant 
station in Southern New England. 


absenteeism, fuel and 


French Agencies 
to Be Reformed 
Under New Rule 


Paris, France, April 24.—The 
Comite d’Organisation des Profes- 
sions de la Publicite, founded by 
the Vichy government to control 
advertising practices, has been 
abolished and replaced by the 
| Office Professionel de la Publicite, 
run by the combined advertising 
agencies of France, and presided 
over by a director appointed by 
the government. 

This governmental appointment 
gives the new organization power 
to enforce its directives. 

The prewar days when cut com- 


service fees, dummy agencies and 
other blots on the French adver- 
tising picture were common are 
not expected to return under the 
new setup. Agencies must now 
charge for art work and market 
analysis instead of collecting only 
commissions and doing this work 
free of charge. Dummy agencies, 
set up by manufacturers to take 
advantage of media commissions, 
will no longer be allowed, but a 
client, if he desires, may still take 
half interest in his agency. Pay- 
ment in goods and financing of 


been prohibited by the new com- 
mittee, 


Uses Own Agency 


Meanwhile, all French govern- 
ment advertising has been placed 
with Agence Havas. This decision 
is strongly resented by other serv- 
ice agencies, but easily explained 
by the fact that the government 
owns 67% of the agency. 

French advertising agencies also 
are urging the government to per- 
mit radio advertising once more, 
by allowing private broadcasting 
companies to operate under some 
sort of government control. It is 
probable, however, that Radiodif- 
fusion Francaise which holds a 
monopoly on _ broadcasting, will 
keep that position, and that French 


advertisers by agencies also have) 


missions, undercutting in rates and | 


@ 


1945 
itsely 


Advertising Age, May 14 
broadcasting will pattern 
after the British system, 


Loose Cigaret 
Sales Ruled Out 


Washington, May 9. — Retaj] 
sales of loose cigarets, no matte, 
what the brand, was prohibited 
this week by OPA. 

The order, effective May yp 
also provides that retailers who 
formerly were required to sel] two 
packs of economy cigarets per sal, 
may now make single Package 
sales until Nov. 12. 

The current shortage of Stand- 
ard cigaret brands, OPA said 
stimulated the practice 
selling cigarets loose and curtajj. 
ing sales of full packages, At , 
penny apiece, the cigarets gaye 
the dealer a much better prog; 
margin than the same quantity jp 
unbroken packages. ; 


4,300 Enter GM 
Building Contest 


Registrants in the $55,000 ar. 
chitectural contest sponsored by 
the General Motors Corporation 
New York, in conjunction with 
Architectural Forum, have already 
passed the 4,300 mark, with rep. 
resentatives from every state 
Canada, Alaska, Hawaii and the 
armed forces overseas. Architects 
have the largest representation of 
2,300, with 341 from miscellaneoy 
and unclassified occupations. De. 
signers total 875, draftsmen, 34) 
and engineers, 221. 

The contest, announced earlier 
this year, is intended to promote 
ideas for better dealer quarters, 
Closing date is May 16, and en- 
tries will be judged in June. 


Hammett Appointed 


Lee Hammett, formerly vice- 
president and radio director of 
Simmonds & Simmonds, Inc., Chi- 
cago, has joined the Chicago office 
of Western Advertising Agency, 
as account executive and writer in 
the agricultural division. 


- > , 


ture. 


EVENING 


Represented by 


{NASHVILLE ) 


Every year, during “Iris Week” in Nashville, iris by the 
millions flaunt their colors in public plantings, along streets 
and highways, around humble ‘homes and rich. Twelve show 
gardens make Nashville a world-foremost center of iris cul- 
Thousands of other garden owners, devoting their 
efforts now to victory gardening, are still not neglecting the 
aesthetic, until the time when flower lovers from all over 
world will again flock annually to Nashville. 
vertiser will find two great newspapers thoroughly covering 


the field. 
NASHVILLE CITY ZONE POPULATION.....- 951,126 
NASHVILLE MARKET POPULATION.......--- 920,843 


ashville Banner The Nashville Jennesseal 
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Canadian Stores 
Close for 2-Day 
y-E Holiday 


nto, May 8.— Retail stores 
proughout the city closed yester- 
day immediately on receipt of the 
news that Germany had capitu- 
lated and were to remain closed 
until, Wednesday morning. 
Early editions yesterday of the 
Daily Star and Evening Telegram 
carried regular ads and news of 
the war’s end, but later editions 
neluded a large number of V-E 
ads. This morning’s Globe & 
yail carried only insertions pro- 
‘aiming the victory, omitting reg- 
ylar copy because of its inability 
to publish an enlarged edition. 
Regular radio programs were 
interrupted frequently Monday 
morning for special war an- 
nouncements. All commercials on 
CBC stations were dropped today, 
except for the Alan Young show, 
Bob Hope’s program and the 
‘Everything for the Boys” pro- 
ram. Commercial programs were 
also canceled by independent sta- 
tions. 


RUSHES HUGE SIGN 

Winnipeg, Can., May 8. — The 
Winnipeg Tribune set some kind 
of record Monday when a huge 
notice was painted on the side of 
the Tribune building an hour and 
{7 minutes after the Associated 
Press flash was received, announc- 
ing Germany’s surrender. It read: 
“Nazis are finished! On to Tokyo 
and total victory!” An hour and 
10 minutes later, a picture of the 
completed sign was being printed 
in the Tribune. 
The Tribune claims to have re- 
plated the paper and reached the 
street just 17 minutes after the 
fash came over the wires. 
First editions carried V-E Day 
advertisements of leading Cana- 
dian companies. 


Business Paper 
Readership Study 
Makes Headway 


New York, May 10.—Represen- | 
tatives of the American Associa- 
tion of Advertising Agencies, Na- 
tional Industrial Advertisers As- | 
sociation and Associated Business | 
Papers, meeting with representa- | 
lives of the Association of Na-| 
ional Advertisers at ANA head-| 
quarters here yesterday, made | 
some progress toward the ultimate 
aunching of a Continuing Study 

f Business Paper Reading. 

The NIAA and Four A’s repre-_ 
sentitives will put before their 
‘committees the ANA objectives 
or the study and these groups 
will determine how much accord | 
may be reached on them. The | 
tudy would be financed by the | 
ABP. Representatives of the four | 
associations will meet again at | 
ANA offices here on June 6. 
_ Fletcher Richards of Campbell- | 
“wald Company, Eastern division, | 
§ chairman, business paper com- 
mittee of the Four A’s, and J. S.| 
Apsey, Black & Decker Mfg. Com- | 
pany, business paper chairman for 
ny ANA. Bernard Dolan, Peter | 
A. Frasse & Co., represents the | 

4, and Arnold Friedman, | 
“Main Store Age, is research com- 


| 
| 


mittee chairman of the ABP. Ed-| 
ward T. Batchelder, secretary of 
~ ANA, called yesterday’s meet- 
ig. | 


eene Joins Hill | 
.. B. Greene, for the past 10 | 
ears advertising manager of Lan- 
‘en Medical Laboratories, Chi- | 
+ has resigned to join Ivan | 
ill, Advertising, Chicago. 

ins ‘American’ 


Catherine 


dvertic: Lanham, in charge of | 
~ te pg and publicity of W. H. 
ser, Inc., New York, has 


“ined the New York pr j 
" i promotion 
aff of American 


Magazine. 
P| 4 . 
= Mills to Silver 
napa Silver & Co., Chicago 
Y, has been appointed to 


_— advertising for Elam Mills, 
» Nour manufacturer, Chicago. 


Gass to Doremus 


F. P. Gass, formerly with the 
research and trade promotion staff 
of Glass Container ‘Association, 
New York, has joined Doremus & 
Co., New York, in charge of re- 
search. 


Joins Walter Lowen 


Roberta Dufton, formerly office 
manager, research director and 
sales service manager of Cine- 
Television Studios, has been ap- 
pointed department manager of 
Walter A. Lowen, New York. 


N. Y. Ad Women 
Reelect Officers 


New York, May 9.—Five new 
directors were elected, and the 
entire slate of officers for the past 
year was reelected by the Ad- 
vertising Women of New York, at 
the annual meeting held here last 
night. 

Newly-elected directors are 
Grace Johnsen, director of wo- 
men’s activities, American Broad- 
casting Company; Mary McClung, 
advertising director, New York 


Post; Mary Candace Tucker, pro- 
motion director, Charm; Helen 
Peffer, editor, Refrigerating En- 
gineering, and Kay Hardy, artist 
and writer. 

Officers of the club are presi- 
dent, Caroline Hood, director of 
public relations, Rockefeller Cen- 
ter, Inc.; vice-presidents, Eugenie 
C. Stamler, media director, Biow 
Company, and Lillian Jackman, 
public relations, Western Union 
Telegraph Company; correspond- 
ing secretary, Kathrine Welling- 
brook, owner, Wellingbrook Con- 


sumer Relations; recording secre-| 24 


33 


tary, Harriet Raymond, assistant 
advertising manager, plastics and 
chemical division, Celanese Cor- 
poration of America. 


Two Directors Continue 


Two directors, elected last year 
for two-year terms, will continue 
this year. They are Henrietta 
Amos, account executive, Abbott 
Kimball Company, and Helen 
Berg, merchandise manager of 
sales, the Barbizon Corporation. 

Installation of officers will take 
place at a dinner meeting on May 


newspaper during the year.” 


PULITZER AWAR 
IN JOURNALISM 


TO 


THE DETROIT FREE PRESS 


for the work done by Staff Writer 


KENNETH F. MeCORMICHh 


“For the most disinterested and meritorious 


public service rendered by an American 


in investigating and exposing legislative graft 


and corruption in Michigan 
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Rapid Shift to 
Civilian Economy 
ls Deemed Likely 


(Continued from Page 1) 


cent stiffening of resistance to “‘all- horse races, as well as the lifting 
out” demands of the military for of the curfew, but declared that 
‘limitless quantities of practically | the convention ban would remain, 
everything will be intensified, with|as will price, wage and tax con- 
civilian agencies adopting a sterner | trols. 

attitude toward military demands, He said that war production will 
‘either on their own volition or be-| decline between 10 and 15% in the 
‘cause public opinion will force| next three months, but that there- 
them to. ‘after the Pacific war will require 
| 5. There is a possibility that|production “not far from two- 
'the war with Japan may end with | thirds of the schedules of the first 
startling suddenness — that the) half of 1945.” 

|Nips may try to save what they 


Advertising Age, 


and Mediterranean theaters. Many | can from the wreckage before the | Appliances Promised 


of these will be merely on fur-|homeland and the conquered ter-| yr yinson also said that in ad- 


lough and will continue on into 
the Pacific, but about two-thirds, 
according to estimates, will be dis- 
charged. And it can be assumed 
that every possible effort will be 
made to have jobs waiting for 
them. 

3. The 


civilian economy is 


stretched to near the breaking) 


point, particularly in such cases 
as the textile field, while at the 
same time such civilian 
tions as transportation, which are 
vital to the war effort, must be 
given an opportunity to make 
needed repairs and replacements 


opera- | 


| ritories go the way of Germany. 
'This possibility cannot be con- 
\sidered by the military, of course, 
| but it must be taken into account 
lin connection with reconversion 
‘planning, since otherwise a sud- 
den cessation of hostilities in the 
Pacific might find business and in- 
|dustry unprepared to take up the 
slack as quickly as will be re- 
quired. 


Keep Convention Ban 


|dition to essential civilian items 
|needed in larger quantities, such 
as oil drilling equipment, locomo- 
|tives and railroad equipment, 
trucks, utilities and farm equip- 
| ment, “certain consumer items, 
/such as refrigerators and wash- 
|ing machines, will be started im- 
|mediately in moderate quantities. 
| Many minor electric appliances 
|and other durable and semi-dur- 
lable goods will start or expand 


POSTWAR PRODUCTION PARLEY—Conferring on postwar production. in 
the automobile field are Harry P. Nelson (center), chief of WPB's automotive 
reconversion division, Ward M. Canaday (left), chairman of the board of 


ae ec , | production.” 
In his interesting “question and; WPB will aid this conversion 
answer” report to President Tru-| process in five ways, Mr. Vinson 


Willys-Overland Motors, 


Inc., Toledo, and Charles E. Sorensen, Willys 
president. 


: /man, War Mobilizer Vinson an-| said: (1) By restoring spot au- 
if they are not to collapse. nounced the withdrawal of the ban thorization through district and| Food will continue to be scarce,|the Westchester County Publish. J eC! 
4. V-E Day means that the re-' on ornamental lighting and on) regional offices; (2) by revoking|he emphasized, but some radios,|ers, Yonkers, N. Y., has joined J adve 
orders prohibiting or restricting) washing machines, vacuum clean-|Hillman Periodicals, New York § mati 
” the manufacture of certain types|ers and furniture should be avail-|in a similar capacity On the Hill- Mi 
bé 'of goods; (3) by “open-ending’’| able within a year, with washers,| man Women’s group. pape 
the controlled materials plan so|refrigerators, and other tight) —— : pect 
that copper, steel and aluminum |items likely to get started first. Rubber Corporation = 
, * may be released to civilian manu-|“A few cars may be coming off | . an 
? 093 MILE | 6 AY esuen ‘facturers for, purchase in a free|the assenibly lines in six to nine Names Moser & Cotins tions 
] /market; (4) by removing “rating| months,” he added, but pent-up| Rubber Corporation of America § furtt 
- floors” from other items, to per-|consumer demand will probably | has appointed Moser & Cotins, § polic 
'mit delivery or production with- | not be met for at least three years.|New York, as its agency. The § com! 
out a special WPB priority; (5) | On the other hand, auto and truck |company plans extensive promo- to te 
by positive priority assistance to| parts should become more plenti- tion in September in newspapers, year’ 
small manufacturers and veterans |ful shortly, and gasoline supplies | Magazines and business papers, simil 
'so they can get needed materials| for civilian use should increase | first on foot-wear products and larly 
/and components. between 8 and 16%. later for rubber sundries. mitte 
Home building will probably ee Oe ° 
New Jobs for Majority continue far below potential de-/ Gem to Sponsor ‘Falcon NJ 
During the next six months, Mr. | mand, he said, with between 250,-| American Safety Razor Corp- 
Vinson said, 1,500,000 workers may | 900 and 400,000 new homes and| ration, Brooklyn, for Gem razor oT 
lose their jobs, and during the| apartment units likely to go up| blades, has signed with CBS for e 
following six months perhaps an- | in the next year. There will be no| weekly sponsorship of “The Ad- Ci 
other 3,000,000, but reconversion |easing of controls over prices, | ventures of the Falcon” on 70 sta- here! 
should provide most of them with | wages and other inflationary situ-| tions, beginning July 3, with more J 4.7 
new jobs, so that “unemployment, | ations, he said. |stations to be added later. Pro- abe 
much of it temporary, is not ex- ——_——_— ‘gram will be heard Tuesday at th 
pected to total more than 2,500,000 | : : 8:30-9 p.m., EWT, with James 
vat the end of the next 12 months, Jennings to Hillman Meighan in the starring role of 4 
compared with the present total Mathew J. Jennings, formerly | Drexel Drake. Agency is Federal heal 
of about 1,000,000.” with the advertising sales staff of | Advertising Agency, New York. one 
—YOU CAN'T PEDDLE 
the 
6-7, 
TO WESTERN MICHIGAN . 
gran 
‘NA 
serv) 
FROM THE “OUTSIDE”! = 
oper 
. . . . A’s, 
Yes, you might easily pedal to this section from | pans 
Chicago or Detroit, but you can’t peddle from there, | work 
by radio! Why? Because ALL outside stations give | ied 
up the ghost when they hit the fortress-wall of fad- sions 
ing around Western Michigan. | Sir 
Ae ae June 
So if listeners in this territory hold any attraction | form 
for you (and they do for others) you'll have to plan: 
come closer to get their ears. “Closer” means inside- ok 
the-wall. Listeners here have to tune-in Western ship 
Michigan stations—or none. Naturally the best- 
programmed station gets the audience, Dov 
In Kalamazoo, Battle Creek and Greater Western Gri 
Michigan, that station is WKZO, serving eighteen Wi 
counties with a daytime population of 630,762 = | 
people. In Grand Rapids and Kent County, it’s publ 
WJEF, serving a quarter-million people with the Florida’s progress is more than a trend ... it’s & Cy 
ane favorable frequency in the market (1230KC). an accomplished fact! Attested by increased a 
oth WKZO and WJEF are CBS. Both are pro- population, new industries geared for war and ing 
grammed for their specific areas. Both are owned ’ ‘ , , , Was 
by the Fetzer Broadcasting Co., and are sold in com- pounsetions grocnetion....itensined agetentinest ager 
bination at a bargain rate per thousand radio production, increased buying power, retail sales, licati 
homes. Together they offer complete coverage of bank deposits and postal receipts. Wi 
Western Michigan. gene 
e 
Let us send you the whole story—or just ask Free & Yes ... Florida’s phenomenal transition from a Feen 
Peters! seasonal play-ground to a year ‘round pay-ground new] 
; *Charlie Miller rode a bicycle 2,093 miles in six days at Madison is built on a solid foundation. ome 
Square Garden, 1898. | x 
, 1°) 
You can command complete coverage and Hes 
complete confidence in Florida’s three major Th 
ee J 1 As markets and their trading territories by telling pers 
iIntrs 
- your story in the advertising columns of Florida’s pred 
ces-von San oury three great morning dailies . . . at low cost. ews 
AMD KEWT COU 8 "6 z Easte 
Cut t 
1 Re : Ca 
| -lbdecrealt run 3 
| —_———. vent, 
Both owned and operated by Fetzer Broadcasting Company ee agus Bart 
Free & Peters, Inc., Exclusive National Representatives pei sllile Se desis York 


; 54 V ay it 7 5 7 Ave 
: ; , 
-, | Ties e Ea | De 
rae 4 ae cs \ 4 Se HEE i 
9 : SS eam es wo —— | P 
a - Ta ger , ‘' me any oe an = 4 if | Cc 
gi F oe eer ‘neg ee 
2 i Sa, a sill . a | 
e ‘ ios: : hiv Pe oa em: “ ek . : in 
' — — “ a », more 
r ~ a ar 4 = y a 5 a seis Sit an i _— Broo 
: . fick ts, ae aaa ” ; ee 5 ee é y . 
i ee ie eS 6 Be a 
a. So ae ee es c ee Ma * oe ‘ue: 4g 
es ‘ae ea a F ae “Sea ee a en ee = : 
ie {ja Er = BPs oe |, Fr 
ie | ee ps ae ae ii 0 
mS ; eee ke ae ae oe 
7 - een i inks i: 1? an the 
eer ee gS a er incre 
j i sii alas ' re a 2 yee hig : aN hie on ¥ on 
: ’ Ne leer /- a We 
| a. eS 42 bi _ | sente 
4 a SA eee ; er te my 
7. 25 el : a & \. only 
e F - the : 
| sales 
; theo! 
me adve 
ees ee - 
ind 
. 
a 
? ; 
a 
a ] 
va 
"Ss 
ney 
i 
oa 
7 ; 
, 
er , 
a 
all 
> 
me " 


ion. in 
motive 
ard of 
Willys 


P ublish- 
. joined 
’ York, 
he Hill- 


1ns 
America 
Cotins, 
y. The 
promo- 
Spapers, 
papers, 
cts and 


Icon 
Corpo- 
m razor 
CBS for 
“he Ad- 
1 70 sta- 
ith more 
r. Pro- 
Tuesday 
James 
role of 
Federal 
York. 


Mavertsing Age, May 14, 1945 


Dailies Will Sell 
‘competitively’ 
in Bureau Plan 


(Continued from Page 1) 
more than $50,000 a year. Mr. 
Brooks himself was approached 
for the sales director’s position, 
put declined. 


Research Is Stressed 


Although much of the talk was} 
off the record, AA may report that | 
the bureau’s efforts will be based | 
increasingly on the belief that “an | 
ounce of research is worth a pound | 
of salesmanship.” Bureau repre- 
sentatives will make a presenta- 
tion to, an individual advertiser 
only after thorough research of 
the sales potentialities of each of 
his products in each market. The 
sales division will operate on the 
theory that “there are no national 
advertisers,” and will try to show 
advertisers their advertising needs 
and opportunities in each market. 

In the process, the bureau would 
become a headquarters to which 
advertisers could turn for complete 
market data. 

Mr. Brooks urged the news- 
paper representatives not to ex- 
pect “results” from the new pro- 
gram for several months, at least, 
and asked them for their sugges- 
tions as to how the work can be 


furthered. He praised the new | 
policy of limiting members of the | 
committee in charge of the burens | 
to terms of one, two and three | 
years, and said that ‘new blood” 
similarly would be injected regu- 
larly into the sales and retail com- 
mittees. 


NAEA Members 
Reach 614 Mark 


Cincinnati, O., May 8.—Mem- | 
bership in the Newspaper Adver- 
tising Executives Association was | 
reported at an all-time high, 614, | 
at the semi-annual meeting of offi- | 
cers and directors here this week. 

Financially the NAEA is in very | 
healthy condition, Irving C. Bunt- | 
man, secretary-treasurer, reported | 
at the two-day session, held at| 
the Netherland Plaza Hotel May | 
6-7. Board members _ surveyed 
the association’s extensive pro-| 
gram of activities, including its | 
“NAEA Bulletin,” idea exchange | 
service, research projects, Bridge- | 
Phillips agency survey report, co- | 
operation with the ANA and Four | 
A’s, the Bureau of Advertising ex- | 
pansion.campaign, and important | 
work of the sales and retail com- | 
mittees. Henry W. Manz, Indian- 
apolis Times, presided at the ses- | 
sions. 

Since the annual meeting in| 
June has been canceled in con- 
formity with ODT regulations, | 
plans were made by the board for | 
continuing association work until 
such a meeting of the member- 
ship can be held. 


Dow, Jones Ups 
Grimes, Feemster 


William H. Grimes, editor of 
the Wall Street Journal, has been 
named editorial director of all | 
publishing activities of Dow, Jones 
& Co., publisher of the Journal, | 
and affiliated companies. Robert 
M. Feemster, director of advertis- 
ing for the Journal and Barron’s, 
was named assistant general man-_ 
“ger in charge of sales of all pub- 
‘cations and services of the com- 
panies, 

With J. J. Ackell, now assistant 
general manager in charge of all 
~perations, Mr. Grimes and Mr. 
femster are also members of a 


ee, formed central executive 
mmittee. 


Koppers Will Test 
Hex, New Moth Product 


Rg] White Tar division of Kop- 
iNtrod P2ny, Kearny, N. J., will | 
Prod ~ ge new mothproofing 
newepap%, With test space in| 
tenets of eight cities on the 
aa Seaboard from Connecti- 
Cut to Richmond, Va. | 
run 13 paign will start in June and |! 
Mention during the moth pre- 
ae S€ason. Agency is Batten, 
— Durstine & Osborn, New 


Senator George 
Asks Income Tax 
Cut Next Year 


Washington, May 10.—Another 
indication that war controls will 
be hard to maintain from here on 
out comes from the volume of 
discussions which has followed 
Senator George’s post-V-E Day 
suggestion that a substantial cut 
in income taxes be made next 
year, regardless of the state of 
the Pacific war. 

Administration leaders have 
leaped to their feet with assertions 
that such discussions are prema- 
ture and that taxes must be main- 
tained at high levels to prevent 
disastrous financial conditions, but 
it appears that the suggestion of 
Senator George, who is chairman 


of the Senate finance committee, 
will find much favor in Congres- | 
sional circles, and that the ad-| 
ministration will have real diffi- | 
culty in making its point of view | 
prevail. 

“We will have to adopt a new | 
viewpoint as to the taxes,” Sena-| 
tor George said. “Too many busi- 


nesses and individuals do not know 
now whether to retrench or push 
vigorously ahead. We must frame 
a tax bill that will induce them to 
push ahead.” 


Three Join MBS, Making 


Total Network 264 


By June 15, MBS will total 264 
affiliates with the announcement 
of three additional outlets. KVIC, 
Victoria, Tex., joins the network, 
effective immediately, operating 
on 250 watts, 1340 kc., and owned 
by Radio Enterprises, Inc. 

On June 1, KHAS, Hastings, 
Neb., and KGFW, Kearney, Neb., 
both 250-watters, join Mutual. 
KHAS is owned by the Hastings 
Daily Tribune, licensed to Ne- 
braska Broadcasting Company, 
and operates on 1230 ke. KGFW, 
owned by Central Nebraska 
Broadcasting Corporation, oper- 
ates on 1340 kc. 


Named Reynolds Director 


William T. Smither, head of the 
advertising department of R. J. 
Reynolds Tobacco Company, Win- 
ston-Salem, N. C., has been elected 
a director of the company. 
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Borden Will Shift HAROLD F. BARNES 


Cleveland, May 9. — Funeral 
from Blue to CBS rites will be conducted here for 


The Borden Company, New) Harold Freeman Barnes, 48, sales 
York, on July 6 is shifting “The! promotion manager since 1931 for 
Borden Show,” starring Jerry|General Electric Company lamp 
Wayne, from Sunday nights on the| division, who died yesterday after 
full Blue Network to Friday, 7:30-|a lingering illness. 

8 p.m., EWT, on the full CBS| Joining the company as a light- 
network. Latter spot is currently|ing engineer shortly after his 
filled by Anacin Company, New| graduation from Swarthmore Col- 
York, which is discontinuing “Fri-| lege in 1918, Mr. Barnes was ap- 
day on Broadway” on June 29. pointed to the publicity division of 

Borden may place another pro-| Edison Lamp Works in 1922. He 
gram on the Blue, Sundays at 8:30] activated promotional work for 
p.m., EWT, and is reported looking |“The Science of Seeing” in 1933, 
around for a show for this fall.|and was largely responsible for 
Young & Rubicam handles Bor-|the world-wide “Better Light-Bet- 
den, and Anacin agency is Dancer-| ter Sight’? movement. 
Fitzgerald-Sample. 


Emerson Radio Names LEONARD C. COX 


Grady & Wagner Fall River, Mass., May 8. — 
Emerson Radio & Phonograph Leonard C. Cox, for many years 

Corporation, New York, has named | Sales manager for WSAR, Fall 

Grady & Wagner Company, New River, died April 25. He was con- 

| York, to handle newspaper and nected with the station for 12 , 

|magazine advertising for radio| years when it was operated by 

| sets, effective June 15. Doughty & Welch Electric Com- 

| William H. Weintraub & Co.,|pany and continued with WSAR 
New York, which _ heretofore| when the Fall River Broadcasting 
handled the entire account, will|Company took over the station in 

|continue to place radio. , November, 1944. 
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Here’s a Worcester industry ready to of Worcester in relieving the lag in produc- 
take a million-and-a-quarter step to assure = tion employment which would otherwise 
postwar stability in terms of trolley coaches, almost certainly occur between cessation of 
street cars and railroad passenger carrying § war and resumption of what is believed to 
equipment. Management labels the project be large scale, peace time business. Thus it 
“a large contribution to the nationaleconomy ~ will aid in assuring continued employment 
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circulation: over 


235,125. City and 
440,770. 


Blanket coverage of this market is 
available with the Telegram-Gazette's 


130,000 Daily, and 


80,000 Sunday. City Zone Population 


Retail Trade Zones 


Pullman to Spen 


$1,250,000 Here 


Modernization Program Will Speed Output 
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to those now employed and also aid the 
ability of the company to offer more prompt 
employment to returning servicemen.” 


Remember this is sound evidence — and 
added evidence — of Worcester’s continu- 
ance as a major market at current. war pro- 
duction levels. 
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Marauder Group 
Wants fo Write 
an Ad—for You 


(Continued from Page 1) 
ists, script writers, copywriters, 
newspapermen, etc.” 

AA Service Praised 


“Perhaps it was your pony edi- 
tion for servicemen, your employ- 
ment service for discharged vets, 
and your general benignity toward 
advertising men in the service 
that brought this to your desk,” 
says Sgt. Moseley. “Anyway, you 
are in a position to render us a 
service and we would appreciate 
your assistance.” 

This seems like a remarkable 
opportunity for some advertiser to 
give a group of servicemen a lift 


|of no mean proportions, and at the 
| same time to garner some prestige 


and good will on his own account. | 
this has been sent. 
opportunity. | 
Correspondence should be ad-| 


|We hope 
AGE will 


readers Of ADVERTISING 
seize the 


dressed to S/Sgt. Smith W. Mose- 
ley, 14148156, 


Postmaster, New York. 


| At the same time, C.W.O. 
Charles E. Wolff, Battalion In- 
formation and Education Office, 
/614 Qm. Bn. Hq., APO 772, Care 
| Postmaster, New York, reports 
|that so much interest has been 
ishown in advertising at his post 
(location unknown) that ‘“‘we in- 
tend to start a few classes in the 
fundamentals of advertising as 
soon as we can get adequate ma- 
terial to give the interested serv- 
icemen a well-rounded course.” 


Writes for Presentation 


He requested a digest of the ma- 
terial contained in the AA visual 
presentation, “The New Challenge 


559th Bomb Sq., | 
{387th Bomb Group, APO140, Care | 


| Burma,” Sgt. Sherman S. Lurie, 


|tual working proofs of campaigns 


to Marketing, Advertising and 
Merchandising and Advertising 
Media” for use in class work, and | 
AA readers | 
who have material which they be-| 
lieve might be useful to this class | 
would earn the gratitude of the! 
group by supplying such material. | 


And from “somewhere in 


42045600, 25th Medical Depot Co., 
APO 218, Care Postmaster, New 
York, writes that ‘fa dozen or so 
G.I.’s have enrolled in a course 
in advertising which I am giving 
under the sponsorship of the 
Army education program. 

“While the Army has supplied 
a fine basic text,’ he says, “I feel 
that I could make the course of 
highly practical value to these 
boys if I could garner some ac- 


in black and white, radio com- 


mercials, scripts, trade advertis- 
ing or booklets in any stage of 
work. 


“These men are used to realities 


and facts. They are not students 
in the academic sense of the word, 
but men who are interested in 
either starting a small agency 
after the war or looking for spe- 
cific types of advertising special- 
ties. Any agencies or advertising 
men who can contribute any ma- 
terials will really be giving us a 
lift that will. be highly appre- 
ciated. . . I’m sure many of your 
subscribers will be glad to help 
out, 

“First class mail will reach us 
in about two weeks.” 


Leaves Commerce Post 

Russell C. Duncan, deputy di- 
rector of surplus sales and mer- 
chandising for the Commerce De- 
partment, will resign May 21 to 
return as head of R. C. Duncan 
Company, Minneapolis, after four 
years of government service as a 
dollar-a-year man. Mr. Duncan 
decentralized sales of surplus con- 
sumer goods to 11 regional offices 
through eight commodity divi- 
sions. 


‘The Rotarian was included in our advertising schedule 
after analyzing inquiries received from our first test 


ads,” says Mr. Magnuson. 


“Through these ads in The Rotarian, we have reached 
business executives who buy our Coatroom Equipment 
for plants and offices. Gratifying to us is the fact that, 
in addition, we are receiving inquiries from men who 
will be influential in buying our Checkroom Racks for 
their local schools, churches and institutions after 


the war. 


“Our Rotarian advertising is giving us this extra 


return in the way of postwar prospects.” 


This is typical of comments from national advertisers who are 
using The Rotarian—a timely monthly magazine reaching key 
businessmen who buy and will influence postwar buying for their 
businesses, their homes, and their communities. Send today for 
facts and figures about this uncovered executive audience (now 
over 200,000 net paid) and how to reach it effectively and eco- 


a = & 


nomically. There’s no obligation. 


COMMUNI 


TY 


~ Rotarian o 


35 East Wacker Drive, Dept. 11, Chicago 1, Ill. 


204%, ¢ 


Write for 

ataleg 
Sheet showing 
PETERSON 
Checkroom 
Equipment, 
Office Valet 
and Home 
Valet Ward- 
robe Racks. 


CHICAGO 5, ILL. 


Answers All “Locker Problems” 


Space-saving—occommodates |2 in 5 ft. (or 
24 back-to-back section) 1 Sci 
Sanitary—keeps wraps dry and "‘in press.” 

Available Now—Prompt deliveries from stock. 


pe 5 


om at 


The most complete line of mod- 
ern wardrobe equipment 


VOGEL-PETERSON CO. 


“The Checkroom People” 
624 SO. MICHIGAN AVE. 


PETERSON Locker Units 
ore replacing lockers 
everywhere because 
they save floor space, 
or double locker room 
capacity, keep wraps 
“in press" and exposed 
to light and air,—pro- 
vide each employee 
with a spaced coat 
hanger, a hat shelf and 
a 12” x 12” x 12” lock 
box. Rigid all-wood 
and tempered pressed 
wood construction. 


built. 


A half-column advertt 


prepared and placed t 


sement from The Rotarian 


y Ross Licwel.yn, Chicago, 


Iilinots, advertising agency for Vogel-Peterson Co 


New York Office: 125 East 46th Street 


New York 17, New York 


Detroit Office: 7338 Woodward Avenue 
Detroit 2, Michigan 


Pacific Coast Office: 681 Market Street 


San Francisco 5, California 


A&P Advertisiig 
Allowances Ci'ed 


in Trust Suit 


Danville, Ill, May 10. Thd 
anti-trust division of the  epay 
ment of Justice has_ ini duce 
more than 1,000 exhibits 4 fe, 
eral court here in its e' ort ; 
show that the A&P and sub 
sidiaries and officials have » ono; 
olized or tried to monopoliz. trag 
in violation of the Sherm » 4; 
(AA, April 30). 

In the past 10 days the ern, 
ment has pointed especica y 
advertising discounts A&P - |les 
edly receive d—discount: no 
granted to A&P competito: 

Richard Wheatley,  presiden; 
Wheatley Mayonnaise Compan, 
Louisville, testified yesterday tha 
in 1942 his company gave such a; 
allowance to the chain and smalle 
ad allowances to A&P competitors. 
Walter Jarman, advertising and 
merchandising manager, Virginis 
Dare Extract Company, Brooklyn, 
N. Y., said his firm made an offe; 
to the chain that was the same 
as Virginia Dare offers to jobbers 
and another official said the cred 
granted A&P was not given to any 
other Virginia Dare customer j) 
at least one area. 


Packers Testify 


| Officials of the Capital Cit 
| Products Company, Columbu: 
/maker of Dixie margarine, admit. 
| ting they had _ granted = special 
|quantity discounts to A&P, 
;serted their company had bene. 
| fited from arrangements unde 
|which discounts may be granted 
| for quantity sales. 
| Last week the government sub- 
;mitted a letter allegedly written 
|by an A&P official in 1936 in- 
| structing A&P buyers not to give 
| preference to Procter & Gamble 
|because the soap manufacturer 
|had refused to continue to grant 
| A&P a discount on purchases. 
| Witnesses for several packing 
/companies have been called 
| testify concerning allegations A&P 
|induced them to submit special 
low price lists on meats and other 
| products. Some witnesses admitted 


ersonr 
re acce 
eing s 
en rec 
iressee 
ewals 


| price lists submitted to A&P were HM, 


|/not submitted to other retailers. 
| Justice officials also sought to 
|show that profits derived from 
|Woman’s Day were used to carry 
;on campaigns to destroy competi- 
tion. They showed that the A&! 
had built up the magazine fron 
|a free 800,000 circulation in 1931 
ito a paid circulation of 2,200,00 
| by 1941. 


Ohio Dailies’ Ads 
Increase Their 
Sales of Space 


Cleveland, May 8.—Ohio news- 
|} papers which are members o! the 
| Ohio Select List have sold $5,001 
| worth of extra advertising in the 
| past six months as a direct result 
of their 1945 ad campaign in Ap- 
| VERTISING AGE and other ad an 
| marketing publications. The pape! 
|have a $10,000 promotion bu: get 
| for use in part for direct m: 
| A preliminary report on th. re- 
/sults of the promotion was ub 
|mitted at a wartime confe: nc 
| of the membership here yeste: a) 
|The Sidney News was elec 
/member, bringing the Ohio © ‘ect 
be total to 50 newspapers. 

Edgar Koehl, Ashland T S- 
Gazette, reported that 10 al 
town dailies in the state ha\ p- 
plied to the FCC for licens: + 
operate FM stations postwa) 


PARDON !5S 
Some New Custom :'s 
Are Waiting For 018 
if your business is in some’ int 


to eat or drink 

. . . OF something to wear, or 5 
about anything. Here’s a rm <¢! 
that really responds to the “in 
tion to buy.” For the Negro KS 
to his race press with confi ce 
and loyalty. Your advertisi in 
these papers can win the res; “5° 
and regular patronage of this »'!- 
lion dollar market. Get the fac © 
some of the success stories bu °Y 
advertising in this live field. op 
a letter or post card today to 


Interstate United Newspapers "° 
545 FIFTH AVENUE, NEW Y ** 
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ay Restricts 
Ny 2rseas Copies 
of Publications 


Was ington, May 10.—The Navy 
nepariment has issued regulations 
n blication subscriptions to 
is personnel of the Navy, 
Corps and Coast Guard, 


vers 
Jari 


dressees are solicited shall not be 


mailed in fulfill- 
ment of subscriptions which are 
unexpired on the effective date of 
this order shall be accepted until 
the subscriptions expire. 

“6. Publishers mailing copies | 
in accordance with the foregoing 
shall include with the address a} 
certificate reading: ‘Mailed in| 
conformity with P. O. D. Order 


e equirng that subscriptions be ac- No. 27851.’ Copies not bearing this 
i eptec only “in fulfillment of writ-| certificate should promptly be re- 
n en requests initiated by the| turned to the publishers.” 
ddressees.”” Unlike War Depart- ———_— 
: vent :egulations, the new restric- . 
> y o pply to renewal as well as OPA Aims to Hold 
‘P  \legM.icinal subscriptions, . 
ints ni The Post Office Department has Prices at 1942 
tor anounced, in Order No. 27851,| 
residentfhat “at the request of the Navy Level: Bowles 
Om panyfMepariment, effective July 1, 1945, | 
‘da that order to conserve shipping | Washington, May 11. — Dem- 
> such ang™pace and to prevent nonessential onstrating clear ly that OPA 
1 smallefiailings,’?’ these arrangements|has no intention of relaxing its 
NpetitorsMMall govern the acceptance in|attempts to hold down _ recon- 
ing andlffhe mails of newspapers and other| version prices to as near 1942 
VirginiaMeriodical publications addressed | levels as possible, OPA Chief 
3rooklyn, ) personnel of the Navy, Marine| Chester Bowles told a press con- 
an offem™orps and Coast Guard overseas: | ference this morning, in announc- | 
he same “1. Individual copies of news- | ing his “interim price program,” 
JobbersMapers and magazines offered for| that “reconversion prices will be 
Pipes nailing by publishers, addressed| higher than ~— — only in 
nN to anyMia the fleet post offices at New) a few cases.” e said that OPA 
tomer ifMMork or San Francisco to Navy,)|is proceeding on the theory that | 
larine Corps and Coast Guard|the best antidote to inflation is | 
ersonnel on duty overseas, shall | large-scale production of quality | 
e accepted only when they are| goods at low prices, and he called 
tal CityMbeing sent in fulfillment of writ- | for an “avalanche of civilian goods 
olumbusfggen requests initiated by the ad-|to smother the fires of inflation.” 
», admit-ggressees for Roi gam or re-| —— the ago be lies 
specialfmmewals of subscriptions. ahead, e said, manufacturers’ 
&P, as ; ; price ceilings will be set indus- 
id bene. — Show Requests , try by industry, but manufactur- 
; undef “2. Postmasters at the offices ers within each industry who can 


f mailing shall require publish- 


granted : : 
s to present for their examina- 


ent sub.qgion the requests from the ad- 
written Mmpressees for subscriptions or re-| 
1936 in-gupewals of subscriptions. 


“3. Relatives and friends may 


show that the industry ceilings 
will work a real hardship will be 
given an opportunity to get relief. 

Retail ceilings will be worked 
out later, Mr. Bowles said, but he 


to give PB. die added that in many cases manu- 
Gambleagp2y for the subscriptions or re-| facturers will be required to put 
facturerqgpeWals of subscriptions provided) the retail price on the products 
to grantat addressees have initiated re-| they produce. 
sec. puests therefor. ‘ a 

anksiyi, “4. Complimentary copies sent, 

acking : : bets H 
vied r y publishers, copies paid for by Stewart-Lovick Moves 
yns Agpmpevertisers, and copies sent under The Toronto office of Stewart- 
special (ey Kind of an arrangement/Lovick Ltd., has been moved to 
nd otherMmenereby the requests of the ad-|195 Spadina Ave. 
admitted 
<P were. 
ailers. J y) 
ught to 
d from 
to carry 
om petl- 
he A&! 
ne fron 

in 1937 
200, 00( 
*« 
* * 
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HOME OF THE we . 


A ALL-AMERICAN dO8te 


news- i 


FAMILY ! 


ad an 
:p el * 


budge 

mi 

tl € 

as 

fe Ce a . : : . 

ste ' The typical American family— Mr. and Mrs. Ralph 
C. Suter and cnildren — selected by Associated Press 
ec : on basis of official U.S. Census statistics. 

> scle — z 

5. YPICAL! Typical of families throughout the United States! 
Ti) 1es- sidents of the nation’s typical community — the counties 
) ked by Uncle Sam for his first test census! 

a\ t P é ° $e ° ‘ 

mse Here is a true cross section of America’s industrial-agricul- 
ral al structure. It is the perfect test market for any product 


— ‘d by the average American family. 
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OR’ BROOKS & FINLEY, INC. 


One newspaper saturates this market — with the 
‘ning boa of any American newspaper in any city of 
1.000 opulation- 123.5% home coverage in the South Bend- 

* City Zone, 110.1% in St. Joseph County, 82.5% in 


greatest 


Joseph and Marshall counties combined. Net paid circula- 


Newspapers Get Inmediate Clelion 


* NATIONAL REPRESENTATIVES 


Nicholson Promoted 


R. S. Nicholson, for the past 
nine years southern California 
zone manager for West-Holliday, 
Inc., has been appointed Pacific 


|Coast manager at San Francisco, 


in charge of the company’s four 
Coast offices. Thomas G. Foley, 
account executive in the Los An- 
geles office, will succeed Mr. 
Nicholson. 


Bendix to St. Louis 
The Pacific division of Bendix 
Aviation Corporation, North Hol- 


the Conti- 
Louis. Har- 


office in 
nental building, St. 
old W. Bailey and William P. 
Harrison have been appointed 
sales-engineers at the new office. 


Charles Young Named 


Charles E. Young, formerly su- 
pervisor of economic research of 
Westinghouse Electric & Mfg. Com- 
pany, Pittsburgh, has been ap- 
pointed manager of the newly- 
created statistical research depart- 
ment. 


|lywood, Cal., has opened a sales- | 
| engineering 


57 


the network and the stations. Four 
selling offices have been estab- 
lished in Des Moines, Chicago, 
New York and Los Angeles. 

The plan provides for the ex- 
clusive sale of time on the eight 
stations, whether network or spot 
business, by Webber and Ram- 


Tall Corn Network 
Adds 2 Stations, 
Names Rambeau 


Des Moines, Ia., May 8.— The 


Iowa Tall Corn Network, complet-| beau. Time clearance, orders and 
ing its first year successfully under | billing will be handled through 
a cooperative selling plan, has} the Des Moines office. 


added two radio stations and con- 
solidated its selling organization 
with those of the individual sta- 
tions. 

Original stations in the group 
were KICD, Spencer; KTRI, Sioux 
City; KFJB, Marshalltown; KVFD, 
Fort Dodge; KROS, Clinton, and} 
KDTH, Dubuque. The two new 
stations are KBIZ, Ottumwa, and 
KBUR, Burlington. 

Under the new sales plan, these 
eight stations have arranged with 
George W. Weer of Webbe The Panama National Tourist 


Radio Programs, Des Moines, to| Ggmmission has appointed Charles 
manage all area and national sell- W. Hoyt Company, New York. as 
ing for the network and the indi-| it; agency to prepare a national 
vidual stations. Webber, in line campaign. to attract American 
with this plan, has named the tourist trade to Panama. Maga- 
William G. Rambeau Company as! zines, newspapers and direct mail 
national representative for both, will be used. 


Heads Libby Division 


Leroy J. Taylor has been ap- 
pointed general manager of the 
California fruits division of Libby, 
McNeill & Libby, San Francisco. 
He has served as assistant general 
manager and succeeds W. A. Gel- 
|lersen, retiring after 46 years with 
the company. 


Panama to Advertise 


IF YOU’RE SWAMPED 
WITH MAIL...LIKE THIS 


Send for this free book... 


TODAY, when so many business transactions must be 
| handled by mail, it is more important than ever to 
| keep that “incoming” tray clean—keep the letters, 
memos and inquiries moving promptly to the people 


} 
concerned. 


Thousands of business men have found that Ham- 
mermill’s management-idea book, “Very Promptly 


Yours.” 


their letter-writing, route important correspondence 
| through the office, and answer today’s mail today. 


You may find it helpful, too. 


the coupon. No salesman will call. 


shows them how to put teamwork behind 


Use paper wisely these days. 
Choose dependable Hammermill Bond for your office printing. 


Its free. Just mail 


It’s critical war material. ee fi 


BUY WAR BONDS AND KEEP THEM 


~ 


? 

Hammermil! Paper Company a — = 

1459 East Lake Road, Erie, Pa 4 

pas 8 > 

Please send me—free—a copy of Very 
Promptly Y 
Companion papers for office use include Name ital 
- AA 
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DEDICATION 


“‘Hush’d be the camps today.” The voice of 
eulogy is mute. For that, like Lincoln, he can 
be left to the ages. But what of his unfinished 
work? Can it be carried on, and by whom? It 
will have to be carried on, and by us. From this 
hour, dissensions which have hitherto been an 
indulgence, will be too expensive. 


The thing most needful at this moment is re- 
assurance. We need it for ourselves; we need 
it for our Allies; we need it for that wide world 
which has looked to him for guidance. Where 
shall we find it? Where but in ourselves? 


This nation has never failed in an hour of 
crisis. It has never failed itself, it has never 
been failed by its captains. Great leadership — 
Washington’s, and the Virginian dynasty — 
launched it in the 18th century; in the 19th 
century Lincoln’s still greater leadership saved 
it; we found a Woodrow Wilson for the first 
World War and a Franklin Roosevelt for our 
domestic crisis in 1933 and for the world con- 
vulsion of 1939 to 1945. Our own history is our 
reassurance, 


Lincoln fell in the hour of victory but with 
his immense constructive task of pacification 
not achieved; Franklin Roosevelt has been taken 
from us in an hour when victory in Europe is 
imminent and victory on the Pacific and in Asia 
assured, but with the herculean task of world 
organization only begun. Its grand outlines 
have been sketched at Teheran and Yalta; its 
continuation is more imperative today than it 


was yesterday. There can be no turning back, 
and there will be none. 


But an even higher devotion to these great 
tasks there will have to be, more magnanimity 
toward one another, greater sternness toward 
those who impede our unity, and all this on the 
part of every American, great or small. From 
the inner councils of our Government at its top 
down to our lowliest, we shall need to learn and 
to practice a self-effacing team play beyond any- 
thing in our previous history. The ability to 
meet this crisis exists in our people, but it can 
be met only by a complete rededication of our 
spirit. 

Something further is required of us. To 
play our part in this momentous hour, we must 
summon firmness not only in ourselves but firm- 
ness also for that world which looked to him for 
it and found firmness in him, but now looks to 
us. And if this shock is staggering to us on the 


UNCLE DUDLEY 


Since 1891 Unele Dudley has signed the 
clear, common-sense editorials of the Boston 
Grose. Not only does he express the policies 
and reflect the character of the GLosBe, but he 
consistently strikes a responsive chord with his 


readers as well. 


EVENING x 


MORNING” x 


SUNDAY 


home front, what must it be to our fighting m 
on the battle fronts? Practically all of th 
have grown up from boyhood to manhood wit 
Franklin Roosevelt as their President, as the 
war leader, as their world-planner. What qui 
tions will assail them in this hour of his death 
They must be left in no doubt that the san 
unity which sustained them from at home whe 
he was living will be strengthened in sustainin 
them now that he is dead. We are one fabri 
and by so much as we ourselves are steadfa 
shall we keep them so. 


Let it be said frankly: this is a blow and 
fearful one. But it is not mortal. It is not m 
tal to him who has put on immortality, and 
is not mortal to the great nation which throug 
twelve stormy years of its history he brotheré 
fathered, and shepherded, nor yet is it mor 
to that world of freedom-loving peoples ! 
whom he was a great light that shined i 
darkness. 


There were always those who knew the | 
ness of this man while he lived and w 
among us; some of them spoke out th 
none will ever need to speak out no\ 
grandeur of his thoughts and deeds sp« 
him and will go on speaking. In his life 
not fail us. In his death, while life is in us. ' 
shall not fail him. And in the light w! 
streams from that mighty spirit we sha! £0 
and build a world worthy of the vision th :t ' 
in him. 

UNCLE DUD! ©} 


The Boston Globe | 
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REVIEW OF 
THE WEEK 


CONTAINER ART—Seen at the opening of the exhibit of Container Corpora- 

tion modern art in advertising show at the Art Institute of Chicago were: 

Man Ray, contributing artist, Egbert Jacobson, art director, Container Corp., 

Moholy-Nagy, director, Institute of Design, Chicago, and Katherine Chandler, 
assistant art director, Container Corp. 


APPLAUD MERCHANTS—Wilmer J. Waller, 

Columbia war finance committee, and Granville Gude, retail chairman, greet 

Hugh Lynch, executive manager, at the May | meeting of the Advertising 

Club of Washington, D. C. The war finance committee, Treasury Department 

and the adclub joined in a testimonial luncheon praising Washington retail 
merchants for their efforts on war bond drives. 
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SPREAD OF FRAGRANCE — Suzanne 
Parfums Inc., New York, is using this 
black-and-white copy scheduled for ap- 
pearance in the largest campaign ever 
run. for Secret de Suzanne perfume, 
with “fidl pages in the May and June 
issués of several class magazines. The 


Kleppner’ Company, New York, handles 
the advertising for Suzanne Parfums. 


INTRA-TEL EXPLAINED—Walter Lem- 


mon (left), general manager of the 
radio type division of International 
Business Machines Corporation, New 
York, explains a model of the IBM ra- 
dio relay tower to Paul Swaffield 
(right), president of the Advertising 
Club of Boston. Watching is Paul 
Chamberlain (center), sales manager 
of the transmitter division of General 
Electric Company, Schenectady, who 
spoke to member at a recent meeting 
of the club on "Television and Intra- 
Tel." 


mE Dime SAVINGS BOER 


“My faith and belief in the American fighting men is equalled 
enly by my faith and belief in you who from your homes have 
sent these men to the battlefront to help assure that freedom 
shall prevail in the woxid.’’ 


SPONSOR'S NAME HERE 


7TH CAR CARDS—With these two car cards, the transportation advertising 

industry will launch its most concentrated drive during the 7th War Loan. 

The flag raising design will appear in more than 115,000 contributed spaces 

as the official OWI card for May, and the lower card has Treasury approval 
for local sponsorship for both May and June. 


FOOT WORK—Lewis F. Bonham, advertising and sales promotion manager, 


Mennen Co.; Dr. Harry Weinerman, chairman of Foot Health Week for the 

National Association of Chiropodists, and Ted Russell of H. M. Kiesewetter 

Advertising Agency, discuss plans for Foot Health Week June 8-16. Mennen 

is one of the manufacturers cooperating with the association, which is spon- 
soring the program. 
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THE 316 DAY—Although a few advertisers dropped plans for V-E Day insertions, many others greeted the occasion with newspaper in sertions such as these, which ran in various sections of the country. 
=xport copy also is represented, with Electric Auto-Lite Co. hailing the victory in Latin American papers with the slogan ' 


‘The Americas United—United We Have Won. (Story on Page |.) 
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Tea DANCE for 1/5 Tingle... 


T/5 Tingle and his buddy came charging 


into the USO, and stopped dumbfounded at 
the sight of the post’s first Sunday Tea Dance. 

“Do you insist on pretty girls?”’ asked the 
hostess, with conventional coyness. 

T/5 Tingle snatched off his half-portion 
cap, gulped, blushed, and stammered. 

“Yes, ma’am. No, ma’am.Well, not exactly. 
Y’see—we didn’t come for the dance... We 
heard this place has the Sunday papers, and 
we came up to see the funnies.” 

The stunned hostess could only indicate 


the reading room. 


Tur predilection of the servicemen for 
comics has occasioned some raised eyebrows. 
The critics fail to realize that Sunday comics 


are not a new service-induced habit—but one 


OPTIONAL: Atlanta Journal e 


of the few old habits the serviceman can keep. 
In a new and often frightening existence of 
strange duties, strange environments, strange 
faces, the Sunday comics is_reassuringly 
familiar, a link with the earlier life, an old 
attraction that outweighs the few new ones. 
The serviceman was a regular reader of 
Sunday comics before he went into service. 
Three out of four adult Sunday paper readers 
are—regardless ofage, education, social status. 
The Sunday comics section is the most 
universal attraction and the widest habit in 
this country . .. a part of most people’s 
experience and a part of most families’ 
Sunday—week after week, year after 
year. And as an advertising medium, 
thecomicssection offers more certainty 


ofobservation, attention and reception 


a 


New Orleans Times-Picayune-States « Omaha World-Herald ¢ Providence Journal e 


by more people—than any other medium. 
Metropolitan Group has made the Sunday 
comics a national medium by merging forty- 
three major Sunday newspapers into a single 
unit—of more than 15,000,000 circulation. 


Mierropotrran Group Sunday comics 
carry advertising into half the better-buying 
homes of the nation . . . cover more of the 
major markets with more concentration than 


any other single medium—including the 


highest-rated broadcast programs! 

With the big space unit goes four colors, 
low cost; one piece of copy, one order 
one bill—and one of the greatest 
advertising opportunities of our times 
A call to the nearest office will give yo 
all the details... 


The first national newspaper network... Mi etro po ‘ i tan i; roup 


Comics Section Advertising in; Baltimore Sun « Boston Globe « Chicago Tribune * Cleveland Plain Dealer ¢ Detroit News « New York New 

Philadelphia Inquirer « Pittsburgh Press « St. Louis Globe-Democrat « Washington Star « Des Moines Register e Milwaukee Journal ¢ Minneapolis Tribur 

St. Paul Pioneer Press ® ALTERNATES: Boston Herald « Detroit Free Press e New York Herald Tribune e St. Louis Post-Dispatch « Washington Po 
Buffalo Courier-Express ¢ Cincinnati Enquirer e Columbus Dispatch ¢ Dallas News ¢ Houston Chronic 
Rochester Democrat & Chronicle « San Antonio Expre 
Springfield Union & Republican « Syracuse Post-Standard « METRO PACIFIC : FresnoBee ¢ Long Beach Press-Telegram « Los Angeles Times ¢ Oakland Tribu: 
Oregon Journal « Sacramento Bee « San Diego Union « San Francisco Chronicle « Seattle Times « Spokane Spokesman-Review *« Tacoma News Tribun 


220 E. 42d St., New York 17 © Tribune Tower, Cuicaco 11 « New Center Bldg., DeTrorr 2 « 155 Montgomery St., SAN FRANCISCO 
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